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Abstract

Previous literature, based on data from a single time period, has shown that consumer
payment behavior is correlated with income and demographic characteristics. Using data
from five consecutive annual consumer surveys from 2009 to 2013, we confirm a strong
cross-sectional relationship between demographics and payment behavior, but we observe
few significant changes in payment behavior over the five-year period. This suggests that
payment behavior evolves slowly over time. Age, education, and income are especially
strongly correlated with both adoption and use of most payment instruments, while race is
strongly correlated with use. Cash is used most heavily by young, black, least-educated and
lowest-income consumers, while credit cards are used mostly by older, wealthier, and more-
educated individuals. None of the education or income disparities observed diminished
during the five-year period covered by our sample.
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I. Introduction

Today’s consumer has access to more payment instruments than consumers of just a few years
ago, as newer electronic payments are penetrating an established payments market, while older
methods, such as cash and checks, remain important payment alternatives. As the number of
available payment methods increases, so does the need to understand why consumers adopt
certain payment instruments, how consumers choose to pay for purchases, which consumers

make certain payments, and who is most affected by changes in the payment system.

Previous research has found that income and demographic attributes, such as education
and age, are correlated with consumers’ payment behavior. However, most of the previous
papers based their analysis on a single year of data for only a few payment instruments, and
they often focused on a small subset of transaction types. Stavins (2001), Hogarth, Anguelov,
and Lee (2004), Bertaut and Haliassos (2006), Kim, Widows, and Yilmazer (2005), Klee (2006),
Zinman (2009), and Mester (2012) all used data from the Survey of Consumer Finances (SCF).
The SCF is collected every three years and contains very limited data on the adoption and use of
only a few payment methods. Carow and Staten (1999) used data from their own 1992 survey of
gasoline credit card holders to analyze card payments at gasoline stations, and Mantel (2000)
used data from a single consumer survey on bill payment instruments. Rysman (2007) and
Herbst-Murphy (2010) used data from a proprietary Visa Payment Panel Study to analyze
payment card use by demographics, while Henry et al. (2015) used data from the Bank of
Canada’s Method of Payment Survey to show the correlation between demographic attributes
and payment use in Canada. Bagnall et al. (2014) showed that there are similarities across the
industrialized countries in the correlation between the use of cash and the demographic

characteristics of consumers.

Only Klee (2006) and Mester (2012) used data from multiple U.S. consumer surveys,
both from the SCF: Klee (2006) used data from the 1995, 1998, and 2001 SCF, while Mester (2012)

used data from several surveys from 1995 to 2010. Both papers analyze only a small subset of
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payment methods. In contrast, we show adoption and use of several payment instruments. In
addition, the payments market has changed since the data used in those studies were collected.
In particular, the use of checks has declined, while electronic payments, such as bank account

number payments, have become more common.

We contribute to this literature by reporting, for the first time, demographic trends in
consumer adoption and use of several payment instruments over the period of five consecutive
years from 2009 to 2013. We use data from five annual Surveys of Consumer Payment Choice
(SCPC) to investigate adoption and use of eight common payment instruments—cash, checks,
money orders, debit cards, credit cards, prepaid cards, online banking bill payments (OBBP),
and bank account number payments (BANP) for 33 cohorts, based on demographic and income
attributes. Mann (2011) also used the SCPC data to show the relationship between selected
demographics—race and age—and payment use, but only from a single year, 2008. He showed
that there are significant differences in payment behavior between blacks and whites, and
among consumers of various ages. We extend his analysis by including several years of data,
and expanding the set of income and demographic factors that are correlated with payment

behavior, beyond race and age.

Our results confirm the findings of the previous literature: both adoption and use of
several payment instruments are correlated with almost all the socio-demographic attributes—
most significantly with age, education, and income. Race is especially strongly correlated with
use, conditional on adoption, but other attributes, which were rarely included in previous
studies, are also strongly correlated with payment behavior. These include gender,
employment, and marital status. We extend the analysis of previous studies by tracking the
demographic and income effects over a five-year period and find that most of the patterns

persist throughout the sample period. Notable findings are as follows:

e Cash is adopted by almost everyone, but is used most heavily by young, black, low-
income and low-education consumers. In particular, lowest-income consumers used
cash about twice as often as highest-income consumers, who in turn used credit cards



about three to four times as often as lowest-income consumers throughout the sample
period.

e Although check use declined significantly for older consumers, check adoption did not:
in 2013, the youngest consumers were only half as likely as the oldest consumers to have
checkbooks, which may lead to an even faster decline in check use in the future.

e The unemployed have a significantly lower share than others of payment instruments
that require bank account access (checks, debit cards, OBBP, and BANP) and a
significantly higher share of other payment instruments (cash, money orders, credit
cards, and prepaid cards). Even though race, employment, and marital status are
strongly correlated with payment behavior, these attributes were rarely analyzed in
previous studies.

e Consumers with the lowest income—potentially the unbanked or the underbanked —
have a very different pattern of payment behavior than higher-income consumers. They
are less likely to hold checks, cards, or electronic payments, and they use cash more
intensively than other consumers.

e Despite the large number of possible combinations of payment method portfolios, the
most popular bundles within demographic cohorts were very similar. For the majority of
cohorts, the most popular bundles included debit cards, credit cards, online banking bill
payments, and bank account number payments. But among the youngest, least-
educated, black, unemployed, never married, and lowest-income consumers, the most
popular bundle consisted only of cash, prepaid cards, and money orders.

Carefully documenting payment trends by the demographic characteristics of consumers may
dispel or corroborate prior beliefs on how different cohorts of consumers pay for goods and
services. Our analysis may help policymakers understand consumers’ payment behavior by
cohort and may help them to envision how any future changes in the payment market might

affect the welfare of different demographic groups.

The remainder of this paper is structured as follows: Section II describes the SCPC
survey data; Section III summarizes what the data reveal about payment method adoption and

use by demographic and income cohorts; and Section IV concludes.



II. The Survey of Consumer Payment Choice

The SCPC was developed by the Consumer Payments Research Center (CPRC) of the
Federal Reserve Bank of Boston and is administered online through the RAND Corporation’s
American Life Panel (ALP) to a sample of the adult U.S. population. The survey includes
individual-level data on payment choice in the United States; its scope encompasses data on the
adoption and use of nine common payment instruments, deposit and payment accounts,
consumers’ assessment of payment characteristics, and consumers’” payment history (credit
rating, revolving on credit, overdraft, foreclosure, and bankruptcy). A detailed description of
the data, survey methodology, and summary of aggregate changes in U.S. payments by
consumers is available in Foster et al. (2009, 2011), Foster, Schuh, and Zhang (2013), and Schuh
and Stavins (2014, 2015). The 2013 SCPC is the sixth survey in the series of annual studies
implemented primarily in October of each year. Appendix Table 1 shows the number of

respondents and the size of the longitudinal panel in the 2008-2013 SCPC.

The SCPC is administered to ALP members selected to maximize the number of
longitudinal panelists. As a result, the unweighted composition of the SCPC is not
representative of the U.S. consumer population as reported in the Census Bureau’s Current
Population Survey Annual Social and Economic Supplement (CPS ASEC). As reported in
Angrisani, Foster, and Hitczenko (2014) and shown in Appendix Table 2, the demographic
composition of the SCPC undersamples the male, Hispanic, non-white, younger, immigrant,
and less-educated cohorts, while oversampling households earning $50,000-$75,000 and
married individuals. To improve the representativeness of the SCPC estimates, respondents are
assigned a post-stratified weight to adjust the demographic composition of the SCPC to better
align with the demographic attributes reported in the CPS ASEC— gender, age, ethnicity,
education, household size, and household income. Further information on the algorithm used

to construct the SCPC weights can be found in Angrisani, Foster, and Hitczenko (2014).

The SCPC provides demographic information on age, gender, race, highest education
level attained, marital status, ethnicity, and nationality, as well as information on labor force

status and household income. For some demographic attributes, the SCPC allows respondents
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to self-identify with multiple subgroups. In particular, employment and marital status are the
two attributes for which some respondents checked more than one option. For instance, some
respondents, who apparently remarried, stated that their marital status is both divorced and
married, and some, who had apparently retired and then found another job, stated that they
were both retired and employed. To limit the number of group combinations studied in this
report, each respondent was assigned to exactly one subgroup, making the subgroups mutually
exclusive. For example, someone who remarried was classified as married rather than as
belonging to both the divorced and married groups, while someone who found employment
after retirement was classified as employed.

All SCPC data, including information contained in this report, are made available to the
public free of charge after the official results are published.! As with previously published
SCPC results, estimates reported here may be revised in the future due to additional refinement

of the methodology and insights from new data.

III. Payment Adoption and Use: Demographic Effects

A. Bank account ownership

Several payment instruments—namely, checks, debit cards, bank account number payments,
and online banking bill payments—require access to a bank account. Therefore, the adoption of
these payment instruments is conditional on having a bank account. Previous research has
shown that income, net worth, employment status, education, age, region, race, ethnicity, and
marital status are predictors of bank account ownership (Hogarth, Anguelov, and Lee 2005).
The SCPC corroborates previous findings with more recent, annual data. Table 1 summarizes
bank account adoption rates by demographic cohort and shows that bank account ownership
tends to increase with age, education, and income consistently across the sampled years. Black
respondents, Latinos, those who were unemployed or had never married, had significantly

lower bank account adoption rates than their counterparts.

1 See http://www.bostonfed.org/economic/cprc/data-resources.htm for the available data.
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In contrast to the cross-sectional differences, few of the bank account adoption rates
changed significantly over time, as indicated by the asterisks (*) in Table 1. The categories that
did change significantly do not seem to trend, but rather fluctuate over the years. These
observations can be summarized as a finding that payment habits seem to evolve slowly over

time and that not many changes are observed within a window of a few years.

B. Aggregate adoption and use of payment instruments

We measure adoption of individual payment instruments as a dummy variable, where a
consumer is an adopter of a given instrument if he or she either has the instrument (for
example, a debit card or a credit card) or has set up access to the instrument (for example,
online banking bill pay). While adoption of a single payment instrument can only take the value
0 or 1 for any individual, we aggregate the data across individuals to obtain a rate of adoption
of each payment instrument for each year. In the analysis below, we compare the rates of
adoption across various groups formed by aggregating individuals with similar demographic
characteristics, such as falling within the same age or education range. To do this, we aggregate

the rates of adoption within each demographic cohort:

1 if consumer i has adopted payment instrument j in year t

Aijt =

0 otherwise ,

> A,

Ajp =2

where Kjt is the mean adoption rate across all individuals i = 1, ..., Ni within a given
demographic group. If all individuals within the group adopt j, then Ajt=1; if none of them

adopt, then A it=0. For all other outcomes, A jtis between 0 and 1.

Use is measured as a share of all payments that are conducted with a given payment

instrument j:



U ijt

(pijt/Pit)’

where P, = Zj P is the total number of payments made by consumer i in a typical month in

year t, using all of his or her payment instruments j. For each consumer, the shares across all
payment instruments sum to 1, but the set of payment instruments j available to consumer i
could be different for each consumer (this is determined in the adoption stage). Again, we
construct aggregate shares based on individual shares for every consumer for a given year for

each demographic cohort:?

N,
. ZUijt
Ujp=""L2—

N

it

Figure 1 shows aggregate consumer adoption of payment instruments over time, from
both the SCPC and the Survey of Consumer Finances (SCF). The SCF collected data on only a
subset of payment instruments included in the SCPC, but that survey started collecting data on
payment instrument adoption in 1989 and therefore allows for longer-term trend analysis.
Figure 2 shows that the aggregate share of use has been relatively stable since 2008 across all
payment instruments, except for fluctuations in the use of cash and credit cards, and a gradual

decline in the use of checks.

C. Portfolios of payment instruments

Another way to view consumer adoption of payment instruments is to look at individual
consumers’ portfolios of instruments, as shown in Figure 3. The figure shows the number of
unique payment instrument types for the pooled 2009-2013 sample. The typical U.S. consumer
adopted an average of about five of the nine available payment instrument types, and the
distribution did not vary significantly over the years. Table 2 shows that the number of
payment instrument types adopted varies by demographic cohort, increasing monotonically

with income and education. All but one of the differences across the income and education

2 See Schuh and Stavins (2014, 2015) for more information on the measures of adoption and use in the SCPC.
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groups are statistically significant. Interestingly, as consumers get older they hold more
payment instruments up to a point, but that number starts to decline when consumers reach

middle age. Nevertheless, these changes are not large and are not economically significant.

The vast majority of consumers adopt multiple payment instruments. As Figure 3
shows, fewer than 5 percent of U.S. consumers held one instrument, while over one-fourth of
consumers held six instruments. Moreover, even within a given number of instruments, there
are a large number of different portfolios of instruments, with over 100 unique combinations
every year. Table 3 shows the most popular bundle for each demographic cohort from 2009 to
2013. Despite the large number of possible combinations of payment type portfolios, the most
popular bundles within demographic cohorts were similar across the cohorts. For the majority of
cohorts, the most popular bundles included debit cards, credit cards, online banking bill
payments, and bank account number payments. But among youngest, least-educated, black,
unemployed, never married, and lowest-income consumers, the most popular bundle

comprised only cash, prepaid cards, and money orders.

D. Adoption and use of payment instruments by demographic
characteristics

In this section we discuss how payment behavior varies across the income and demographic
cohorts. Tables 4a—4g and Figures 4a—4g show adoption, while Tables 5a-5g and Figures 5a-5g
show use of individual payment instruments by demographic and income groups. Below we
highlight some of the statistically and economically significant results, starting with the pooled

2009-2013 data. Please refer to the tables and figures for more detailed information.

1. Cross-sectional comparison based on the pooled 2009-2013 data

The top, shaded panel in each of the Tables 4a—4g and 5a-5g shows the means for the pooled
2009-2013 sample. Cross-sectional differences across all the demographic cohorts are

statistically significant for all the payment instruments, for both adoption and use.?  In addition

3 The hypothesis that the means are equal across all the demographic or income subsamples can be rejected at the 95
percent confidence level.



to testing whether all the subsamples are equal, we also compared a given cohort with the
previous cohort. For example, we tested whether the adoption of credit cards by 3544 year olds
is significantly different from the adoption of credit cardsby 25-34 year olds and whether the
use of cash by consumers with less than a high school education is significantly different from
the use of cash by consumers with a high school diploma. For age, income, and education, the
categories are defined in ascending order, and we compared each cohort with the cohort
directly preceding it. For variables for which the cohorts are not in ascending order—race,
employment, and marital status—we compared the most populous cohort with each of the
remaining cohorts. Thus, we tested whether the means for whites, the employed, and married
consumers are significantly different from the means of each of the other cohorts in their

respective tables. For gender we simply compared the two means to each other.

As the significance marks in the top panel of each table indicate, there are many
statistically significant cross-sectional differences across cohorts based on the pooled sample.
The results confirm and extend those found in previous studies: differences across demographic
and across income groups based on single-year surveys hold over this five-year period. We also
show more demographic categories than any previous study. For example, we find that there
are significant differences in payment adoption and use between whites and any other race. In
contrast, men and women have similar payment habits, although a significantly greater share of
men’s transactions use cash, while a significantly greater share of women’s transactions are

conducted with checks and bank account number payments.

Note that even though many differences across demographic and income cohorts are
statistically significant, the effects could go away when all other attributes are controlled for, as
can be done with econometric regression analysis. For example, credit card adoption and use as
a percentage of transactions increase monotonically with income and with education, but when
both of these factors are controlled for, one of them could turn out not to be a significant

predictor of credit card behavior. See Schuh and Stavins (2010, 2013) for the results of

4 Even the differences in cash adoption across cohorts are significant. Although the between-group variation in cash
adoption is very low, the within-group variation is also very low, which increases the F-statistic overall.
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econometric regressions for the adoption and use of payments, each paper based on a single-
year survey: 2006 and 2008, respectively. Future research will present the results of econometric

regressions based on the 2009-2013 SCPC data.

Each of the Figures 4a—4g (adoption) and 5a-5g (use) depicts the cash holdings and
average adoption rate or share of transactions for a given cohort for each year, with each
subsample shown in a different color. In addition, the gray bands in each of the figures indicate
the 95 percent confidence intervals around the means for the 2009-2013 pooled sample.®

Because of the large size of the pooled sample, the confidence intervals are very narrow.

2. Cash

Cash is adopted by almost everyone, but is used most heavily by young, black, low-income, and
low-education consumers. In particular, lowest-income consumers used cash for about twice as
many of their transactions as highest-income consumers, who in turn used credit cards for
about three to four times as many of their transactions as lowest-income consumers did
throughout the sample period (Schuh, Shy, and Stavins (2010) quantifies monetary transfers
generated by the disparities in credit card use across the income groups). Because essentially
100 percent of consumers in every demographic cohort adopt cash, Figures 4a—4g show cash
holdings in the top left corner, measured as the average dollar amount held by consumers in
their wallet, purse, or pocket. Male, high-income, and retired consumers held more cash, on

average, than their counterparts.

3. Noncash payment instruments

Age is correlated with the adoption and use of several payment instruments. Check use
declined significantly for older consumers, but not check adoption: in 2013, the youngest
consumers were only half as likely as the oldest consumers to have checkbooks; this may lead to

an even faster decline in check use in the future.

5 To calculate the 95 percent confidence intervals around the mean for shares of transactions, we first computed the
means and the standard errors of the numerator and denominator, and then used simulation draws from a
multivariate normal distribution. Shares are treated as a mean, rather than a proportion.
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Older consumers have the lowest rate of debit card adoption, but the highest rate of
credit card adoption. Debit card use decreased monotonically with age, and the share of debit
card use by the youngest was double the share of debit card use by the oldest across the sample

period.

As Figure 4b and Table 4b illustrate, consumers with less than a high school education
had significantly lower rates of adoption of several payment instruments (but not for others,
notably, money orders and prepaid cards, where the opposite was true) than consumers with
higher levels of education throughout the sample period. Moreover, there is no indication that

the education disparity is disappearing over time.

Lowest-income consumers, that is, those with annual household income below $25,000,
had a significantly lower rate of adoption of several payment instruments (Figure 4c and Table
4c; again the notable exceptions were money orders and prepaid cards). Among the adopters,
the differences in use across income groups were less pronounced, but the share of credit card

transactions increased monotonically with income.

4. Year-to-year comparisons

Below the pooled sample means, Tables 4a—4g and 5a-5g present average rates of adoption and
use shares of transactions for each cohort for the individual years from 2009 to 2013. In cases
where the mean is statistically significantly different from the previous year’s mean, the number
is marked with an asterisk (*) in the tables.® Very few year-to-year changes in the average rates
of adoption or use as a share of transactions for a given subsample are statistically significant,
and there are no obvious trends, except for a decline in check use over time. Even when the
mean increased or decreased significantly from the previous year, the trend did not continue
beyond two years. When assessing the change from the start of the sample in 2009 to the end in
2013, a relatively small number of demographic subsamples exhibited statistically significant

changes. Among the 297 possible combinations—33 demographic cohorts and nine payment

¢ The hypothesis that the mean for a given demographic cohort did not change from year to year could not be
rejected at the 95 percent confidence level in most cases. Pooled standard errors were computed using the covariance
within each cohort between each pair of years.
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instruments—fewer than one-third exhibited statistically significant changes in adoption, and
one-fourth exhibited statistically significant changes in use as a share of transactions, over the
duration of the sample period. In summary, while there are several significant differences
across the demographic cohorts, few changes are statistically significant across time over the

tive-year period.

IV. Conclusion

This paper expands the previous literature on the correlation between demographic attributes
and consumer payment behavior, by analyzing five consecutive years of survey data for several
payment instruments. Based on the annual Survey of Consumer Payment Choice, we show the
adoption and use of several payment instruments by demographic attributes and by income
ranges over the 2009-2013 period. We find that even though several demographic attributes and
income are highly correlated with payment choice, the correlation is not uniform: age,
education, and income are strongly correlated with the adoption and use of most payment
instruments, but this is not the case for other attributes. The majority of these patterns remain
stable throughout the 20092013 sample period, suggesting that payment habits evolve slowly
over time. Longer time series data will enable us to track any payment evolution in the future. It
is important to note that any effects of a single attribute on payment behavior may disappear
when all other socio-demographic variables are controlled for in econometric regressions. Our
future research will show the marginal effects of demographic and income variables on the

adoption and use of payment instruments.
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Table 1: Bank account adoption rates, by demographic cohort

Categories Variables % of Demographic Cohort With Bank Account
2009 2010 2011 2012 2013
Under 25 85.2 86.3 75.5 83.7 73.7
25-34 76.8 82.7 82.0 82.6 85.1
Age 35-44 93.7 93.8 95.1 95.2 89.3 *
45-54 98.0 95.2 96.4 94.2 95.1
55-64 99.1 99.3 99.3 98.1 96.2
65 or Over 99.3 99.1 99.5 99.4 99.0
Male 91.2 92.2 94.3 93.8 914
Gender
Female 92.5 93.2 90.1 91.4 91.3
White 95.9 96.5 97.0 97.1 95.9
Race Black 78.0 74.9 69.4 73.5 78.0
Asian 100.0 98.9 100.0 100.0 100.0
American Indian/Other 80.6 90.8 80.9 81.2 70.2
Ethnicity Latino . 79.9 81.7 86.6 83.5 80.3
Non-Latino 93.6 94.3 93.0 94.0 93.9
. . Born In United States 91.6 93.0 92.1 92.9 91.6
Nationality .
Immigrant 94.5 89.7 92.9 89.4 88.3
Less than HS 65.7 76.8 * 50.3 * 52.6 59.3 *
HS 88.3 87.9 91.8 * 91.5 88.2 *
Education Some College 95.7 95.4 * 95.8 * 96.4 94.9 *
College Degree 99.7 100.0 * 99.7 99.1 99.6
Post-Graduate School 99.3 99.2 99.2 99.1 99.4
Employed 94.6 94.3 96.2 96.0 94.6
Retired 100.0 98.7 99.0 98.4 99.2
Disabled 97.7 79.6 * 79.6 68.7 * 73.7
Employment Status
Unemployed 63.6 783 * 66.3 * 719 * 66.0 *
homemaker 92.2 92.6 86.8 95.0 91.0
Other 78.6 83.5 85.7 89.8 66.4 *
<$25,000 76.2 74.9 * 72.8 * 75.4 * 72.7 *
$25,000-549,999 92.9 96.9 97.1 95.2 91.5
Income $50,000-574,999 98.7 98.7 97.9 97.9 99.6
$75,000-599,999 100.0 100.0 100.0 99.5 100.0
>=$100,000 100.0 99.9 99.6 98.7 99.7
Married 95.0 94.8 95.6 95.8 95.1
Divorced 90.3 92.4 95.0 93.4 92.2
Marital Status  Separated 86.2 88.3 82.7 * 77.8 * 77.0
Widowed 100.0 96.0 * 93.0 * 94.4 * 98.0 *
Never Married 80.0 85.4 * 78.0 * 80.8 * 79.0 *

Note: * indicates significant change from the previous year at the 5% level
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Table 2: Number of payment instruments adopted, by demographic cohort

Categories Variables Number of Payment Instruments Adopted
2009-2013
Under 25 4.5
25-34 4.9
35-44 5.5
Age

45-54 54
55-64 5.3
65 or Over 5.1
Gender Male >-1
Female 5.2
White 5.3
Black 4.6

Race )
Asian 6.1
American Indian/Other 4.8
Ethnicity Latino . >-0
Non-Latino 5.2
. . Born In United States 5.2

Nationality .
Immigrant 54
Less than HS 3.8
HS 4.8
Education Some College 5.4
College Degree 5.7
Post-Graduate School 5.9
Employed 5.4
Retired 5.1
Disabled 4.6
Employment Status

Unemployed 4.2
homemaker 5.1
Other 4.7
<$25,000 4.2
$25,000-$49,999 5.1
Income $50,000-S74,999 5.5
$75,000-$99,999 5.6
>=5100,000 5.9
Married 5.4
Divorced 5.1
Marital Status Separated 4.7
Widowed 5.0
Never Married 4.6

Note: These figures represent weighted averages for all years from 2009-2013
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Table 3: Most popular payment portfolio, by demographic cohort

2009 2010 2011 2012 2013
Under 25 Bundle.. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob cs cs,pc cs
% of respondents.. 14.2 8.9 10.9 10.2 14.3
25-34 Bundle................. cs,mo cs,ch,dc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,pc,0b,ba  cs,ch,dc,cc,pc,0b,ba
% of respondents.. 13.0 10.1 11.2 11.0 15.5
35-44 Bundle......ccoeuun. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
Age % of respondents.. 11.6 15.8 13.6 17.1 22.8
45-54 Bundle.........cccccecvevveeeeeee. CS,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,pc,0b,ba  cs,ch,dc,cc,pc,0ob,ba
% of respondents.. 11.9 15.4 14.8 14.2 16.7
55_64 cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
% of respondents......... 9.7 11.3 14.9 133 11.9
Over 64 Bundle.....ccoeveeerreeenne. cs,ch,cc,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,0ob,ba
% of respondents.. 9.7 11.4 10.7 131 10.4
Male Bundle.. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
Gender % of respondents.. 10.3 12.3 13.7 11.5 13.8
Female Bundle......cccouu... cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,pc,0b,ba  cs,ch,dc,cc,pc,0ob,ba
% of respondents.. 11.7 11.4 10.9 12.5 14.4
White Bundle......cceuun.. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
% of respondents.. 11.9 13.9 143 13.1 15.8
Black Bundle.. cs,mo cs cs cs,mo,pc cs
Race % of respondents.. 13.8 123 10.2 9.8 8.7
Asian Bundle......ccoeuunen cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,0b,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
% of respondents.. 21.5 40.0 23.6 41.3 23.0
American Bundle.......ccccu.ee. cs,mo cs,ch,dc,ob,ba cs cs,ch,dc,cc,pc,ob,ba cs
Indian/ % of respondents.. 11.3 15.6 10.0 9.5 11.4
Latino Bundle.....cooovrerererirnnne cs,mo cs,ch,dc,cc,pc,0b,ba  cs,ch,dc,cc,pc,0ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba
Ethnicity % of respondents.. 11.4 9.3 7.5 10.6 10.2
Non-Latino Bundle............cccceeueeeee.. cs,ch,dc,cc,0b,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
% of respondents.. 11.3 12.5 13.3 12.8 15.1
BornIn cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
Nationality United States % of respondents......... 10.6 12.1 12.3 11.6 143
W Bundle.........ccccecveeveeeeeee. CS,ch,dc,cc,0b,ba cs,ch,dc,cc,pc,0b,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,0b,ba  cs,ch,dc,cc,pc,0b,ba
% of respondents.. 14.6 13.9 123 16.4 12.8
Less than Bundle.. cs,mo cs,ch,mo,dc,cc,pc,ba cs cs,pc cs
High School % of respondents.. 25.3 11.5 26.3 17.2 18.0
HS Bundle......ccccu.... cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba
% of respondents.. 7.6 10.3 8.4 8.3 10.0
Education Some Bundle......ccoeuun. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,0b,ba
College % of respondents.. 11.3 11.7 13.1 12.5 133
College Bundle.. cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,pc,0b,ba  cs,ch,dc,cc,pc,0b,ba
Degree % of respondents.. 17.9 17.4 215 233 233
Post-Graduate cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,0b,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
School 16.8 16.8 17.1 233 26.9
Employed cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
% of respondents.. 13.0 13.7 14.6 154 17.5
Retired Bundle.. cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,0ob,ba
% of respondents.. 11.7 11.6 11.7 141 11.9
Disabled Bundle......ccoeuun. cs,ch,dc,cc,ba cs,mo cs cs,mo,pc cs,mo,pc
Employment % of respondents.. 10.7 8.9 6.9 18.7 12.6
Status Bundle......ccccoeue cs cs,mo cs cs,pc cs
UnemEoee] o o i, 17.9 8.5 11.0 15.7 10.8
Homemaker Bundle.. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,0b,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba
% of respondents.. 17.1 15.2 10.7 12.2 11.3
Other Bundle......cccou.... cs,mo cs,mo cs,pc cs,ch,dc,cc,pc,0b cs
% of respondents.. 21.4 16.5 9.9 16.3 24.8
Bundle....ccooererererirnene cs,mo cs,mo cs cs,mo,pc cs
<525,000 % of respondents.. 117 933 8.65 9.28 11.48
$25,000 — Bundle.. cs,ch,dc,cc cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba
$49,999 % of respondents.. 7.22 11.01 9.49 9.65 11.19
Income $50,000— Bundle......cceuun. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba
$74,999 % of respondents.. 13.95 12.89 18.13 14.21 15.69
$75,000— Bundle................. cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0ob,ba cs,ch,dc,cc,pc,0b,ba  cs,ch,dc,cc,pc,0b,ba
$99,999 % of respondents.. 15.35 17.75 12.86 16.64 22.36
24100,000 Bundle.. cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,0b,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,obba  cs,ch,dc,cc,pc,ob,ba
’ % of respondents.. 19.98 19.7 21.88 22.46 31.15
Married cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,pc,ob,ba  cs,ch,dc,cc,pc,ob,ba
12.49 14.49 15.05 14.6 17.73
Divorced cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,0b,ba cs,ch,dc,cc,pc,0b,ba
% of respondents.. 11.06 10.22 10.73 10.52 11.07
. Bundle.. cs,ch,dc,cc cs,dc cs,ch,dc cs,mo,pc cs,mo,pc
Marital Status Separated o/ ¢ O g 12.62 21.55 18.82 17.4 17.5
Widowed Bundle................. cs,ch,dc,cc,ba cs,ch,dc,cc,ba cs,ch,cc,ba cs,ch,dc,cc,ob,ba cs,ch,dc,cc,ba
% of respondents.. 10.51 123 11.19 16.17 13.34
Never Bundle cs,mo cs,mo cs cs,mo,pc cs
Married % of respondents.. 12.97 89 7.95 8.42 10.41

Notes: cs = cash, ch= check, dc= debit card, cc= credit card, pc=prepaid card, ob= online banking bill payment, ba= bank account number payment
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Table 4a: Current adoption rates of payment instruments, by age (%)

Year <25 25-34 35-44 45-54 55-64 > 64
Cash 99.4 99.8 99.8 100.0 100.0 100.0
Check 60.3 70.4 85.9 91.87 94.2 97.87
Money Order. 26.9 32.2 22.9 24.2 18.9 1237
Debit card 76.2 76.1 84.4 82.1 77.5 66.9 7
Pooled Average . r
(2009-2013) Credit card 40.5 53.0 74.1 75.0 81.5 88.3
Prepaid card 41.4 43.6 50.5 4327 40.8 36.7
Online banking bill payment. 47.4 52.8 61.4 5327 50.2 4197
Bank account number payment............cccoeveevieeniiieiinins 39.9 56.4 69.2 68.8 65.8 62.8
Income deduction 11.4 13.0 20.6 18.6 17.0 2557
Cash 100.0 100.00 99.5 100.0 100.0 100.0
ChecK.....ocvrieeieieieeieens 64.7 66.9 82.7 95.4 92.5 98.2
Money order. 30.6 38.5 27.4 29.6 20.4 14.8
Debit card 84.1 68.6 83.0 81.0 73.5 64.8
2009 Credit card 46.8 49.5 76.6 77.9 82.2 86.0
Prepaid card v 35.7 31.1 45.1 35.2 28.8 27.3
Online banking bill payment............cccoverinnee. 49.3 47.9 61.0 48.0 48.0 33.8
Bank account number payment............ccococeininiinnininnns 449 52.0 61.7 64.3 56.4 50.5
Income deduction 15.0 10.8 18.5 19.5 14.4 23.1
Cash.....coviinsices 100.0 100.00 100.0 100.0 99.9 100.0
Check 67.2 75.1 86.3 93.1 97.1 96.5
Money order. 35.4 31.6 225 26.2 14.6 14.3
Debit card 85.5 77.1 82.3 83.0 76.0 70.4
2010 Credit card 48.3 50.4 74.5 73.6 * 83.7 87.0
Prepaid card 343 37.6 42,5 41.7 33.2 375 *
Online banking bill payment. 44.3 50.9 61.7 48.3 44.7 40.0
Bank account number payment. 37.8 60.3 74.5 70.9 * 62.8 68.8 *
Income deduction 10.8 14.3 22.5 14.8 16.1 245
Cash.....covviiiisis 97.3 100.0 100.0 100.0 100.0 100.0
Check 57.6 69.0 90.5 92.3 96.1 98.7
Money order. 21.7 335 24.7 24.1 16.2 8.9 *
Debit card........cocvervrrerniins 63.8 * 76.3 86.6 82.0 79.4 64.9 *
2011 Credit card 31.3 53.4 73.0 74.8 81.3 90.6
Prepaid card v 41.2 40.3 46.5 38.5 39.3 37.0
Online banking bill payment. 423 51.6 59.8 56.3 * 51.5 44.8
Bank account number payment. 39.0 55.2 74.3 72.1 70.6 71.2
Income deduction...........cccceuvvvniinianes 6.6 19.5 23.7 22.7 * 19.4 28.5
Cash.....coovviiiiisieiis 100.0 99.8 100.0 100.0 100.0 100.0
Check 62.6 69.4 88.1 89.3 94.8 98.9
Money order. 19.3 34.9 18.4 23.2 18.2 9.4
Debit card........cocvervrrerniinns 75.8 77.3 84.9 82.6 80.5 69.7 *
2012 Credit card.......cccoocovvvveinniiiinnnns 45.2 53.5 74.5 74.0 83.0 91.4
Prepaid card**..........ccccovvverveineinne 57.5 55.5 57.4 53.4 50.0 43.2
Online banking bill payment. 51.8 57.1 61.8 57.4 55.2 46.9
Bank account number payment. 42.7 52.4 70.5 67.6 70.1 64.1 *
Income deduction..........ccccccuvvvniinians 12.5 7.2 21.3 16.2 * 18.8 24.1
Cash.....covviiiiieis 100.0 99.0 99.6 100.0 100.0 100.0
ChecK......cvreeireisieeieens 49.3 71.4 82.0 88.6 90.7 96.9
Money order..........cocvvveeeernnens 27.1 223 21.4 17.9 253 13.9
Debit card........ccocvervrrerninns 71.8 81.4 84.8 81.7 78.3 64.7
2013 Credit card........ccooovvvveiiniieiiinnns 31.2 58.5 71.7 74.8 77.3 86.5 *
Prepaid card.........cocoevvvrerniies 38.9 54.3 61.6 48.0 53.5 38.9
Online banking bill payment............ccccoveninnce. 49.2 57.0 62.9 56.0 52.0 44.4
Bank account number payment.............ccccocnininiiniiininnns 35.1 62.3 65.1 68.9 69.1 59.5
Income deduction..........ccccceuvvvniinians 12.2 13.0 16.9 19.4 16.5 27.2

Note: ! indicates a significant change in the mean from the preceding group at the 5% level

Note: * indicates significant change from the previous year at the 5% level
Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
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Table 4b: Current adoption rates of payment instruments, by education (%)

Less Than
Year High School High School Some College College Post-Graduate
Cash 99.4 99.9 99.9 99.9 99.9
Check 53.5 80.6 ' 86.1 9637 98.2 7
MONEY OFUET..oovvvveeeee e 38.8 2427 25.0 16.17 16.4
DEDIt CAN....ooo e 445 7317 84.5 85.8 7997
Pooled Average . 7 7 7
(2009-2013) Credit Card........covviviiniieieees 34.1 61.9 70.5 88.0 95.0
Prepaid Card.............cccoooovvvvvvvveeeeciissessrieneees 51.2 3727 44.3 45.0 498"
Online banking bill payment. 233 416" 57.6 64.7 7 65.5
Bank account number payment 323 55.4 7 65.7 7277 7807
Income deduction 12.3 15.3 17.8 19.7 2797
Cash 100.0 100.0 99.7 100.0 100.0
Check 58.3 78.3 86.2 96.5 97.7
MONEY OFUE ... 59.1 26.8 28.9 19.9 16.0
Debit card.... 49.8 70.4 83.1 82.5 76.0
2009 Credit card... 31.8 60.6 71.9 90.3 97.1
Prepaid card. 37.3 30.9 36.5 31.6 36.8
Online banking bill payment 24.2 38.0 52.5 62.6 64.0
Bank account number payment... 31.2 48.5 60.6 64.4 71.5
Income deduction..........ccceevverieccccriiienes 11.9 134 18.1 17.5 26.8
Cash 100.0 100.0 100.0 99.9 100.0
Check 65.6 80.4 88.5 98.5 98.9
MONEY OFGET ..o 42.7 243 25.5 16.4 18.0
Debit card.... 56.3 72.5 85.0 85.9 * 81.8 *
2010 Credit card... 43.0 60.3 68.4 87.7 95.4
Prepaid card 69.7 * 30.8 41.7 37.5 41.0
Online banking bill payment.... 20.8 38.6 54.8 63.5 60.4
Bank account number payment... 42.5 56.0 69.5 75.6 * 77.1
Income deduction...........cccvevriviiniiniinnn 14.0 13.1 19.4 20.2 24.8
Cash 97.2 100.0 100.0 100.0 100.0
Check 46.7 82.1 87.8 96.6 98.7
27.5 25.3 23.7 15.7 16.6
38.8 733 85.0 86.0 77.0 *
2011 Credit card... 24.3 62.0 71.8 87.5 94.0
Prepaid card 41.4 * 36.2 40.8 429 47.1
Online banking bill payment 17.0 41.1 60.4 65.2 67.6 *
Bank account number payment.................... 30.8 63.2 66.3 75.6 79.0
Income deduction...........ccoeveereericninenns 11.8 20.8 * 189 22.8 323 *
Cash 100.0 100.0 99.9 99.9 100.0
Check 43.7 84.5 85.6 94.2 * 97.8
Money order 30.5 25.1 22.5 13.3 16.6
Debit card.... 31.9 77.1 85.3 86.7 81.4 *
2012 Credit Card........coovveviniis 36.6 65.2 71.8 85.8 93.3
Prepaid card** 60.1 47.7 51.2 56.2 57.8
Online banking bill payment 22.6 47.3 * 62.3 65.3 65.8
Bank account number payment... 30.3 53.0 * 67.0 73.3 81.9
Income deduction... 11.5 13.5 * 149 17.8 28.8
Cash 100.0 99.4 99.9 100.0 99.7
Check 53.0 77.8 * 823 95.9 98.2
Money order. 335 19.6 24.2 15.1 14.7
Debit card.... 453 72.3 83.9 88.3 83.4
2013 Credit card 35.2 61.5 68.7 88.7 95.2
Prepaid card. 48.2 40.6 51.8 57.3 66.9 *
Online banking bill payment.............ccccc.c... 321 43.1 58.4 67.2 69.8
Bank account number payment... 26.5 56.1 65.3 74.9 80.8
Income deduction 12.2 15.7 17.4 20.2 26.7

Note: ’ indicates a significant change in the mean from the preceding group at the 5% level

Note: * indicates significant change from the previous year at the 5% level
Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
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Table 4c: Current adoption rates of payment instruments, by income (%)

Year < $25,000 $25,000-$49,999  $50,000-$74,999  $75,000-$99,999 >$100,000
Cash 99.7 99.8 9997 100.0 100.0
Check 60.9 85.4 7 94.27 97.07 98.5
MONEY OFUEN...ovvvveeee e 37.9 2517 1737 12.8 13.7
S — DEDIt CAI..vvvr v 60.9 80.7 7 83.07 84.77 83.0
(2009-2013) Credit Card.......ovvvveeveerrrssveerrssssesreessnoe 37.8 66.7 7 81.47 91.07 94.87
Prepaid Card..............cccoooovevvvvveeeeerseesesinnen 44.8 40.6 401" 40.6 476"
Online banking bill payment 29.2 490" 59.3 7 62.0 69.7 7
Bank account number payment.. 40.1 62.37 69.9 7 71.7 7707
Income deduction 12.7 17.17 18.8 7 20.5 23.9
Cash 100.0 99.7 100.0 100.0 100.0
Check 64.0 83.2 914 98.5 99.5
Money order... 454 29.2 20.8 10.3 16.2
Debit card... 62.5 77.0 78.6 83.2 81.7
2009 Credit card.. 42.1 66.6 79.1 93.8 95.9
Prepaid card...........cocooovvviiiicccceeien 35.8 34.1 28.0 36.0 35.4
Online banking bill payment..............cccoev.. 28.5 43.0 55.4 60.0 69.8
Bank account number payment.................... 35.8 56.8 62.6 64.5 713
Income deduction...........cccoveveiviiniiiiiins 14.0 14.2 19.3 19.5 21.0
Cash 100.0 100.0 99.9 100.0 100.0
Check 63.9 88.8 95.6 " 98.7 99.8
Money order. 40.4 23.2 19.7 14.4 10.8
Debit card 62.6 81.8 846" 85.1 84.4
2010 Credit Card.......oovvvveeeceeiecceeee 39.0 65.6 82.9 91.1 95.3
Prepaid card..........ccooovvviiiiiiseis 34,5 39.8 416" 321 41.7
Online banking bill payment............ccccc.c... 27.7 47.2 55.4 61.5 66.6
Bank account number payment.................... 48.5 * 63.3 68.7 747" 79.9
Income deduction..........ccceevvvrecccereriinnenns 11.9 19.3 15.6 23.6 21.4
Cash 99.2 100.0 100.0 100.0 100.0
Check 59.9 87.8 94.0 98.5 98.2 "
Money order.. 345 24.1 15.9 15.4 15.7
Debit card 59.5 82.6 82.0 83.9 80.8
2011 Credit Card........coovvvviniiis 35.5 66.2 81.4 90.7 93.7
Prepaid card.........ocoveininiiees 449 * 35.7 39.3 35.4 44.0
Online banking bill payment..............cccoev.. 30.0 49.9 61.9 57.0 68.5
Bank account number payment.................... 41.8 69.8 73.6 71.9 77.9
Income deduction...........cccovviviiniiniinns 12.0 24.2 224" 23.8 26.7
Cash 99.8 100.0 100.0 100.0 100.0
Check 62.0 85.6 93.8 95.6 " 96.4
MONEY OFUE ... 38.0 23.1 143 14.2 134
Debit card.........ccooviiiiiiiiii 61.5 82.2 83.8 85.9 83.2
2012 Credit Card.......oovveeeveiieccceee 36.5 70.9 80.6 90.9 93.6
Prepaid card™*..........cccoovvviniiniiinis 60.4 48.9 46.7 50.3 53.8
Online banking bill payment............ccccc.c... 34.0 51.5 63.2 66.4 69.1
Bank account number payment.. 38.6 61.4 69.5 71.5 78.1
Income deduction.. 11.5 14.0 " 19.0 18.2 21.7
Cash 99.7 99.3 99.8 100.0 100.0
Check 54.4 814 96.4 93.7 98.5
MONEY OFGET ..o 30.9 25.9 15.5 9.8 12.4
Debit Card..........cocvvvviiicceeee s 58.4 79.8 86.4 85.7 84.9
2013 (T o N 35.8 64.5 83.0 88.4 95.7
PrEPaId CaIT..........eoeeeeeeeeeeeseeeeeesess oo 48.9 * 45.2 45.6 49.9 63.8
Online banking bill payment..............cccoe... 25.9 * 53.4 60.7 65.6 74.5
Bank account number payment.. 35.8 60.2 75.2 76.3 78.1
Income deduction.. 14.1 13.6 17.9 17.3 287"

Note: ’ indicates a significant change in the mean from the preceding group at the 5% level
Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
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Table 4d: Current adoption rates of payment instruments, by race (%)

Year White Black Asian Other
Cash 99.9 99.6 100.0 99.6
Check 91.2 60.8 95.67 67.8 '
MONEY OFGEI ... 16.9 49,97 15.3 3627
Debit card 78.6 68.9 ' 89.5 7 75.5
Pooled Average . 1 1 1
(2009-2013) Credit Card.........oourenveicsccsceececeeeae 78.1 433 89.5 45.0
T ST R g I 416 46.5 5857 43.2
Online banking bill payment............cccocouvnirninninens 53.1 3957 7227 52.0
Bank account number payment..............ccccovinininns 65.3 479" 7637 55.7 7
Income deduction 18.9 14.4° 27.5 134
CASN..e e 100.0 100.0 100.0 98.9
ChECK....ooieviiriet s 90.5 63.1 96.7 65.5
MONEY OFET.....c.veeeieciicie it 19.1 60.2 215 39.2
DEDIt CANG.....oeereeiie i 75.9 71.2 80.2 72.8
2009 Credit card 77.4 45.0 95.3 52.6
Prepaid card 329 35.4 43.6 34.0
Online banking bill payment. 49.6 33.2 72.2 52.8
Bank account number payment.............oceeeennenns 57.4 47.1 68.4 54.9
Income deduction 17.6 15.4 20.2 11.6
Cash 100.0 100.0 100.0 100.0
Check 92.6 62.3 98.9 80.3
MONEY OFTET ...t ensessenees 17.1 44.3 * 5.9 * 49.9
DEDIt CANG......eereeic e 78.7 69.6 90.9 88.5
2010 Credit Card.........ocereeieeireeeeeeesees e 77.8 47.4 91.5 40.5
Prepaid card 37.7 36.1 57.8 40.8
Online banking bill payment...........cccoocoevninninninnns 49.5 35.7 71.6 59.5
Bank account number payment.............oceeeenienns 66.0 57.5 81.0 62.6
Income deduction 17.8 14.5 315 15.9
Cash 100.0 98.4 * 100.0 100.0
91.6 58.8 100.0 67.6
MONEY OFET.....c.veeeieciiciee et 179 44.2 17.4 30.0 *
DEDIt CArG.....oeereeericc i 78.5 66.0 90.1 71.7
2011 Credit Card.........oceereeieeerrieceeeeeseee e 78.0 41.2 93.0 35.6
Prepaid card 38.5 44.9 48.9 45.3
Online banking bill payment.. 53.6 39.7 79.1 47.2
Bank account number payment. 70.1 429 84.2 54.9
Income deduction 22.7 16.9 36.0 11.3
Cash 99.9 100.0 100.0 100.0
Check.. 91.6 59.4 92.2 70.5
Money order 15.1 53.6 8.7 315
DEDIt CANG.....oeereeiriie e 80.5 66.7 90.9 76.0
2012 Credit Card.........cereereeirriecieeeeese e 79.6 44.0 89.4 48.0 *
Prepaid Card™™..........covenienienieseseseeses 49.5 64.8 78.4 48.1
Online banking bill payment. 57.2 44.1 73.9 51.5
Bank account number payment. 66.6 414 78.3 57.0
Income deduction 17.3 10.9 29.5 14.1
Cash 99.8 99.5 100.0 99.2
Check.. 89.7 60.3 89.9 55.0 *
Money order 15.1 47.2 22.9 30.5
DEDIt CANG.....oevreeeiiic e 79.5 71.0 95.4 68.7
2013 Credit card 77.8 39.2 78.1 48.4
Prepaid card 50.0 51.8 * 65.0 48.2
Online banking bill payment. 55.8 45.3 64.1 49.2
Bank account number payment. 66.4 50.5 69.9 49.0
Income deduction 19.0 14.3 20.1 14.4

Note: ' indicates a significant change in the mean from the white group at the 5% level

Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
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Table 4e: Current adoption rates of payment instruments, by gender (%)

Year Male Female
99.7 100.0
84.1 85.9
Money Order... 21.0 2517
DEDIt CAr........cviieiiiicicee e 77.0 77.5
Pooled Average )
(2009-2013) (SRR oo rererrr o 70.1 71.1
YT 1 I 39.8 4587
Online banking bill payment...........cccocoeeeieiiennnnnnnens 53.5 49.8
Bank account number payment... 61.2 63.4
Income deduction 16.8 19.1
99.8 100.0
80.9 87.4
Money order.... 25.7 28.9
Debit Card........cueviiiieiriciic s 73.1 76.9
2009 Credit card 68.0 73.1
Prepaid card.... 335 33.9
Online banking bill payment...........cccoceeeieieiiinnnnnnnens 49.1 46.8
Bank account number payment. 53.8 57.8
Income deduction 16.1 17.4
100.0 100.0
85.8 88.2
21.2 25.8
77.5 79.4
2010 69.3 71.2
Prepaid card.... 36.9 39.5 *
Online banking bill payment...........cccocoeeeiiieniiinnninnieens 51.0 46.7
Bank account number payment. 62.9 66.5 *
Income deduction 14.3 20.4
CASN. e 99.6 100.0
CRECK. .. 86.1 85.0
Money order.... 20.7 24.1
Debit card 78.3 75.0 *
2011 69.4 70.1
35.2 450 *
Online banking bill payment... 53.7 50.2
Bank account number payment. 64.8 66.5
Income deduction 20.7 21.7
CASN. oo 99.9 100.0
CRECK ...t 85.7 85.1
Money order.... 19.7 235
Debit card 78.2 78.8 *
2012 73.5 70.7
Prepaid card**.. 47.9 56.4
Online banking bill payment... 57.6 53.2
Bank account number payment. 63.8 61.7 *
Income deduction 15.9 17.0 *
99.5 99.9
81.9 83.8
Money order.... 17.7 233
Debit card 77.8 77.8
2013 Credit Card.....c.oveeeeeeeeeceeeee et 70.4 70.3
Prepaid card 45.8 54.7
Online banking bill payment... 56.3 52.1
Bank account number payment. 61.0 64.8
Income deduction 17.0 19.0

Note: ? indicates a significant change in the mean from the preceding group at the 5% level

Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
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Table 4f: Current adoption rates of payment instruments, by marital status (%)

Never
Year Married Divorced Separated Widowed Married
99.9 100.0 100.0 100.0 99.5
90.6 83.77 71.6 7 92.5 65.8 7
Money Order 18.9 270" 374" 12.4 3707
DEDit CArd.....coeeeeeereeeeieee e 79.8 77.6 76.7 68.2 7057
Pooled Average i i i
(2009-2013) 78.2 66.8 46.4 78.9 46.7
42.7 40.2 46.3 39.0 45.8
56.3 463" 3397 40.9 423"
67.4 61.87 4437 63.2 46.0"7
19.8 19.2 16.8 23.3 10.1°7
99.9 100.0 100.0 100.0 100.0
90.4 81.1 86.2 90.9 61.9
Money order.... 22.5 32.8 31.9 16.9 43.3
Debit card. 77.2 75.1 81.0 69.9 67.7
2009 Credit card.... 77.5 64.5 62.8 75.5 49.3
Prepaid card 32.3 31.5 53.6 33.0 38.8
Online banking bill payment.. 52.8 43.2 30.0 37.5 36.9
Bank account number payment 60.6 55.0 40.2 49.9 41.4
Income deduction.... 19.1 14.4 16.3 22.5 8.8
100.0 100.0 100.0 100.0 100.0
91.9 88.4 63.1 89.5 70.8
Money order. 19.1 28.5 37.4 12.8 37.8
Debit card 79.6 76.1 84.3 74.7 76.5
2010 Credit card.... 76.5 68.1 47.8 76.1 51.1
Prepaid card. 38.0 38.8 34.8 36.8 39.3
Online banking bill payment. 52.7 40.7 29.3 42.1 44.0
Bank account number payment 68.0 65.1 39.2 78.3 52.4
Income deduction.............cccevieviiniiiieiiienns 18.7 17.9 41.6 20.1 10.3
100.0 100.0 100.0 100.0 98.8
90.0 84.6 79.9 92,5 69.0
Money order.... 19.2 24.7 26.8 8.5 35.0
Debit card 79.0 80.4 76.9 64.5 67.6
2011 Credit card 78.1 67.4 46.7 80.4 40.6 *
Prepaid card..... 41.2 36.1 21.9 38.9 413
Online banking bill payment.. 56.9 49.0 * 33.9 34.4 40.8
Bank account number payment 71.2 64.2 47.8 68.0 46.6
Income deduction 24.1 23.7 18.2 229 9.8
CASh..i s 100.0 100.0 100.0 100.0 99.9
Check 90.5 85.3 64.8 93.9 66.2
Money order. 17.3 25.6 41.8 9.2 37.2
Debit card 81.3 79.5 73.0 67.6 70.7
2012 Credit card.... 78.9 69.4 31.5 83.6 483 *
Prepaid card** 51.8 47.0 61.4 50.9 57.4
Online banking bill payment.. 59.7 49.9 42.3 51.1 44.8
Bank account number payment 68.4 64.5 49.4 50.4 44.4
Income deduction.... 17.3 20.1 0.0 22.4 10.9
Cash.. 99.8 100.0 100.0 100.0 99.0
Check 90.1 79.2 63.2 95.9 61.1
Money order.... 16.2 23.3 49.8 14.7 31.3
Debit card 81.8 77.1 68.0 64.0 69.9
2013 Credit card 79.9 64.6 4255 79.0 44.0
Prepaid card. 50.7 48.0 60.6 36.0 53.0
Online banking bill payment. 59.6 48.9 34.3 39.7 45.1
Bank account number payment. 68.9 60.6 45.2 69.2 45.5
Income deduction 19.7 20.3 7.5 * 28.8 10.6

Note: ’ indicates a significant change in the mean from the married group at the 5% level

Note: * indicates significant change from the previous year at the 5% level
Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
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Table 4g: Current adoption rates of payment instruments, by employment status (%)

Year Employed Retired Disabled Unemployed Homemaker Other
Cash 99.9 100.0 99.7 99.5 100.0 100.0
Check 88.3 97.8 7 65.4 7 5357 86.1 730"
MONEY OFTEN.......ovvovereess e 21.3 1307 469" 3277 21.1 324
Debit Card.....oooveeeeeeeveeeeeeeeeee oo 83.0 69.0 7 68.0 7 63.0 7 75.1 63.87
Pooled Average ) 7 5 7
(2009-2013) Credit card.. 735 88.8 38.4 35.1 73.0 63.0
Prepaid card 426 3547 54.6"7 50.7 7 38.9 39.3
Online banking bill payment 57.7 4487 3057 3477 53.7 48.6
68.0 6227 4587 400" 61.2 58.3
18.8 24.0° 15.0 6.9 16.4 103’
99.9 100.0 100.0 100.0 100.0 100.0
87.0 99.3 90.2 43.7 90.2 78.6
24.1 12.3 42.2 31.9 16.6 40.3
Debit card 79.7 65.7 80.8 58.2 77.7 55.9
2009 Credit card.. 73.0 88.6 51.7 29.7 79.3 75.7
Prepaid card 33.8 213 44.5 33.4 28.3 15.9
Online banking bill payment. 54.2 37.4 34.6 33.9 56.2 38.0
Bank account number payment. 62.6 49.9 53.5 44.9 56.5 64.1
Income deduction.. 17.4 23.6 18.5 33 17.3 8.4
Cash 100.0 100.0 100.0 100.0 100.0 100.0
89.4 98.3 60.7 * 61.6 90.7 71.4
20.3 * 17.9 43.6 39.7 239 60.7
Debit card.... . 82.3 72.2 71.7 68.4 789 70.3
2010 Credit card......ooouevvecvnicsees 71.4 87.8 38.2 46.7 74.7 47.7
Prepaid card 37.7 34.1 * 43.5 46.7 40.7 37.2
Online banking bill payment. 54.4 40.1 24.1 34.5 56.7 48.4
Bank account number payment 67.9 * 65.8 * 55.3 41.6 70.2 62.2
Income deduction 16.5 22.5 13.2 13.0 * 27.7 7.7
[ 100.0 100.0 100.0 97.9 100.0 100.0
89.3 96.3 68.2 57.9 78.3 80.0
20.9 104 * 44.2 35.6 30.1 28.9 *
Debit card.... 82.9 68.7 69.4 61.3 70.4 63.0
2011 Credit card.. 74.0 89.5 338 29.8 * 69.9 67.0
Prepaid card . 393 37.2 44.0 50.5 389 37.2
Online banking bill payment............. 57.4 47.8 * 35.9 32.6 55.5 45.1
Bank account number payment. 71.1 69.8 43.6 37.6 64.3 61.2
Income deduction 23.7 * 27.3 15.3 39 * 14.6 18.6
99.9 100.0 100.0 100.0 * 100.0 100.0
89.2 97.6 533 * 57.3 84.8 82.7
20.4 12.3 55.3 30.1 19.3 135
85.0 70.1 56.1 67.0 77.4 79.9
2012 75.2 89.8 33.8 39.5 69.4 79.0
Prepaid card** 51.6 42.9 72.1 64.7 44.2 68.9
Online banking bill payment.... 62.1 * 49.4 32.0 36.0 53.3 71.0
Bank account number paymen 69.0 63.8 36.9 38.5 58.1 58.0
Income deduction 17.1 * 22.7 8.6 7.3 12.7 133
99.7 100.0 98.7 99.6 100.0 100.0
86.4 97.3 53.2 47.1 86.3 52.3
20.5 121 49.7 26.3 15.5 17.7
Debit card.... 85.3 68.3 61.4 60.4 71.3 50.1 *
2013 Credit card.. 74.0 88.6 343 30.0 71.4 45.0 *
Prepaid card..........ccocovvveivniniiieis 51.0 42.0 69.9 59.1 42.5 38.6
Online banking bill payment.... 60.8 49.7 25.3 36.6 46.5 41.1 *
Bank account number paymen 69.4 62.1 39.5 37.1 56.8 45.6
Income deduction............ccccuceuccinennee. 19.1 23.6 19.1 * 6.9 9.7 35

Note: ! indicates a significant change in the mean from the employed group at the 5% level

Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years

26



Table 5a: Share of transactions, by age (%)

Year <25 25-34 35-44 45-54 55-64 > 64
CASNL. et 39.8 334 28.0"7 27.6 26.4 25.4
(011 S 4.2 5.3 82" 1257 1507 2007
Money order 23 2.6 1.3 1.1 1.1 04’
Pooled L SR 1 I 34.1 34.0 30.5 28.6 2497 17.0"7
Average CIEAIt CAI...oro oo 9.0 12.97 17.57 16.3 19.17 250"
(2009-2013) T s T 1.9 2.6 1.6 1.1 0.8 0.7
Online banking bill payment 2.6 3.9 597 5.8 6.0 427
Bank account number payment. 4.1 4.6 6.27 6.0 5.9 6.0
Income deduction . 2.1 0.8 0.9 0.9 0.8 137
CASNL .ttt 443 39.3 27.4 25.4 25.0 24.0
Check... 3.8 5.4 10.5 133 17.4 21.3
MONBY OFAET ..o 1.2 1.8 1.1 0.7 0.9 0.3
Dehit card 34.2 35.0 29.8 31.5 25.3 17.2
2009 Credit card 7.6 9.7 18.2 16.6 20.8 27.7
Prepaid Card........o.ooeeviiiiieeesssssee s 1.8 1.7 1.1 1.0 0.7 0.6
Online banking bill payment 3.3 3.4 6.5 5.7 49 3.8
Bank account number payment..........cccovvvrveeensiininnens 3.4 3.1 4.7 49 4.2 4.4
Income deduction 0.3 0.5 0.7 0.9 0.7 0.9
Cash 40.1 28.9 24.8 28.9 * 28.3 27.5
ChecK. ..o 43 5.0 7.9 * 11.0 * 139 * 17.3 *
Money order 1.6 1.3 0.8 1.0 0.2 * 0.3
Debit card 37.1 42.6 33.7 32.0 25.2 17.3
2010 Credit card 10.0 12.8 18.9 16.2 21.8 26.8
Prepaid card 1.3 0.7 1.5 1.0 0.5 0.9
Online banking bill payment 2.1 3.8 6.1 4.7 4.6 3.8
Bank account number payment.... 2.8 4.2 5.5 4.6 4.8 49
Income deduction 0.6 0.6 0.9 0.6 0.8 1.2
CaSNL ettt 39.7 27.7 25.1 26.2 27.0 27.7
ChecK.....covvieireeeceiei 5.0 4.9 7.1 9.6 12.7 * 16.8
Money order 0.6 1.1 0.3 0.5 0.3 0.1
Debit card 37.9 39.9 33.1 33.0 26.0 17.0
2011 Credit card 11.0 15.6 21.7 18.2 22.1 27.8
Prepaid Card..........ooeevriiieesssee s 1.2 15 * 1.0 0.5 0.6 0.4
Online banking bill payment 2.0 4.0 5.2 5.8 49 4.1
Bank account number payment 2.3 4.3 5.5 5.1 5.4 4.6
Income deduction 0.2 1.0 1.1 1.1 0.9 1.5
Cash 29.9 26.1 24.4 28.6 27.5 26.2
ChecK.....coivieiieieicceei 5.4 5.2 6.5 7.9 * 12.2 16.3
MONBY OFAET ..ot 1.4 2.0 0.4 0.5 0.5 0.2
Debit card 46.1 37.5 335 30.4 28.3 17.8
2012 Credit card... 8.1 18.1 22.1 215 * 19.6 28.9
Prepaid card** 0.6 3.1 1.2 0.9 0.7 0.4
Online banking bill payment 2.7 3.4 5.2 5.1 5.6 4.5
Bank account number payment..........cccoeverieeenniininnens 4.2 4.3 5.5 4.5 49 4.8
INCOME AEAUCTION. ... 1.8 0.4 * 1.0 0.6 * 0.8 1.0 *
CASNL. et 40.3 234 24.9 25.4 27.7 27.5
ChecK. ..o 3.0 4.2 5.7 8.7 10.5 * 14.5
Money order 1.0 0.6 * 0.5 0.4 0.7 03 *
Debit card 31.5 40.6 37.7 32.6 25.8 18.1
2013 Credit card 14.1 214 * 19.3 20.6 22.8 30.2
Prepaid card 3.6 1.1 0.9 1.3 0.6 0.5
Online banking bill payment 2.4 3.4 5.2 5.2 5.4 3.6
Bank account number payment 3.4 4.6 5.0 5.0 5.8 4.2
Income deduction 0.7 0.7 0.7 0.8 0.8 1.2

Note: These shares are based on all respondents, not just adopters
Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years

Note: ’ indicates a significant change in the mean from the preceding group at the 5% level
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Table 5b: Share of transactions, by education (%)

Less Than

Year High School High School Some College College Post-Graduate
Cash 50.3 3417 2727 2127 20.4
Check.. 9.1 12.4 11.0 10.8 111
Money order 7.0 177 11 03’ 0.2
Debit card 17.7 2787 3327 2777 20.4

Pooled Average . 1 1
(2009-2013) Credit card 6.4 121 13.8 26.5 335
Prepaid card 3.7 167 15 077 0.8
Online banking bill payment........................ 1.8 407 547 6.2 6.3
Bank account number payment. 2.9 527 6.1"7 5.7 6.4
1.1 1.1 0.9 0.9 1.0
38.6 38.7 28.5 21.1 20.4
121 11.4 11.8 13.6 13.2
Money order 5.9 13 0.8 0.1 0.2
Debit card 26.9 29.8 34.1 27.1 18.5
2009 Credit card 5.1 10.4 13.7 25.8 34.2
Prepaid card 4.2 0.9 14 0.7 0.6
Online banking bill payment 4.0 3.2 4.7 6.6 6.6
Bank account number payment. 2.6 3.7 43 4.2 5.1
Income deduction..........ccceecrrniniencncenns 0.6 0.6 0.7 0.7 1.0
Cash.... 46.6 32.0 27.7 234 * 23.1
9.6 11.0 * 9.8 * 10.5 * 9.4
Money order 6.6 1.0 0.5 0.2 0.1
Debit card 21.5 34.4 37.2 28.9 20.6
2010 Credit card 7.2 11.5 13.1 26.1 35.9
Prepaid card 2.2 13 0.9 04 * 0.5
Online banking bill payment 1.7 3.5 4.8 5.4 5.2
Bank account number payment. 3.4 4.6 5.0 * 4.4 4.5
Income deduction...........cccvevenicniinins 1.0 0.7 1.0 0.6 0.7
Cash.... 46.2 324 24.6 22.5 23.0
Check.. 8.3 10.4 9.9 8.8 * 10.1
Money order 1.0 0.8 0.5 0.2 0.1
Debit card 26.4 32.6 36.9 28.0 19.7
2011 Credit card 10.3 13.6 16.1 28.9 34.4
Prepaid card 14 0.8 1.0 0.6 0.8
Online banking bill payment..............ccccc..... 2.5 33 5.2 5.6 5.8
Bank account number payment.................... 3.4 4.8 5.1 4.4 5.1
Income deduction. 0.6 13 0.9 1.0 1.0
Cash 49.0 29.9 26.4 22.9 20.8
Check.. 7.3 11.3 9.2 8.4 * 9.0
Money order 4.7 1.0 0.6 0.3 0.1
Debit card 10.2 * 34.1 36.1 25.5 22.2
2012 Credit card 16.7 13.0 16.2 31.8 35.2
Prepaid card** 5.2 11 13 0.8 0.9
Online banking bill payment...............ccco... 13 43 4.7 5.1 5.7
Bank account number payment. 3.9 4.5 5.0 4.6 5.2
Income deduction.... 1.7 0.8 0.6 * 0.7 0.9
46.8 30.2 25.6 20.8 21.3
8.9 10.9 7.5 * 6.6 7.7
Money order 11 0.7 0.7 0.2 0.2
Debit card 18.8 * 32.7 37.0 29.9 23.0
2013 Credit card 15.8 149 18.3 31.2 35.7
Prepaid card 3.8 13 0.5 0.7 0.8
Online banking bill payment.............cccco..... 1.9 3.4 4.5 5.4 5.4
Bank account number payment. 2.3 5.0 5.0 4.6 5.1
Income deduction 0.6 0.8 0.9 * 0.8 0.9

Note: These shares are based on all respondents, not just adopters

Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years

Note: " indicates a significant change in the mean from the preceding group at the 5% level
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Table 5c: Share of transactions, by income (%)

Year < $25,000 $25,000-$49,999  $50,000-$74,999  $75,000-$99,999 >$100,000
[ T 43.7 3097 2317 210" 21.2
ChECK. ... vt 9.7 1267 12.2 11.3 10.7
Money order 4.6 1.0’ 037 027 0.1
Pooled Debit card 23.5 31.07 31.2 30.5 23.0
Average Credit CAN....vvooovvvveeeeeeeece 7.3 126" 19.07 2357 301
(2009-2013) PrEPAI CAI.........oroeeeeeeeeeeeereresessesseeseenenes 3.4 137 0.7 047 0.7
Online banking bill payment...................... 2.6 397 597 6.4 7.3
Bank account number payment................... 3.8 577 6.67 5.9 6.2
Income deduction.... 1.4 1.0 0.9 0.9 0.8
45.1 344 22,6 20.2 22.3
11.2 12.0 14.3 11.4 11.8
Money order. 34 0.8 0.3 0.1 0.1
Debit card 23.7 32.2 32.8 32.4 23.6
2009 Credit card 8.8 11.3 17.4 234 29.5
Prepaid card.. 2.2 14 0.6 0.3 0.6
Online banking bill payment. 2.3 33 5.7 6.8 7.0
Bank account number payment 2.9 3.7 5.5 4.4 43
Income deduction..............ccceveiiieiiiicinnn 0.5 0.8 0.8 1.0 0.6
40.8 29.6 24.0 22.6 231
9.9 11.1 10.9 * 9.4 * 9.5
Money order 2.8 0.6 * 0.3 0.2 0.1
Debit card 28.5 35.1 36.6 32.6 23.7
2010 Credit card.... 9.3 12.4 17.4 24.2 31.6
Prepaid card 1.2 1.8 0.4 0.5 0.6
Online banking bill payment.. 2.4 3.8 4.7 5.7 5.9
Bank account number payment................... 4.5 4.3 5.2 3.9 * 5.0
Income deduction.... 0.7 1.2 0.7 0.9 0.5
Cash... 404 30.0 24.6 22.8 21.2
9.5 9.6 9.6 * 9.6 10.5
Money order 1.6 0.6 0.2 0.1 0.1
Debit card 30.7 36.7 31.0 30.2 24.4
2011 Credit card 9.7 12.6 21.9 25.9 30.8
Prepaid card**.. 1.9 0.6 0.6 0.6 0.6
Online banking bill payment....................... 2.0 3.7 5.4 4.9 6.5
Bank account number payment 3.0 5.1 5.6 4.8 5.1
Income deduction 1.2 1.3 0.9 1.2 0.8
€SN, 38.1 29.5 23.0 * 22.9 23.6
8.6 10.8 10.8 7.9 8.9
Money order. 3.8 0.5 0.2 0.2 0.2
Debit card 30.7 36.0 31.0 343 21.4
2012 Credit card.... 7.9 13.1 23.0 22.9 33.8
Prepaid card..........ccocevinieiiniinns 34 1.2 0.9 0.7 0.7
Online banking bill payment. 2.5 3.3 * 5.2 5.9 5.8
Bank account number payment. 3.7 4.9 5.0 4.7 4.9
Income deduction.............ccoceviienicinnnns 1.1 0.7 * 0.9 0.6 * 0.8
44.4 27.8 233 19.4 20.8
8.9 8.5 8.9 * 8.1 7.9
Money order 1.5 0.7 0.2 0.3 0.2
Debit card 27.7 36.0 34.4 35.4 25.0
2013 Credit Card........oovveviviercicrsee 8.9 17.3 * 21.6 243 33.8
Prepaid card 2.9 0.9 0.6 0.4 0.6
Online banking bill payment.. 1.6 34 4.6 6.2 5.7
Bank account number payment 3.1 4.6 5.8 5.2 * 5.0
Income deduction 1.1 0.7 0.7 0.6 1.0

Note: These shares are based on all respondents, not just adopters

Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years

Note: ’ indicates a significant change in the mean from the preceding group at the 5% level
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Table 5d: Share of transactions, by race (%)

Year White Black Asian Other

CSN..eeeereee e 26.4 402" 18.07 403"
CNECK. o1t 12.7 797 857 537
MONEY OFTET ... 0.7 517 0.0 267

Pooled Debit card.........ccoovvviiiiiiiiii 28.3 25.4 1807 30.6
Average Credit card 19.2 71’ 413" 8.4’
(2009-2013) Prepaid card... 0.9 38" 1.8 26

Online banking bill payment. 5.0 4.9 5.5 3.9

Bank account number payment.............cccoceiiirinnnn 5.8 4.8 5.9 5.1

1.0 0.8 1.0 1.2

26.1 42.1 17.7 46.8

14.1 8.1 111 4.0

Money order... 0.5 3.9 0.0 0.8

Debit card 29.4 28.6 20.7 28.3

2009 Credit card.. 18.9 7.8 37.6 9.7

Prepaid card... 1.1 1.4 0.2 1.6

Online banking bill payment. 4.9 3.9 7.3 3.9

Bank account number payment. 4.2 3.5 4.2 4.4

Income deduction 0.8 0.6 1.2 0.4

€SN 26.9 39.1 12.1 323

11.6 8.1 9.5 3.8

Money order... 0.4 33 0.0 11

Debit card.........ccooviiiiiiiiiii 30.3 29.7 15.6 43.5

2010 Credit card 20.2 8.4 47.4 9.2

Prepaid card... 0.7 2.7 11 0.9

Online banking bill payment.............cccccceoviiiiiiininns 4.5 3.7 6.0 3.7

Bank account number payment. 4.6 43 6.8 4.7

Income deduction 0.8 0.7 1.4 0.8

26.0 38.3 15.2 38.2

10.4 8.0 9.9 53

0.2 2.8 0.0 0.6

30.8 28.2 16.5 36.6

2011 21.3 10.8 443 9.7

Prepaid card... 0.6 23 0.7 1.2

Online banking bill payment............ccocoovviiinicnnns 4.7 4.3 5.8 3.2

Bank account number payment 4.8 4.3 6.8 4.0

Income deduction 11 1.0 0.9 1.2

CaSh....iii 25.5 38.3 14.5 30.6

CheCK. ..o 10.3 7.5 7.0 * 5.5

Money order 0.3 4.5 0.0 1.0

Debit card 30.5 26.9 12.0 * 36.2
2012 Credit card 22.6 8.6 51.3 15.2 *

Prepaid card**... 0.7 4.0 2.7 2.1

Online banking bill payment 4.6 5.4 5.2 3.7

Bank account number payment. 4.8 4.1 6.2 4.4

Income deduction.. 0.7 0.8 1.0 1.3

24.7 356 * 18.9 35.6

9.2 5.7 6.8 4.1

Money order 0.3 2.2 0.0 13

Debit card 30.5 353 * 19.2 37.7

2013 Credit Card.......oocvviieceece e 24.6 6.8 43.1 11.8

Prepaid card 0.6 4.5 2.9 0.9

Online banking bill payment. 4.5 4.7 3.7 3.5

Bank account number payment............cccccveirnenne 4.9 4.4 4.9 4.1

Income deduction..............cccocovriiiiiiiiiciiiciiccceen 0.8 0.8 0.6 1.0

Note: These shares are based on all respondents, not just adopters

Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
Note: ” indicates a significant change in the mean from the preceding group at the 5% level
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Table 5e: Share of transactions, by gender (%)

Year Male Female
CASN...ovvveooeeevveeeeeeesseeee s 31.7 270"
CRECK. ..o 10.5 1227
Money order.. 1.1 1.7
Pooled DeDit Card........cocoviviiiiiice e 26.7 28.8
Average Credit CANG......veveeieeiieeec s 17.9 16.7
(2009-2013) PrEPaid CArG..........oveevveeereeeeeeeeseeeeeeeeeeeeeeeee e 1.1 1.7
Online banking bill payment...........ccccovviiiiiiiiiiccceen, 4.9 5.0
Bank account number payment...........coocveevernieriieineennns 5.2 6.0’
Income deduction.. 1.1 1.0
CASN. it 32.9 27.4
CRECK .ttt 11.3 13.1
MONBY OFET ..o 0.8 1.2
DDt CAr.... vttt 28.1 29.8
2009 Credit Car......cceeviiiieieieeeeee e 16.7 17.4
Prepaid Card.........coooveeieeieiiiieieeee s 13 1.0
Online banking bill payment...........cccoovviiiiiiiiceieeen, 4.5 5.0
Bank account number payment...........ccocerveerineriseenieennas 3.8 4.4
INCOME AEAUCHION. ...ttt 0.7 0.7
30.5 26.7
8.9 11.6
0.7 1.0
DDt CAr.....cviviviiiieiiice e 31.7 30.9
2010 Credit Car......ovevveiecieeiicce e s 18.3 18.1
Prepaid Card.........ccoovveiiiiiiiiiecee s 1.0 0.9
Online banking bill payment...... 4.0 4.8
Bank account number payment...........ccccoevrvernerineineennns 4.3 5.0
INCOME AEAUCTION.......iviiiiiiccce s 0.6 1.0
29.5 25.7
8.8 10.8
MONBY OFET ... 0.4 0.5
DDt CAr.....cveveviiiieicieire e 29.6 315
2011 Credit Car........coeeeiiieieieeeee s 21.4 19.2
Prepaid Card.........coooveiieiieieiieeeee s 0.7 1.0
Online banking bill payment...........ccccoovviiiiiiiiecce 4.2 5.0
Bank account number payment...........cccocerveerererereesieennas 4.3 5.3
INCOME AEAUCHION........oviiiiiieiiicicecce s 1.1 1.0
€SN 29.0 24.6
CRECK. ..t 9.1 9.9
Money order.. 0.4 1.1
DDt CAr.... vt 28.8 31.0
2012 Credit Car.....covvveeeieeieicee s 21.8 21.5
Prepaid Card™™ ..o 0.7 1.8
Online banking bill payment..........ccccoovviiiiiiiice 4.7 4.6
Bank account number payment.. 4.6 4.9
INCOME AEAUCTION.......eviii s 0.9 0.7
CASN. et 28.6 24.1
Check......... 8.1 8.7
MONBY OFET ...t 0.5 0.5
DDt CAr.....cveveveiiiiicieicee e 28.8 335
2013 Credit Car........coveeiiieieeeeeeee s 23.6 21.5
Prepaid Card.........ocoeeiiiiiseece e 0.7 13
Online banking bill payment.............cccceviiiinnniiccenn 4.4 4.4
Bank account nUMbEr PaYMENt............ceeviririrerenreieeeeenens 4.6 5.0
INCOME dEAUCHION........oviiiiiieiiicc s 0.7 0.9

Note: These shares are based on all respondents, not just adopters
Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years

Note: ” indicates a significant change in the mean from the preceding group at the 5% level
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Table 5f: Share of transactions, by marital status (%)

Never
Year Married Divorced Separated Widowed Married
€SN 26.3 28.7 339 28.2 4047
o 11.9 13.8 9.6 1921 597
MONEY O ...vrsvvvvrverrsscrnrssenesssnnssennens 0.6 257 3.7 1.2 357
Debit card.... 27.9 283 28.7 207" 28.5
Pooled Average . t t 1
(2009-2013) Credit card... 19.9 12.7 9.1 18.6 11.0
Prepaid card. 1.0 1.4 2.3 1.0 3.17
Online banking bill payment.............cccccovvievienas 5.5 5.3 4.3 4.2 267
Bank account number payment..............c.ccceeeue 5.9 6.0 327 5.5 437
0.9 1.3 5.0 1.4 0.0
27.2 28.0 32.0 27.0 44.7
12.5 16.3 14.6 20.5 6.3
MONEY OFAET ... 0.6 1.7 0.9 1.1 2.5
Debit card.... 29.0 31.9 33.7 18.3 28.9
2009 Credit card... 19.2 11.8 11.5 21.9 10.1
Prepaid card 1.0 0.8 0.5 1.0 2.0
Online banking bill payment 5.5 3.9 1.6 4.0 2.1
Bank account number payment... 4.3 4.7 4.5 4.9 2.9
Income deduction.............ccoccveiciiciiciciiciicieens 0.7 0.8 0.6 13 0.7
26.1 30.4 31.4 29.7 35.9
10.8 * 13.4 10.8 * 16.7 * 5.1
MONEY OFAET ... 0.5 1.7 19 1.0 1.4
Debit card.... 30.2 31.7 34.2 19.9 37.6
2010 Credit card... 21.1 12.6 10.8 20.3 11.4
Prepaid card 0.8 0.6 34 1.2 1.4
Online banking bill payment 5.0 4.0 2.0 43 2.7
Bank account number payment... 4.8 4.5 3.2 5.5 4.0
Income deduction...........c.ccoccvvceciiciiciiciiciicenns 0.8 1.1 2.3 13 0.5
25.5 29.5 18.4 30.0 * 36.9
9.9 * 11.3 7.2 18.6 5.9
MONEY OFAET ... 0.3 0.9 1.4 0.3 1.0
Debit card.... 30.2 30.4 43.4 17.7 34.5
2011 Credit card... 223 14.9 19.0 23.2 13.5
Prepaid card 0.7 0.6 1.1 0.1 2.1
Online banking bill payment 5.0 5.5 * 4.5 3.8 2.3
Bank account number payment... 5.0 5.4 3.6 4.6 3.5
Income deduction............cccvvereeirerrereciernene 1.1 * 1.4 1.3 1.8 0.4
24.9 29.5 352 * 31.9 32.2
9.5 10.4 7.0 14.6 6.6
MONEY OFAET ... 0.4 1.6 0.8 0.4 2.1
Debit card.... 29.5 32.6 335 18.1 34.9
2012 Credit card... 23.7 14.7 15.6 25.9 14.4
Prepaid Card™™.........ccooveveenienieeeeene 0.9 1.8 4.8 * 0.9 2.1
Online banking bill payment 5.3 4.0 1.9 3.9 2.3
Bank account number payment... 5.0 4.5 1.2 % 31 4.4
Income deduction............ccevereeererierecienienene 0.8 * 0.8 0.0 1.2 0.9
24.2 29.0 322 22,6 * 353
8.9 9.1 43 14.9 4.2
MONEY OFAET ..o 0.3 0.7 1.7 0.3 1.4
Debit card.... 30.5 29.6 41.6 29.8 * 34.2
2013 Credit card... 24.6 20.2 11.2 22.5 15.9
Prepaid card 0.9 0.8 1.5 0.6 1.8
Online banking bill payment 4.8 4.1 35 3.9 2.9
Bank account number payment... 5.1 5.4 3.6 4.1 3.6
Income deduction............cccvvevnreerererncrerenene 0.8 1.0 0.4 * 1.3 0.7

Note: These shares are based on all respondents, not just adopters
Note: * indicates significant change from the previous year at the 5% level

Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years

Note: ' indicates a significant change in the mean from the preceding group at the 5% level
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Table 5g: Share of transactions, by employment status (%)

Year Employed Retired Disabled Unemployed Homemaker Other
Cash 27.3 25.0 4027 4547 26.5 37.0
Check 10.1 1947 11.5 467 105 707
MONEY OFET.....oosvvrrrvverivsrsivnes 1.0 057 527 437 15 13
DEDit CAI..vrvvvvrvvvrvevrssvreinrs 31.3 17.47 26.1 26.57 25.77 26.4
Pooled Average . " t t
(2009-2013) Credit card.........coovvvvviviieininninn, 17.1 24.9 46.2 51.4 8285 37.0
Prepaid Cart.......oosvvvrrsvcvrssrversne 1.0 0.6’ 367 477 1.0 0.7
Online banking bill payment.... 5.3 5.0 297 3.0’ 6.6 277
Bank account number payment....... 6.0 6.1 437 337 477 5.6
Income deduction...........ccocvvnnnnn. 1.0 1.1 1.1 0.6’ 1.2 1.3
Cash 29.0 235 29.6 47.9 22.2 26.0
10.9 20.7 17.1 5.4 139 15.6
Money Order........cocveeernininrieniins 0.8 0.4 1.0 4.2 0.3 3.1
Debit card.... 31.7 16.7 33.8 20.1 32,6 20.4
2009 Credit card... 16.1 29.4 9.6 16.4 20.0 23.1
Prepaid card 1.1 0.3 1.1 0.0 0.9 0.4
Online banking bill payment 5.2 4.3 3.0 1.0 6.9 5.1
Bank account number payment....... 4.5 3.9 4.4 4.7 2.7 5.5
Income deduction 0.7 0.9 0.5 0.1 0.5 0.7
Cash....ccccvivicicin 27.5 27.7 39.0 38.6 19.9 45.8 *
8.9 16.8 * 10.7 6.3 11.6 6.4
0.6 0.5 3.9 3.7 0.2 0.3
Debit card.... 35.1 18.1 335 30.4 27.8 30.0
2010 Credit card... 17.3 25.7 3.9 10.7 26.1 115
Prepaid card 0.7 0.8 2.4 29 * 1.1 0.3
Online banking bill payment.... 4.6 4.1 1.8 3.0 * 7.0 2.6
Bank account number payment....... 4.7 5.2 4.1 31 4.6 3.0
Income deduction...........cccccvecuncnnce 0.6 1.2 0.7 13 * 1.8 0.2
Cash 25.8 26.5 35.6 456 22.6 26.2 *
8.5 15.6 12.6 6.3 9.2 8.4
0.3 0.3 2.0 1.7 0.6 0.0 *
33.7 19.6 315 30.2 28.8 43.5
2011 Credit card... 20.1 26.8 6.9 8.6 25.3 13.2
Prepaid card 0.7 0.4 2.5 2.2 0.7 0.9
Online banking bill payment 4.8 4.5 * 2.6 2.5 7.0 2.7
Bank account number payment....... 5.1 4.8 4.3 2.7 4.7 4.6
Income deduction.. 1.0 1.3 2.0 0.2 1.2 0.6
25.1 26.3 44.9 37.7 249 22.6
8.2 16.2 6.6 4.4 9.6 53
0.4 0.3 5.5 * 25 1.4 0.0
34.1 18.3 199 * 31.2 26.2 38.0
2012 20.6 27.9 12.2 115 27.2 26.1
Prepaid card** 0.9 0.5 6.1 4.2 0.8 1.7
Online banking bill payment.... 4.7 5.0 2.4 4.5 5.1 3.0
Bank account number payment....... 5.2 4.6 23 3.2 3.8 2.8
Income deduction...........c.coeeeeerenee. 0.8 0.9 * 0.2 0.7 11 0.5
Cash 24.6 26.4 40.3 41.9 24.7 31.3
7.3 14.0 7.8 43 8.4 6.9
0.4 0.3 2.6 1.5 0.3 0.6 *
34.8 17.8 34.3 28.9 31.8 20.3
2013 Credit card... 21.2 314 6.1 143 25.5 33.1
Prepaid card 1.0 0.5 2.6 2.7 0.3 0.9
Online banking bill payment 4.7 4.2 1.5 2.5 4.3 1.8
Bank account number payment....... 5.1 4.7 33 3.5 4.2 4.9
Income deduction 0.9 0.8 1.4 * 0.4 0.5 0.3

Note: These shares are based on all respondents, not just adopters

Note: * indicates significant change from the previous year at the 5% level
Note: ** The questions regarding prepaid card adoption changed from 2011 to 2012; therefore, we cannot compare significance between these two years
Note: " indicates a significant change in the mean from the preceding group at the 5% level
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Figure 1: Consumer adoption of payment instruments, 1989-2013
Source: 2008-2013 Survey of Consumer Payment Choice; 1989-2013 Survey of Consumer Finances
Note: shaded areas indicate recessions.
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Figure 2: Consumer payment instrument share of transactions, 2008-2013

Source: 2008-2013 Survey of Consumer Payment Choice

Note: shaded areas indicate recessions.
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Figure 3: Distribution of payment instrument types adopted
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Dotted line indicates mean number of payment instrument types adopted.
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Figure 4a: Current adoption of payment instruments, by age

Source: 2009-2013 Survey of Consumer Payment Choice

Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 4b: Current adoption of payment instruments, by education
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 4c: Current adoption of payment instruments, by income
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 4d: Current adoption of payment instruments, by race
Source: 2009-2013 Survey of Consumer Payment Choice

Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 4e: Current adoption of payment instruments, by gender
Source: 2009-2013 Survey of Consumer Payment Choice

Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 4f: Current adoption of payment instruments, by martial status
Source: 2009-2013 Survey of Consumer Payment Choice

Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 4g: Current adoption of payment instruments, by employment status
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 5b: Share of total transactions, by education
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.

44

50 50 50
40 40 40
8 8 8
> 304 1 S 304 S 309
5 . \'\\./ IS ——{ S s
o —— o o
8 o —— — £ 20 £ 20
) ) ]
104 /S =SS — 104
e - .”4\/.\_
0+ 0+ 0+
T T T T T T T T T T T T T T T
2009 2010 2011 2012 2013 2009 2010 2011 2012 2013 2009 2010 2011 2012 2013
——e—— Less than high school =~ ——e—— High school ——e—— Less than high school =~ ——e—— High school ——e—— Less than high school =~ ——e—— High school
——e—— Some college —ae—— College ——e—— Some college —ae—— College ——e—— Some college —ae—— College
——e—— Post-graduate ——e—— Post-graduate ——e—— Post-graduate
Debit Card by Education Level Credit Card by Education Level Prepaid Card by Education Level
50 50 50
40 40 40
-— " . e
R S — .
£ 304 é===T e £ 30 .—_—/'\‘ 3 30
S S S
o o o
8 204 S 2041 L S 20
) ) )
10 10 10
0+ 0+ 0+
T T T T T T T T T T T T T
2009 2010 2011 2012 2013 2009 2010 2011 2012 2013 2011 2012 2013
——e—— Less than high school =~ ——e—— High school ——e—— Less than high school =~ ——e—— High school ——e—— Less than high school =~ ——e—— High school
——e—— Some college —ae—— College ——e—— Some college —ae—— College ——e—— Some college —ae—— College
——e—— Post-graduate ——e—— Post-graduate ——e—— Post-graduate
BANP by Education Level OBBP by Education Level
50 50
40 40
8 8
S 309 2 304
S S
o o
S 204 £ 204
) )
10 10
S — = = |
0+ 0+
T T T T T T T T T T
2009 2010 2011 2012 2013 2009 2010 2011 2012 2013



Cash by Income Level

Check by Income Level

Money Order by Income Level

50 50 50
40 \*‘c\'/. 404 404
8o T— 8 8
> 304 S 304 S 309
S S S
o :ﬁ% o o
8 204 8 204 8 204
) ) ]
10+ o — — 10+
.\.\.//0\-
0+ 0+ 0+
T T T T T T T T T T T T T T T
2009 2010 2011 2012 2013 2009 2010 2011 2012 2013 2009 2010 2011 2012 2013
—&— Income<25 ——e—— 25<=Income<50 —&— Income<25 —&— 25<=Income<50 —&— Income<25 —&— 25<=Income<50
——®—— 50<=Income<75 —&— 75<=Income<100 ——®—— 50<=Income<75 —&— 75<=Income<100 ——®—— 50<=Income<75 —&— 75<=Income<100
—=&—— Income>=100 —=&—— Income>=100 —=&—— Income>=100
Debit Card by Income Level Credit Card by Income Level Prepaid Card by Income Level
50 50 50
40 40 40
9 K;}/—//. 9 M’ 9
S 304 ¢ — ] S 30 S 30
5 - 5
® ® ,_/H//j:>.<: ©
8 204 S 2041 | S 20
) ) / )
R
10 10 . 10
P
0+ 0+ 0+
T T T T T T T T T T T T T
2009 2010 2011 2012 2013 2009 2010 2011 2012 2013 2011 2012 2013
—&— Income<25 ——e—— 25<=Income<50 —&— Income<25 —&— 25<=Income<50 —&— Income<25 —&— 25<=Income<50
——®—— 50<=Income<75 ——&— 75<=Income<100 ——®—— 50<=Income<75 —&— 75<=Income<100 ——®—— 50<=Income<75 —&— 75<=Income<100
—=&—— Income>=100 —=&—— Income>=100 —=&—— Income>=100
BANP by Income Level OBBP by Income Level
50 50
40 40+
8 8
S 309 2 304
S S
o o
8 204 8 204
) )
10 10
—_— — — I —
—
0+ 0+
T T T T T T T T T T
2009 2010 2011 2012 2013 2009 2010 2011 2012 2013

—=e— Income<25
——&—— 50<=Income<75
—=&—— Income>=100

—&— 25<=Income<50

—=e—— 75<=Income<100

—=e— Income<25
——&—— 50<=Income<75
—=&—— Income>=100

—&— 25<=Income<50
—=e— 75<=Income<100

Figure 5c: Share of total transactions, by income

Source: 2009-2013 Survey of Consumer Payment Choice

Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 5d: Share of total transactions, by race
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 5e: Share of total transactions, by gender
Source: 2009-2013 Survey of Consumer Payment Choice

Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 5f: Share of total transactions, by marital status
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Figure 5g: Share of total transactions, by employment status
Source: 2009-2013 Survey of Consumer Payment Choice
Note: Gray bands indicate the 95 percent confidence intervals around the mean for the 2009-2013 sample.
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Appendix Table 1: Number of respondents in the 2008-2013 SCPC

2008 2009 2010 2011 2012 2013
Number of respondents 1,010 2,173 2,102 2,151 2,065 2,089
2008-2009 panelists 876 876 — — — —
2008-2010 panelists 788 788 788 — — —
2008-2011 panelists 679 679 679 679 — —
2008-2012 panelists 615 615 615 615 615 —
2008-2013 panelists 320 320 320 320 320 320
2009-2010 panelists — 1,913 1,913 — — —
2009-2011 panelists — 1,657 1,657 1,657 — —
2009-2012 panelists — 1,515 1,515 1,515 1,515 —
2009-2013 panelists — 1,132 1,132 1,132 1,132 1,132
2010-2011 panelists — — 1,801 1,801 — —
2010-2012 panelists — — 1,631 1,631 1,631 —
2010-2013 panelists — — 1,164 1,164 1,164 1,164
2011-2012 panelists — — — 1,926 1,926 —
2011-2013 panelists — — — 1,328 1,328 1,328
2012-2013 panelists — — — — 1,330 1,330
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Appendix Table 2: Survey of Consumer Payment Choice and Current Population Survey demographic comparison, weighted and un-weighted (%)

SCPC [Unweighted]

SCPC [Weighted]

U.S. Census [Weighted]

2009 2010 2011 2012 2013 2009 2010 2011 2012 2013 2009 2010 2011 2012 2013
NE 2169 2102 2151 2065 2089 2169 2102 2151 2065 2089 226857 226857 230891 234393 236737
Gender
Male. 425 42.0 443 43.6 46.3 48.3 48.4 48.4 48.1 48.2 48.3 48.3 48.4 48.1 48.1
Female 57.5 58.0 55.7 56.4 53.7 51.7 51.6 51.6 51.9 51.8 51.7 51.7 51.6 51.9 51.9
Age
4.3 33 43 3.0 4.0 9.2 8.0 75 6.2 6.3 12.7 12.8 12.8 12.8 12.6
10.7 10.9 16.9 15.7 20.6 21.7 229 24.4 245 23.6 17.7 17.8 17.9 17.5 17.5
14.7 14.2 12.6 13.1 17.3 17.2 16.7 15.2 155 16.5 18.2 17.6 17.1 16.9 16.8
278 25.7 22.9 22.3 211 194 19.2 19.7 19.1 18.6 19.6 19.4 19.0 18.7 18.4
254 27.6 25.7 26.0 20.7 15.6 16.0 16.0 16.4 16.6 15.2 15.6 16.0 16.3 16.4
17.1 18.2 175 20.0 16.4 16.8 17.2 17.2 18.3 18.4 16.7 16.8 17.2 177 183
87.7 88.2 86.0 85.5 7.4 72.9 73.2 75.2 73.6 75.8 81.2 81.0 80.8 79.6 79.3
12.3 11.8 14.0 145 226 27.1 26.8 24.8 26.4 24.2 18.8 19.0 19.2 20.4 20.7
Ethnicity
Non-Hispanic or Non-Latino............. 94.9 94.7 92.7 92.7 82.8 87.2 87.2 85.8 85.7 81.4 86.3 86.1 86.0 85.2 85.0
Hispanic or Latino..........c.ccccoecevrivennes 51 53 73 7.3 17.2 12.8 12.8 14.2 14.3 18.6 137 139 14.0 14.8 15.0
Nationality
Born In United States. 93.5 93.5 93.0 93.3 91.2 90.6 90.8 90.6 90.6 91.5 849 849 84.6 84.2 84.1
Immigrant. 6.5 6.5 7.0 6.7 8.8 9.4 9.2 9.4 9.4 8.5 15.1 15.1 15.4 15.8 15.9
Education
No high school diploma.............c....... 1.9 18 26 2.7 3.6 6.9 51 75 71 73 14.1 13.6 135 13.0 12.6
High school.......c.ccvviiiicicicic 15.2 15.9 16.2 15.9 16.8 38.0 38.9 36.5 35.1 34.6 31.0 31.2 30.5 29.9 29.6
Some college 359 372 37.1 36.8 37.9 28.0 283 283 28.8 29.2 28.0 28.0 283 28.8 28.8
College. 26.3 25.1 25.6 25.2 24.6 15.2 15.2 16.1 16.5 17.1 17.7 17.9 18.2 185 18.8
Post-graduate study............ccocoevreennes 20.7 20.0 185 19.4 17.1 12.0 125 11.6 125 11.8 9.2 9.2 9.6 9.8 10.2
Labor force status
WOrking NOW.........ccvveevrievrinneinnns 75.7 62.7 62.2 61.5 63.4 76.3 62.5 60.8 60.6 62.6 61.0 59.9 60.0 60.0 59.9
Retired 155 20.2 18.9 21.0 16.8 14.7 174 16.9 18.0 17.0 14.6 14.6 147 15.2 155
Disabled 29 39 4.0 4.4 5.3 32 4.8 52 5.8 4.9 5.9 6.0 6.2 6.4 6.3
Unemployed and looking for work.... 11 6.6 8.0 6.9 8.3 1.7 8.3 9.8 9.0 8.3 5.8 6.5 5.8 5.2 4.7
Homemaker ..., 34 53 55 4.8 4.6 2.7 5.2 5.9 5.2 5.4 52 51 5.2 51 5.2
Other. 1.4 13 13 14 1.7 1.4 19 13 15 1.8 7.6 7.9 8.2 8.1 8.4
Marital Status
Married 66.0 66.0 64.2 64.6 57.5 65.0 63.4 64.2 64.9 62.3 55.7 54.4 53.8 53.7 53.4
Divorced 14.2 14.6 14.2 14.4 14.3 11.7 11.8 12.4 11.8 10.8 10.2 10.4 10.6 10.6 10.6
Separated 15 14 1.6 14 26 13 1.6 15 15 2.3 2.3 24 24 23 2.3
Widowed. 5.1 5.0 4.4 51 4.5 4.2 4.7 38 4.4 4.7 6.3 6.3 6.2 6.0 6.1
Never Married..........ccvvevivniniinnns 13.2 13.0 15.6 145 211 17.8 185 18.2 17.4 19.8 255 26.5 27.1 27.3 275
Household income
Less than $25,000.........cccccvvverrerirens 135 155 17.8 17.0 233 249 24.4 24.9 22.9 233 18.6 18.9 19.3 18.7 185
$25,000-$49,999... 25.8 26.0 24.8 24.7 217 27.3 27.4 25.0 25.2 26.5 233 23.6 23.2 234 22.6
$50,000-$74,999... 25.2 24.7 21.9 21.6 19.5 211 211 19.0 18.7 19.1 19.0 19.1 18.9 18.6 18.3
$75,000-$99,999 15.8 15.2 14.1 145 10.8 11.9 12.1 12.3 13.2 111 13.9 135 133 13.2 135
Greater or equal to $100,00¢ 19.8 18.6 214 222 18.7 14.7 15.0 18.9 19.9 20.0 25.2 24.9 253 26.1 27.2

Sources: Survey of Consumer Payment Choice, 2009-2013 and Current Population Survey
Notes: [a] N refers to number of survey respondents for SCPC and U.S. civilian population age 18 + that is noninstitutionalized (Thousands)
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