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Notes to the SCPC Tables

Numeric superscripts in tables correspond to the notes listed below. Extra footnotes on each table are
otherwise indicated by a symbol and explained below the table. For definitions of concepts in these tables
please refer to Section X, Definitions and Concepts.

Footnote Description

General

1 Superscript "r" indicates that numbers in the table may have been revised; that is, 2012 or 2013
data may have been updated since the initial release.

2 The notation "na" indicates that the estimate is not available, often because the related survey
guestion was not asked in the associated year.

3 Numbers in italics are not comparable across years due to changes in the survey questionnaire or
methodology.

4 Numbers may not sum exactly due to rounding or missing values. Growth rates may not match the

displayed estimates due to rounding.

5 Dollar values are not adjusted for inflation [applies to Tables 14, 15, 16, 18, 39, 41, Appendix 15z].

6 The nine available payment instruments are cash, check, money order, traveler's check, debit card,
credit card, prepaid card, online banking bill payment, and bank account number payment [applies
to Tables 13, 34].

Adoption

7 Adoption of payment instrument means the consumer had the instrument, with the following

exceptions:

a. For cash, adoption means the consumer used the instrument in the given year, held it on person,
held it on property, or had obtained it at least once in a given year [applies to Tables 6, 7, 8, 13, 22,
23b].

b. For money order, traveler's check, bank account number payment, and direct deduction from
income, adoption means the consumer used the instrument or method in a given year [applies to
Tables 6, 7, 8, 13, 15, 18, 22, 23b].

c. For online banking bill payment, adoption means having signed up for online banking bill pay at a
bank's website [applies to Tables 6, 7, 8, 13, 23b].

8 Historical adoption or ownership includes current adopters as well as respondents who stated that
they have used an account or technology in the past, but currently do not adopt the account and
technology [applies to Tables 2, 8].

9 Discarded refers to the difference between historical adoption or ownership and current adoption
or ownership rates [applies to Tables 3, 9].
10 General purpose credit cards have a network logo such as Visa, MasterCard, Discover, or American

Express. Branded cards also have a merchant's logo on the card. Some branded cards have a
merchant logo only (no payment network). Charge cards require full payment of the balance at the
end of each billing period [applies to Tables 10, 12].

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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11 Mobile banking adoption is defined as having downloaded a mobile banking app, or having
performed one of the following activities using a mobile phone: (1) Checked a balance or recent
transaction; (2) Paid a bill; (3) Received a text message alert from bank; (4) Transferred money
between two accounts; (5) Took a photo of a check to deposit it; (6) Sent a text message to one's
bank [applies to Tables 1, 2, 3, and 21].

Prepaid Cards

12 General-purpose prepaid cards have a credit card network or PIN network logo and can be used at
any merchant or retailer that accepts cards from that network. Specific-purpose prepaid cards, such
as gift cards or public transportation cards, are limited in use to one or several merchants, retailers,
or service providers [applies to Table 11].

13 A reloader is defined as having reported adopting a prepaid card that is reloadable and having
added money to it in the past 12 months [applies to Table 19].

Other
14 The notation "s" indicates that the cell was suppressed due to an insufficient number of
observations.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 1

Current Ownership of Accounts and Account Access Technologies
Percentage of consumers

2012 2013 2014
Deposit and payment CCOUNTS.........cuiiiiiiiie et 0.4 0.6 0.7
Bank depoSit @CCOUNTS. .........cuiiiiiiiiiiiiieic ettt bbb e 1.1 0.9 1.0
CRBCKING. .ttt ettt b e bbbttt e e ne b b 1.1 0.9 1.1
Primary account arns iNEIESt.........cccueurrirerieiiseeeeie et 15 15 15
Has overdraft protection.............coo i 1.6 1.3 15
SAVINGS. ¢ttt ettt sttt sttt a et b e bbbt bt bt bbb e bt et e et et nne b e nae s 1.4 1.2 1.4
Nonbank payment aCCOUNTS........c.cccviieieiiece e 1.7 14 15
AMAZON PAYMENES. .. veeveereeieeeeeeesteesteeteestesreeseesreesreeseeeaeaseesseesseesseeseessesneesrensres 11 1.0 1.0
(€0 L]0 | [0 01T o) (o SR RSS 0.6 0.6 0.6
1Y 0 | S 1.6 14 15
L@ 11T SO SOP T SOPRTOURTO 0.4 0.3 0.4
OthEE BCCOUNTS... ..ottt bbb et sb e ebesbe e 1.1 1.0 1.2
Prepaid cards (bank and nonbank)...........ccccvevevenienie s 15 1.4 15
Credit and Charge Cards.........ccoovviviieiererie e nne s 15 1.3 15
Deposit account access teChNOIOGIES. .......ccvivieiviieiieeeree e 1.2 1.0 1.1
ATIM CAIG. .ottt b et b et sb e 1.3 1.1 1.2
ATM card (N0 debit fRATUIE).......cccvvivereeice e 1.4 1.3 15
DEDIL CAN. ...ttt 1.3 1.2 1.3
Telephone DAaNKING.......cvcveieie e 1.4 1.3 15
ONINE DANKING. ...t e re e enaennens 15 1.3 1.4
MODBIIE DANKING. ... e e 15 14 na
Mobile banking app INStalled...........ccvoviivicieicre e 1.3 1.3 na
Information and communication technologies..........cccceveverierieinsiesiee e 0.6 0.7 0.8
L] o] |- o] 1o 4 SRS 0.6 0.7 0.8
Smart phone (iPhone, Android, BlackBerry, etC.)......ccccveveverivrinninre e 15 1.3 1.4
TADIEL. ... s 1.3 na na
Notes: 1-4, 11.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 2

Historical Ownership of Accounts and Account Access Technologies
Percentage of consumers

2012 2013 2014
Deposit and payment aCCOUNTS..........ceverieiirere e e ese e e sre e 0.3 0.5 0.4
Bank depoSit @CCOUNTS..........ccviieieiiie e se st sre e sneas 0.8 0.7 0.7
(O 3T oSS 0.9 0.7 0.8
Primary account arns iNtEIeSt........cc.cveververereseseseeeeseeieseese e e sreseeeeseenes na na na
Has overdraft ProteCtion...........coceveverieiiniesiee e na na na
SAVINGS. c.veveveteeteereeseeste st este e steste e st esee e e teseesteareaReeree e e e s eenrenEeeReer e et eneenrenrenrenne s 1.2 0.9 1.0
Nonbank payment aCCOUNTS..........cccviiiieiice e na na na
AMAZON PAYMENES. ...eveieiiite ettt sb et b e b e b b e e e sbeneeteas na na na
GO00QIE CHECKOUL.......cuvevieiiiece sttt na na na
1Y 0 | SRS na na na
L@ ] 1 1] SO PSR PRTPRPOPRPTPRPIN na na na
OthEE BCCOUNTS.......oitiiiiitirie bbbt b 0.9 0.8 0.9
Prepaid cards (bank and noNbank)...........ccccveverenierieinneice e 1.3 1.3 1.4
Credit and Charge Cards.........cccovviviieierine s nne s 1.3 1.1 1.3
Deposit account access teChNOIOGIES. .......cc.cvvieiirieiieeree e 0.4 0.8 0.8
ATIM GBIt b e et b et sb e e sbe et sbe e 1.1 0.9 1.0
ATM card (N0 debit fRATUIE).......c.cvvver e 15 1.3 15
DEDIL CAN.....veveieiee e 1.2 1.1 1.1
Telephone DAaNKING.......cvov e 15 1.4 15
ONINE DANKING. ... ittt et re e enaennens 1.4 1.2 1.3
L] o] | [T o Ua] (] o OSSN 15 1.4 na
Mobile banking app INStalled...........ccviviiviicieicre e 1.4 na na
Information and communication technologies.............ccoccoiiiiiiiicinneiee 0.4 0.5 0.5
] o] |- o] Vo 4 SRS 0.4 0.5 0.5
Smart phone (iPhone, Android, BlackBerry, etC.)......cccocvvvvviviivviviinererese e na na na
TADIEL. ... s na na na
Notes: 1-4, 8, 11.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 3

Discarding of Accounts and Account Access Technologies
Percentage of consumers

2012 2013 2014
Deposit and payment aCCOUNTS..........ceverieiirere e et seesre e 0.3 0.3 0.5
Bank depoSit @CCOUNTS..........cviieieiiie e ettt sre e nne s 0.7 0.6 0.7
(O 3T oSS 0.8 0.6 0.7
Primary account arns iNtEIeSt........ccccveververereseseseeeeeeeseese e sresre e eeeseeees na na na
Has overdraft ProteCtion...........coceveverieiinieie e na na na
SAVINGS. ¢+ vevetereateereeseesiesteste e stesteaseesee e e teseesteabeaae e s e et e teneenrenreeReere e e entenrenrenreanes 1.0 1.0 1.2
Nonbank payment aCCOUNTS..........cccoviieiiiiee e na na na
AMAZON PAYMENES. ...ttt sttt sb e et be b sesresbe e ebesbeneereas na na na
(©T 0T ]0 | [0 01T od (o] U | PSS na na na
1Y 0 | SRRSO na na na
L@ ] 1 1] SO OO PPTOOPRTPRPOPRPTPRPN na na na
OthEr BCCOUNTS.......citiiiiiitiriei bbbt 0.8 0.7 0.9
Prepaid cards (bank and noNbank)...........ccccveverenierieinnesee e 1.3 1.1 1.3
Credit and Charge Cards.........ccoovviviieierineie s nne s 1.1 0.9 1.1
Deposit account access teChNOIOGIES. .......cc.civieivrieiieeree e 0.7 0.7 0.8
ATIM GBIt bbbttt e abe e abe e 0.8 0.8 0.8
ATM card (N0 debit fRATUIE).......c.cvvver e 1.3 1.2 1.3
DEDIL CAN.....veveieieeiiete e 0.8 0.7 0.9
Telephone DAaNKING.......cvov e 0.9 0.7 0.8
ONINE DANKING. ... ittt et re e enaennens 0.6 0.7 0.7
L] o] | [T o Ua] (] o OSSN 0.8 0.1 na
Mobile banking app INStalled...........ccviviiviicieicre e 0.5 na na
Information and communication technologies.............ccoccoiiiiiiiiiiiieiiee 0.5 0.5 0.6
] o] |- o] Vo 4 SRS 0.5 0.5 0.6
Smart phone (iPhone, Android, BlackBerry, etC.)......cccocvvvvvivrivviviiererese e na na na
TADIEL. ... s na na na
Notes: 1-4, 9, 11.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 4
Primary Bank Account Holdings, by Type of Deposit Account and Financial Institution

Percentage of consumers* 2012 2013 2014

Primary checking aCCOUNT.........cccveieiie e e nne 1.1 0.9 1.1
ComMErCIAl DANK.......c.vitiiiiiiie e 1.5 1.3 1.5
ST VATl 3 T o I o o PSS 0.8 0.6 0.8
(O =T 1) AT T o OO OO PRPORPRPRPIN 1.2 1.0 1.2
T 013G o =SS 0.1 0.1 0.1
INEEMNEE DANK. ...t e 0.3 0.2 0.3
(@1 T=] SO ST PSPPSR 0.3 0.3 0.2
Primary Savings aCCOUNT.........cccccviiiieieeierie e e se et e e e nre e e 1.4 1.2 1.4
ComMErCIAl DANK.......c.vitiiiiiie e 1.4 1.3 na
T V100 3 T o I8 o o PSS 0.8 0.6 na
(O ¢=To 1) AT Lo O OO PRUORPRPRPIN 1.3 1.1 na
T 012G o =SS 0.3 0.2 na
INEEMNEE DANK. ...t 0.5 0.3 na
(@1 T=] SO ST PSPPSR 0.2 0.1 na
Percentage of account adopterst 2012 2013 2014

Primary checking aCCOUNT.........ccooiiiiiie e e — — —
ComMMErCIal DANK.......c.eiiiiii e 15 13 15
SAVINGS AN TOBN. ..ttt bbb 0.9 0.7 0.9
Credit UNTON. ...ttt b et bbbt ne e 1.3 1.2 1.3
BIOKEIAGE. .. ettt ettt bbbt bbb 0.1 0.1 0.1
INEEINEE DANK ... e 0.3 0.2 0.3
L@ 13T SOOI 0.3 0.3 0.2
Primary Savings ACCOUNT..........ccii ittt e — — —
ComMMErCIal DANK.......c.eiiiiii e 1.6 15 na
SAVINGS AN TOBN. ...ttt ettt bt 1.0 0.8 na
Credit UNTON. ...ttt b et bbbt ne e 1.6 1.4 na
BIOKEIAGR. ... evee ettt bbbt bbbt e 0.4 0.3 na
INEEINEE DANK ... b 0.6 0.4 na
(@] 11 OO RP R PUR T URTR 0.3 0.2 na

* Due to missing values, percentages do not add up to the percent of adopters of checking or savings accounts from Table 1.

t Adopters are respondents who have identified themselves as owning and/or using that type of account. For example, 1.5 percent of
checking account adopters identified "commercial bank™ as the location of their primary checking account in 2014.

Notes: 1-4.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 5

Interest rates on primary accounts
Percentage of adopters of checking or savings accounts

2012 2013 2014
Checking account interest rate
0 USRS 15 15 1.6
0.00-0.05. ..ttt e e e e reeabe e e raeareean 1.3 1.3 1.3
0.06=0.10...cccei ettt re e et e e e e abe e e e e nreean 0.7 0.5 0.6
000 I 0 0 L USRS 0.3 0.3 0.4
0,160,200 tteeeeee et re e e e e reeaae e e raenreean 0.3 0.2 0.3
O 0 L PRSP 0.3 0.3 0.3
0.26=0.50....cc et eeeee it a e e e reeabe e e raeareean 0.3 0.2 0.2
O O R USRI 0.4 0.3 0.3
0.76=1.00.....c.eteceee ittt re e e e e reeabe e s raenreean 0.3 0.3 0.2
IR0 0SS 0.4 0.4 0.3
512,00, ittt ettt e e ra et e e nneeenes 0.3 0.2 0.2
2,002,501 et a e e e reeabe e e raeareeans 0.2 0.2 0.3
B e T O USSR 0.2 0.2 0.4
MOPE thaN 3%0......ecveeeiieie ettt e bt srenre e en e e nes 0.1 0.2 0.2
[ 1o 1 A 0 RS 1.1 0.9 1.3
Savings account interest rate
00,1ttt ettt ettt ettt e ettt e e ehr et be e ehae et beeaheeeahbeeabeeeabbeeabeeeabaeeabeeeataeenreeet na 1.1 1.1
0.00-0.05. et e e b e e b e s be e s be e e ebeeabeeaa na 1.6 1.7
0.06=0.10. ... ctteeeiee ettt e e eb e beeebe s e beeabe e s ebeeabeeaa na 0.9 0.9
O O R T RSP OTRROTRPORRROT na 0.4 0.5
0.1670.20. ...ttt eeeeee ettt et be e b e e beeebe s beeabeesebeeabeean na 0.5 0.6
0.20-0. 25 et e b e b be e e be e beesbe e s ebeeebeeaa na 0.6 0.5
0.26=0.50....c ettt ettt be e b e beeebe s beeabe e e ebeeabeeaa na 0.6 0.5
R O 4 T RO ORRR PRSPPI na 0.6 0.6
0.76=0.00.....cu et eete ettt be e b e be e ebe s beeabe e s ebeeabeeaa na 0.5 0.6
FL0L=T1.50. ittt et e bbb e e eba e e sbr e e ree et na 0.6 0.6
L51-2.00. .ttt ettt e et e et b e e eba e e staeenreeetes na 0.5 0.3
2,002,501 ettt b e eb e e b e e be s s beesbe e e ebeeebeeaa na 0.3 0.4
2.51-3.00 ettt b e e e be e e be s e beeabe e e ebeeabeeaa na 0.3 0.1
MOTE ThAN BY0. vttt et et e eare e st e e s e e stbe e sare e srbe e snreesaras na 0.4 0.2
DONT KNOW....cctiiiitiiccte ettt ettt et e s be e be e sabe s sbeesabe e snreesare s na 1.2 1.4
Notes: 2, 4.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 6

Current Adoption of Payment Instruments, by Type of Asset or Liability
Percentage of consumers

2012r 2013r 2014
AASSETES. .ttt Rt e R bbb n e r e re e 0.0 0.1 0.2
Y 1T TV (3 1 S PTRUSRN 0.0 0.1 0.2
(O TS o I (o105 =102 TS 0.0 0.2 0.2
TrAVEIEI'S CRECK. ...ttt 0.3 0.3 0.3
Demand deposit aCCOUNLS, CONSUIMET .........cuivireeerreiereesieseesresresseeseeseesseseessessenns 1.1 0.9 1.0
CRBCKS. ...ttt 1.3 1.1 1.3
COILITIEU. ...ttt 0.6 0.6 0.6
DEDIT CAIG.. vt 1.3 1.2 1.3
Online banking bill PAYMENL.........cccoiiiiieiesecce e 15 1.4 15
Bank account nUMbBEr PAYMENL..........coevireiieiinie e 15 1.3 15
Other deposit accounts
CASNIEI'S CRECK. ... e.viviitiieiicie et 0.8 0.8 0.8
PEIVALE CUITENCY ...ttt sttt bttt sb e bt n s na na 0.1
BIECOIN. ..ttt bbbt bt na na 0.1
Other kinds of Virtual CUITENCY........ccccoiiiiiiie s na na 0.1
UNKNOWN @SS TYPET ...ttt 1.4 1.3 15
0T 1= o] (0 L) S PRSRSSSSRS 1.4 1.1 1.2
Prepaid Card.......coveoeiireie ettt nrenre e 15 1.4 15
LHADITEIES. ... 15 1.2 15
Credit OF Charge Card.........ooiiiiiiieece e e 15 1.3 15
O 1o ) SO SOPSURSRPRPSRPRPN 1.5 1.3 1.5
(O 0T o TSRS 0.9 0.6 0.7
Text/SMS MOoDile PAYMENL........ccoiiiiieee e 0.6 0.9 na
Other Means of PAYMENT.........ccooviiiiiiecce e 1.1 1.1 1.2
Direct deduction from INCOME..........coviiiiiiiiiie s 1.1 1.1 1.2

* For official definition of M1, see Federal Reserve Statistical Release H.6.
T These types are "unknown" because it is unknown if the underlying funds are held in a deposit account or not.
Notes: 1-4, 7.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 7

Current Adoption of Payment Instruments, by Form of Instrument and Other Means of Payment
Percentage of consumers

2012 2013 2014
PaPEr INSTFUMENTS. .....eoviiieiecsie ettt sreera e e enaeseesrenrenneas 0.0 0.1 0.2
LOF: ) T TSSOSO PRP 0.0 0.2 0.2
CECKS. ...vti ittt ettt et et e et e et e et e st e e st e e s be e ebe s aesabeebeeereeabeenre e 1.3 1.1 1.3
Certified ChECK......viiie e 0.6 0.6 0.6
Cash and CheCK SUDSTITULES. ........c.ccviiriiirieieeie ettt ere bt erees 14 1.2 1.3
Lo 1= o] (0 L) S PRRSSSSRS 1.4 1.1 1.2
TrAVEIEI'S CHECK....iiviiiiie et ebe e be b e 0.3 0.3 0.3
CaASNIEI'S CNECK ... .iivviitie ittt ettt ettt sbe e be e beebesrbesree s 0.8 0.8 0.8
o L0 T=T ) Ao U o SO 0.6 0.7 0.8
(=] o1 SO PSSO TSP 1.3 1.2 1.3
(@8 =T L o] g -V =PSRRI 15 1.3 15
07 1=To ) SO SO PRSPPSO 15 1.3 15
(O 3T T o1 S 0.9 0.6 0.6
o =10 U0 USSR 15 1.4 15
EIeCtroNIiC PAYMENTS. .....ccveieiiie et e e e 14 1.2 14
Online banking bill PAYMENT.........ccoviiv i s 15 1.4 1.5
Bank account NUMbBEr PAYMENL.........ccoviieieeiee et 1.5 1.3 1.5
Y2 CC I oT =] T S na na 0.1
BITCOIN. ...te ittt et sre e ere et et enes na na 0.1
Other Kinds of Virtual CUMTENCY.......cccveieie e na na 0.1
Other Means Of PAYMENT.........c.coov i ene s 1.1 1.1 1.2
Direct deduction from INCOME..........ceieiiii it 1.1 1.1 1.2
Addendum: Virtual CUITENCY AWAIENESS..........ccererueeeeieiesiesiesieeeeneeee e seesee e sneas na na 1.4
[T 1 (o7 1] TSP OURRPPO na na 1.4
Other Kinds of VIFtUl CUMTENCY.......ccoiiiiiiiieiece et na na 0.2
Notes: 1-4, 7.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 8

Historical Adoption of Payment Instruments, by Form of Instrument and Other Means of Payment
Percentage of consumers

2012 2013 2014
PaPEr INSTFUMENTS. .....eoviiieiecsie ettt sreera e e enaeseesrenrenneas na na na
(O 1 T na na na
(O 1T 3 na na na
Certified ChECK........iiceiii et na na na
Cash and ChECK SUDSEITULES. .......cccveiirieiie ittt na na na
Lo 1= o] (0 L) S PRRSSSSRS 1.3 1.1 1.2
TTAVEIE'S CHECK ... .viiceeie ittt s rae e saras na na na
O 1 ([T [Tt na na na
o L0 T=T ) Ao U o SO 0.4 0.5 0.5
[0 1Y o | 1.2 1.1 1.1
(@8 =T L o] g -V =PSRRI 1.3 1.1 1.3
O (T || na na na
(O 0T T o1 TS na na na
o =10 U0 USSR 1.3 1.3 1.4
EIeCtroNIiC PAYMENTS. .....ccveieiiie et e e e na na na
Online banking bill PAYMENL.........cccviiv i 15 1.3 15
Bank account nUMbBEr PAYMENL..........cccoviviieieice s na na na
PrIVALE CUITEINCY ... eviitiiieieeeriesieie sttt e et e e st te e s e et st reaneenae e enaeseenrenns na na 0.3
) (o0 [T na na 0.2
Other kinds of Virtual CUITENCY........cccoviiiiiice e na na 0.2
Other Means of PAYMENT.........ccooiviiiiiecce e nre s na na na
Direct deduction from iNCOME........ceoivueiiiiiiee e na na na
Notes: 1-4, 7, 8.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 9

Discarding of Payment Instruments, by Form of Instrument and Other Means of Payment
Percentage of consumers

2012 2013 2014
PaPEr INSTFUMENTS. .....eoviiieiecsie ettt sreera e e enaeseesrenrenneas na na na
(O 1 T na na na
(O 1T 3 na na na
Certified ChECK........iiceiii et na na na
Cash and ChECK SUDSEITULES. .......cccveiirieiie ittt na na na
Lo 1= o] (0 L) S PRRSSSSRS 15 1.3 15
TTAVEIE'S CHECK ... .viiceeie ittt s rae e saras na na na
O 1 ([T [Tt na na na
o L0 T=T ) Ao U o SO 0.4 0.4 0.6
[0 1Y o | 0.8 0.7 0.9
(@8 =T L o] g -V =PSRRI 1.1 0.9 1.1
O (T || na na na
(O 0T T o1 TS na na na
o =10 U0 USSR 1.3 1.1 1.3
EIeCtroNIiC PAYMENTS. .....ccveieiiie et e e e na na na
Online banking bill PAYMENL.........cccviiv i 0.7 0.7 0.8
Bank account nUMbBEr PAYMENL..........cccoviviieieice s na na na
PrIVALE CUITEINCY ... eviitiiieieeeriesieie sttt e et e e st te e s e et st reaneenae e enaeseenrenns na na 0.2
) (o0 [T na na 0.2
Other kinds of Virtual CUITENCY........cccoviiiiiice e na na 0.2
Other Means of PAYMENT.........ccooiviiiiiecce e nre s na na na
Direct deduction from iNCOME........ceoivueiiiiiiee e na na na
Notes: 1-4, 9.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 10

Current Adoption of Debit, Credit, and Charge Cards, by Instrument Type and Features
Percentage of consumers

2012 2013 2014
DEDIE CANS......eicviiiti ettt ettt et ettt st e e sbe e sbe e be e e sreeebeeabeenns 1.3 1.2 1.3
REWAITS. ...ttt ettt ettt re e be e s e e be e e be e ebe et e enbestbesbeesbeesbeesreannas 1.3 1.0 1.2
CONTACTIESS..... vttt ettt st be e be e ebe e e s be e be e ebe e beerbeeaaesreea 0.9 0.8 na
Credit cards Or Charge Cards..........cooviveiviiieieiese e 1.5 1.3 1.5
REWAITS. ...ttt ettt ettt re et s ae e e be e e beeebeebeenbestbesbeesbeesbeesreaneas 15 14 1.6
NONPEWATTS. ... cuveeirectieitee ettt e et e et ste e s beesbe e sbeesbesneesbeesbeeabeenbeenbesteesreens 15 1.3 14
(OF ¢ To [} Ar= 1 {0 K3 RO PRSPPSO 15 1.3 15
REWAITS. ...ttt ettt ettt et et e et st e e e et e e st b e e ebee e staeeebee e sbaeenreeeres 15 14 1.6
NONTEWAITS. ... .veiivieeceie ettt ettt e e st e etre e sab e e st e e sabe e sareesabeesareesabes 15 1.3 14
(O0] g1 - (o1 1 [=T TSROSO PSR 0.9 0.8 na
GENEIAl PUIPOSE. ...ttt sttt ettt sb ettt e bbb e 15 13 15
REWATTS. ...ttt et et s e e s b e e sabe s eareestbe e snbeesare s 15 14 1.6
NONTEWAITS. .....vviivieciie ittt ettt ettt e e be e s beeebe e s ebeesbeesebeeenbeeans 1.3 1.2 14
Visa, MasterCard, DISCOVEN ......c.ccivieiiieeiieeciee st e ettt stre e sre e srbe e sreeeenas 15 1.3 15
VLT TSSOSO PR PURROTN na 1.3 1.6
Y Fo T (= (O T o [OOSR na 1.3 15
DUSCOVET ... .ve ettt ettt ettt ettt e et e s be e e be e beesabe e sbeesabeesnbeesare s na 1.1 1.2
AMEIICAN EXPIESS ..veiieiieeeie ettt et 0.9 1.0 1.0
Company or Store Branded ...........ocooeeeiiiieneee s 15 1.4 15
REWATTS. ...ttt et et e b e e et e s st e e sabe s eareesabe e enbeesare s 1.2 1.1 1.2
NONTEWAITS. .....veiicviectie ettt ettt e et e et e e be e s beesbe e s ebeeebeesebeesnbeeans 1.2 1.1 1.1
CRArge CArdS......ociececece e e 0.9 0.6 0.6
REWAITS. .....c.veiviectie sttt sttt ettt ettt st s be e s be e s beebe s e e sbeeebeeabeenbeenbesteesraens 0.7 0.5 0.4
INONPEWAITS. ....eveeve ettt ettt sbe e be e st e e be et e stbesbaesbeesbeetesanesaseebeereenns 0.3 0.3 0.3
American EXPress Charge Cards........c.coviveerereieninsieseeeeseeseseesieseseesesseeeeseens 0.8 0.6 0.5
REWAITS. ...ttt ettt ettt et be e be e te e e s e e sbeeebeebeebeenbestbesreen 0.6 0.5 0.4
NONPEWATTS. ... cuviieiectie ettt ettt ste e sbe e sbe e sreeeesneesaeesbeenbeenns 0.2 0.3 0.2
Diners Club or other charge Cards...........cccocvvvvirieiieeresere e 0.5 0.2 0.3
REWAITS. ...ttt ettt ettt ettt st e be e be st e st e beeebeebeebeerbesrbesraens 0.3 0.1 0.1
NONPEWATTS. .....cuviiviectie ettt ebe et e et e st e s te e sbe e sbe e sbeeeesneesaeesreenbeenns 0.2 0.1 0.2
Notes: 1-4, 10.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 11

Current Adoption of Prepaid Cards and Contactless Technologies, by Instrument Type and Features
Percentage of consumers

2012 2013 2014
Prepaid CArdS.........ooiieiieieee e ettt e e ne s 15 1.4 15
CONEACTIESS. ...ttt 0.7 0.4 na
GovernmMeNt FElAted.........c.coviiriiiiee e 1.3 1.0 1.2
DIreCt EXPreSS CAIU. ... cueeeeierterieiieete ettt sttt b bbbt e e 0.5 0.3 0.4
Electronic benefits transfer (EBT) Card.........ccoooeeeveieiineie e 1.1 0.8 1.0
Public transportation Card..........ccoeeeeee e 0.9 0.7 0.8
Other federal, state, or local government benefit card..........cccocoociiiiiiicicnenn. 0.5 0.4 0.5
EMPIOYEr Felated.........coiiiiieie e 1.0 0.8 1.0
PaYFOIl CAIQ....cveeiciieeee e e 0.5 0.3 0.3
INCENTIVE CAI......oiiiiiiiicict e 0.5 0.3 0.3
BENETIT CAIU. ... 0.9 0.8 0.9
OTNET .. 1.5 1.3 1.5
L CANG..c e e et 1.4 1.2 1.3
PRONE CAIG.....eieiiiee s 0.7 0.5 0.5
REMITLANCE CAN.....ccvieeiiieeieciese e 0.3 0.1 0.0
REDALE CANG.....c.eceeieiieicte e e 0.8 0.6 0.7
LoCation SPECITIC CAIG........oiuiiiiiiecee e e 0.5 0.4 0.3
Other general PUrPOSE CAN..........ooirieiieieieiie et 0.9 0.8 0.9
Contactless TECANOIOGIES.......cc.oiiiiiieieiee e e 1.3 1.2 na
ANY PAYMENE CAN. ...ttt ettt e sb ettt see b sbesne s 1.2 11 na
Electronic toll PAYMENT.........coo i 0.8 0.9 na
/L] o] | L= Vo] o SOV URUR na 0.6 na
KBY TOD ...ttt sa s 0.4 0.3 na
MODIIE PRONE™ ...t bt 0.3 0.3 na
* Adoption means the consumer had and used the instrument in a given year.
Notes: 1-4, 7, 12.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 12

Number of Adopted Accounts and Payment Cards
Mean number per adopter*

2012 2013 2014

T 01 | =TT o] 0 o OSSR 0.1 0.0 0.1
CNBCKING. ..ttt r et a e nne s 0.0 0.0 0.0
ST V7 0TSSP 0.0 0.0 0.0
PaYMENT CAIUS. ... i et see b 0.2 0.1 0.1
ATIM CAN..oviitiieiesie ettt sb e b te st seete et e e etesbesaeteabe e eresaesenrens 0.0 0.0 0.0
ATM card (N0 debit FEATUIE).......ccuieiiieee e 0.0 0.0 0.0
=] o] | o L PSSP 0.0 0.0 0.0
Credit cards or Charge Cards............cuoeiieiiiine e 0.1 0.1 0.1
REWAITS. ......viciieciie ettt et ettt e st e e e te e steete s e e aaeesaeesbeenbeenreens 0.1 0.1 0.1
NONPEWAITS. ....cvvetr ettt st e ste et e et e s e e re e s taesreesteesteeeeanneanns 0.1 0.1 0.1
CrEATE CANUS. .. vt ettt bbbttt bbb 0.1 0.1 0.1
REWAIUS. ...ttt bbbt sttt e 0.1 0.1 0.1
NONPEWATTS. ...ttt ettt bttt 0.1 0.1 0.1
GENETAI PUIPOSE ..ttt ettt sttt ettt es et ebesee b e sbesneeree e eneennens 0.1 0.1 0.1
REWAITS. ......viiiieciic ettt be e s s ae e s be et eebe e b e sraestaenreas 0.1 0.1 0.1
NONPEWAITS. ...ttt e ettt e et e e e s te e s beesae s eesneesbeenreenreens 0.1 0.1 0.0
Branded ......c.ocovvoiiiecc e e e 0.1 0.1 0.1
REWAITS. ......viiteiiee ettt be e e s re e s be et eebe e s e sreesraenreas 0.0 0.0 0.0
NONFEWAITS. ....c.vieiicteeie ettt e e e st e e e s te e s teesaeseesneesaeenbeenreens 0.1 0.1 0.0
Charge CaANS. .. .cveiveieeereeice e e sttt sttt e et e st sae e e neenee e enee s 0.0 0.0 0.0
REWAIUS. ...ttt st b et sttt 0.0 0.0 0.0
NONPEWATTS. ...ttt ettt bttt 0.0 0.0 0.0
Prepaid CardS........cverieiesiesiesese ettt sttt srenre e ne e nes 0.1 0.1 0.2
GOVErNMENE FEIATEM. ........eiieeiieieie et 0.0 0.0 0.1
EMPIOYET TEIALE........eceeeeece e 0.0 0.0 0.0

L@ 11T SO SOP T SOPRTOURTO 0.1 0.1 0.1

* Bold-face numbers are per adopter of the instrument. The denominator for each of the subcategories is the number of adopters of the
bold-faced instrument.

Notes: 1-4, 7, 10.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 13

Mean Number of Payment Instruments Adopted by Account and Payment Instrument Adopters
Mean number per consumer or adopter

2012 2013 2014
Available number of payment instruments (all consUmMers)..........cccccevevevivinnnnns — — —
Total (All CONSUMIBTS) ...ttt bbb e 0.1 0.0 0.1
PaPEr INSEIUMENTS. ...ttt et 0.0 0.0 0.0
Card INSETUMENTS. ... vieiiec ittt et sbe e st e e sar e e sabe e sabeestbeesnreesabe s 0.0 0.0 0.0
EIeCtrONiC INSIIUMENTS. .....cvviiiiei ettt ettt etre ettt e e saee e sbaeenaee e 0.0 0.0 0.0
Deposit aCCOUNT AJOPLELS.......cveieviiriere e 0.0 0.0 0.0
Checking and savings account adOpLers........ccocvvevvrieseeeeneneseseseseeeeseeie s 0.0 0.0 0.0
Checking account adopters, N0 SAVINGS........civeveriereirerrsesieseeeereeseseesseseeanens 0.1 0.1 0.1
Savings account adopters, N0 CheCKing.......c.ccoovvveiererie v S S S
Paper inStrument adOPLErS. ........oii i 0.1 0.0 0.1
(08 T 1= To 0] o] (=] £SO USSP 0.1 0.0 0.1
ChEeCK QOPLEIS. ...t e e 0.0 0.0 0.0
MONEY OFder AAOPLENS. ... .eivirieieieieeieie ettt bbb 0.1 0.1 0.1
Traveler's CheCk aOPLErS.........viiieiieie et S S S
Payment card adOPLers........coveveiireiieiieeesece e 0.0 0.0 0.0
Debit card adOPLErS........viveieieie et 0.0 0.0 0.0
(@8 =10 10T o I 1o (o] o) (= TS 0.0 0.0 0.0
Prepaid Card adOPLerS..........oivivirrieiieesese e s s e et e e sr e srenne s 0.1 0.1 0.1
Electronic payment adOPLers.........cccviiiieieiiieiieee e e 0.0 0.0 0.0
Online banking bill payment adOpters..........coveiiiii i 0.0 0.0 0.0
Bank account number payment adOpLers..........ocooeieiieienene e 0.0 0.0 0.0
Deposit accouNnt NONAAOPLELS.......cveveierirese e 0.1 0.1 0.1
Notes: 1, 3, 4, 6, 7, 14.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 14

Liquid Asset Balances
Dollars per consumer, except as noted

Mean Median
2012 2013 2014 2012 2013 2014
Cash NOIAINGS........ooiiiiiee e 78 114 38 5 4 5
O PEISON....c.eiitieti ettt sttt b ettt se e sree e 8 3 4 2 1 1
ON PIOPEITY. ..ttt b e sbe e 79 118 37 3 3 3
Excluding large-value holdings™.........cccccoovveieicnie s 16 12 11 5 3 5
(@ a1 0 =T o SRS 8 3 3 2 2 1
L@ 1o 0] o] SR 14 12 10 3 2 2
Prepaid card holdings..........cccoooiiiiiiiiii e 20 na na 3 na na
Prepaid card holdings, adopters only..........c.ccooviiiiiiiiencieice 37 na na 8 na na
Virtual currency holdingst
NUMDBEF OF COINS....covviriieei s na na 0.7 na na 0.0
BICOIN. ... na na 0.1 na na 0.0
Other Virtual CUMTENCIES. .......covvvieirereeeeere e na na 0.6 na na 0.0
Dollar value 0f COINS.........oeiiriireen e na na 2.3 na na 0.0
BICOIN. ... na na 15 na na 0.0
Other Virtual CUMTENCIES. .......ccvrvireirerceneee e na na 0.8 na na 0.0
* Large value holdings are values greater than the 98th percentile of all observations. Estimates are for the sub-sample of respondents
with total cash holdings of less than or equal to the 98th percentile. Large value holdings cut-offs are approximately $3,600 in 2012,
$4,120 for in 2013, and $2,675 in 2014.
t There are too few observations to report "adopters only" numbers for virtual currencies.
Notes: 1-5.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 15

Cash Holdings, by Adoption of Deposit Accounts and Payment Instruments

Dollars per consumer*t

Mean Median
Adopters
2012 2013 2014 2012 2013 2014
Deposit account .........cccoeeevencrenicne. 15 13 11 5 4 6
ON PEISON......ceiieiiiniiiiie e 4 3 3 2 1 1
ON ProPerty.....ccoceeeeieeneeieeieeieeene 14 13 11 3 3 3
ATM or debitcard .........ccccoeervivnnnns 11 13 11 4 3 5
ON PEISON.....vveiveieeiesee e e ee e 4 4 3 2 2 1
ON ProPerty....cccocvveevieerieereerresenannes 10 13 11 3 2 2
Creditcard .......coccooeiiniiiiiiieiee 20 16 13 7 6 7
ON PEISON......ceviriiriiiriie e 10 4 3 3 2 2
ON ProPerty.....cccoeeeereereeieeieeieeene 17 16 13 3 4 4
Prepaid card .........ccccceevvivnnniniiieieinns 21 16 15 10 6 11
ON PEISON.....vveireieeiesee e e ee s 6 5 5 3 2 3
ON Property....ccccceveerieerieeseerneienannes 20 15 14 4 4 4
Money order.........c.ccooeeienencieee, 43 27 17 11 7 9
ON PEISON......eiiiriiiiiieiiee et 31 5 6 5 2 1
ON ProPerty.....cccoeeeereereeieeieeieeene 27 26 14 4 2 3
Mean Median
Nonadopters
2012 2013 2014 2012 2013 2014
Deposit account.........cccoeveeeienenenicne. 119 20 41 19 11 5
ON PEISON......ceiieiiniiisiie e 91 10 13 9 3 5
ON Property.....ccoceeeeieeneenesieeieeene 77 16 31 12 6 8
ATM or debit card..........ccccoereivnnnns 82 31 34 22 17 18
ON PEISON.....vveireiieiesee e e ee e 43 7 11 7 7 3
ON Property....cccccvveevieevieereernerenannns 72 29 29 10 9 7
Credit card........cccooeviniiiiiiiieiiies 28 14 15 5 5 4
ON PEISON......ceiieiiniiisiie e 7 5 6 3 2 3
ON Property.....ccoceeeeieeneenesieeieeene 25 13 12 1 2 3
Prepaid card.........ccccoovvvinieneinenenn, 25 18 15 5 6 6
ON PEISON.....vveireiieiesee e e ee e 15 4 3 4 3 2
ON Property....cccccvveevieevieereernerenannns 21 18 14 2 2 2
Money order.........ccccooeveiiiencienee, 17 14 13 5 5 6
ON PEISON......ceiieiiniiisiie e 4 4 3 2 2 1
ON Property.....ccoceeeeieeneenesieeieeene 17 13 12 3 4 2

*"On person" is defined as cash held in the respondent's wallet, purse, and/or pocket. "On property" is defined as cash held elsewhere by

the respondent (in the respondent's home, car, office, etc.) instead of on person.

t Excluding large value holdings. See Table 14 for definition of large value holdings.

Notes: 1-5, 7.

Survey of Consumer Payment Choice

Version of May 2016
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Table 16

Cash Withdrawals, Total and at Most Frequented Location
Dollars per consumer per location, except as noted*

Total, per month Mean Median
2012 2013 2014 2012 2013 2014
Cash withdrawalSt ..., 47 54 33 15 13 10
Amount per withdrawal..............ccooeiiiinieiieiiieee e 6 4 5 6 4 3
Withdrawals (number per month)...........ccocvoviiiiiiiiicncn 0.4 0.4 0.3 0.1 0.1 0.2
Most frequented 10CatioN..........ccoevvvercienencienee e 29 45 30 14 7 14
Amount per withdrawal............ccccocvvivviviinieiince e 6 5 6 9 2 2
Withdrawals (number per month).........c.ccoovevveievencvennnienn, 0.2 0.3 0.2 0.2 0.2 0.2
All other 10Cations..........cooviieiiie e 26 15 9 2 2 2
Amount per withdrawal............ccccociviiiininiie 5 3 3 2 2 3
Withdrawals (number per month)...........ccoovoeiinenciencnnn 0.2 0.1 0.1 0.0 0.1 0.1
) Mean Median
At Most Frequented Location, per month

2012 2013 2014 2012 2013 2014
ATV s 39 27 33 16 7 7
Amount per withdrawal............ccccocevvrievinninnieeeeree e 5 4 5 5 3 4
Withdrawals (number per month)........cccccoovvvvverevenieieseeen, 0.3 0.2 0.3 0.2 0.1 0.2
BanK teller........ccovviiiiiiiiiccc s 51 104 76 49 38 25
Amount per withdrawal..............ccooeiiiiniiiiiiice e 15 13 17 12 11 9
Withdrawals (number per month)...........ccocvoviiiiiiiiiene 0.3 0.8 0.4 0.2 0.2 0.2
Check cashing StOre........cocoveiieieiineieese e S S S
Amount per Withdrawal............cccooviriiinineens S S S
Withdrawals (number per month)..........cccoevvevviviiecreienienennnns S S S
Retail Or groCery StOre.........coooiiiiiiiriice e 10 39 13 8 7 6
Amount per withdrawal..............ccooeiiiiniiiiiiice e 2 2 2 3 3 1
Withdrawals (number per month).........c.ccoovviiiiiiiniincn 0.3 0.8 0.3 0.2 0.2 0.1
[ 10]9] (0= oS 232 482 S 282 194 S
Amount per withdrawal............cccoevvriiiieninnieicerce e 37 34 S 39 20 S
Withdrawals (number per month)..........cccoevvevviveiecrevcniniennnns 1.1 1.0 S 0.9 0.7 S
Family or friend..........coco i 180 79 72 17 15 8
Amount per withdrawal..............ccooeiiiiniiiiiiice e 8 21 15 8 6 7
Withdrawals (number per month).........c.ccoovviiiiiiiniincn 2.3 13 0.6 0.3 0.1 0.1
OthBI .. 281 803 S 158 175 S
Amount per Withdrawal............cccooviriiinineens 24 40 S 21 22 S

Withdrawals (number per month)..........cccoevevvieivcieieniesennnns 2.0 3.6 S 0.6 1.3

* The amount for each location is the dollar amount of withdrawals at that location only by consumers who named that location as their
most frequent location. Amount withdrawn per month is obtained from the amount per withdrawal times the number of withdrawals,
calculated for each consumer.

t Cash withdrawals per month is the withdrawal-weighted average of typical amounts per withdrawal from the primary and all other
locations.

Notes: 1, 4, 5, 14.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 17

Cash Withdrawal Preferences, by Location and Method
Percentage of consumers

. . Mean
Share of Consumers Making a Cash Withdrawal
2012 2013 2014
MONENTY .. e 0.8 0.8 1.1
ANNUAITY . .. 0.3 0.4 0.5
. Mean
Most Frequented Location
2012 2013 2014
ATMu e 15 14 15
BanK tIIET.......iiivieietii ettt 1.3 1.2 1.3
Check €cashing StOre.........cccooeiiiiiiieice e 0.6 0.5 0.4
Retail Or groCery StOr€........coueeiieierieie et 0.9 0.9 1.0
EMPIOYEL. ...t 0.6 0.5 0.5
Family or friend.........cooo i 0.7 0.7 0.8
(0] 12 =] SO 0.6 0.5 0.5
. Mean
Most Frequent Method, by Location
2012 2013 2014
ATM
DEbit Card........ccoeeiiiiiie e 2.0 1.6 na
ATM CAIG...ooiiiiieccie ettt et et 1.6 14 na
Prepaid Card.........cooiieeieie e e 1.4 0.5 na
Credit card cash advanCe..........cccveeveeeeriiiiee e 0.2 0.5 na
Other type Of Card.........cooireiiiiiee e 0.7 0.6 na
Retail store
DEDIt Card......cvveeviiiiiiece e 2.7 2.3 na
WIIEE @ CHECK.....viivicie ettt 1.0 1.0 na
Prepaid Card.........ccoveveieievese e 0.8 1.5 na
Other Method........cccoiiieiiece s 2.4 1.6 na
Notes: 1-4.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 18

Total Cash Withdrawals, by Adoption of Deposit Accounts and Payment Instrument
Dollars per consumer per location, except as noted*

Mean Median
Adopters, per month

2012 2013 2014 2012 2013 2014
[T o T0 1 | A= Yoo o] 0 o | O S 32 44 35 17 10 9
Amount per withdrawal.............ccocveevereviniies e 5 4 4 4 3 1
Withdrawals (number per month)..........cccoevvevvivivicreieninniennnns 0.3 0.4 0.3 0.1 0.3 0.3
ATM 0oF debit Card.........ccooiiiiiiiiiiee e 34 47 33 16 10 8
Amount per withdrawal.............cccooeiiiiiinn e 5 4 4 3 3 3
Withdrawals (number per month).........c.ccocvviiiiininiicncn 0.3 0.4 0.3 0.1 0.1 0.3
Credit Card........cooeiiiiiiie s 49 37 39 16 9 9
Amount per withdrawal.............ccocvevvereninieicsre e 4 5 5 5 4 3
Withdrawals (number per month)..........cccoevvevvivivecieieniniennnns 0.4 0.3 0.3 0.3 0.2 0.2
Prepaid Card.........ccooe i 61 82 49 23 14 24
Amount per withdrawal.............ccooeiiiiiinn e 7 6 7 7 5 4
Withdrawals (number per month).........c.ccocvviiiiininiicncn 0.5 0.6 0.4 0.1 0.1 0.3
MONEY OFAEN ......oiiieie sttt nnens 177 205 107 56 35 35
Amount per withdrawal.............ccocveevereviniies e 12 10 13 9 6 9
Withdrawals (number per month)..........cccoevvevviviveeieicninnennnns 15 1.6 0.8 0.5 0.3 0.2

Nonadopt " Mean Median
onadoplers, per mon 2012 2013 2014 | 2012 2013 2014
DEPOSIt ACCOUNT......cueiiiiieiieiiie et 442 438 98 165 119 80
Amount per withdrawal.............cccooeiiiiiinn e 43 27 40 27 24 46
Withdrawals (number per month)...........ccocoviiiiiniiiiincn 3.2 2.6 0.8 0.8 0.6 0.2
ATM or debit Card.........ocooviviiirie e 213 229 113 51 56 54
Amount per withdrawal.............cccovevvereviniisre e 22 17 22 25 15 21
Withdrawals (number per month)..........cccoevvevvivivecieieniniennnns 1.6 1.4 0.7 0.5 0.3 0.2
Credit Card........coovviieicics s 109 160 63 55 44 43
Amount per withdrawal.............cccooeiiiiiinn e 18 10 15 10 5 4
Withdrawals (number per month).........c.ccocvoviiiiiniienc 1.0 1.2 0.7 0.1 0.1 0.3
Prepaid Card.........ccooviiveiecieccse e 74 71 43 25 13 10
Amount per withdrawal.............cccovevvereviniicr e 9 6 8 7 4 3
Withdrawals (number per month)..........cccoevvevvivivecieienienennnns 0.6 0.6 0.4 0.3 0.2 0.2
MONBY OFAEN ...ttt 34 42 32 16 9 7
Amount per withdrawal.............cccooeiiiiiinn e 7 5 6 5 4 3
Withdrawals (number per month).........c.ccocvoviiiiiniienc 0.2 0.3 0.3 0.3 0.2 0.2

* Amount withdrawn per month is obtained from the amount per withdrawal times the number of withdrawals, calculated for each
consumer.

Notes: 1-5, 7.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 19

Share of Consumers or Adopters Using Accounts and Technologies
Percentage of consumers or adopters

Percentage of consumers 2012 2013 2014

NONbank PaymMENt ACCOUNTS........ccveiieriiie ettt sre e eneesnenees 1.6 1.3 na
Online payment SEIVICE PrOVIEI.........civiiieiiiire sttt e e e 15 1.3 na
Prepaid €ard reloading.........coceeieiiiieir et 1.0 na na
Dollar amount per reloading, reloaders OnlY.......c..ccccvereiirieiieiisiese e 44.6 na na
Number of reloads per month, reloaders Only............cccovviviiviinieeicie e 0.2 na na
Deposit account access tEChNOIOGIES. ..........cviirieiiie it 1.3 1.0 na
Visiting @ bank DIranCh™ ... 15 1.2 na
A 1Y OSSPSR 1.5 1.3 na
Telephone DANKING........ooiii e bbbttt e sbe b 1.3 1.2 na
ONIINE DANKING. ...ttt bbb bbb e e 15 1.3 na
USING @ COMPULET OF [PTOP. ... eeeeree ittt bbbttt see b b sae s 15 1.3 na
USING @ MODIIE PRONE........oiiiiiii e 1.3 1.2 na
Using other internet CONNECLE UEVICE. .........couiiriiiiiie et 13 na na
Online banking, using a mobile banking appP.......ccooueerieie i na 1.2 na
MODBITE DANKING.....eeeeee e bbbt e b 1.4 1.3 na
Underbanked financial services na na na
Non-bank money order/cashier's check, check cashing, remittance, payday loan................... na na na
Pawn shop, rent-to-own services, tax refund anticipation 10an............ccceceevvvvvivnivincieenecnnen, na na na
Percentage of nonbank payment account adopters 2012 2013 2014

NONbank PaymMENt ACCOUNTS........cveiveieerise e et re e e neenes 1.9 1.6 na
Online payment SEIVICE PrOVIEI.........civiiieiiiire sttt e e e 1.9 1.6 na
Prepaid €ard reloading........c.coveeieiiiieie e na na na
Dollar amount per reloading, reloaders ONlY..........cccvereiirieiie i na na na
Number of reloads per month, reloaders only............cccovvviiviinieiiecie s na na na
Percentage of bank account adopters 2012 2013 2014

Deposit account access teChNOIOGIES. ..........oviiriiiiii s 0.8 0.6 na
Bank Branch Visit™ ... 14 11 na
ATIM bbb E Rt E Rt bt nn e n b nne 1.3 1.3 na
Telephone DANKING........coviiiii bbb e 1.3 1.3 na
ONHINE DANKING ..ot ettt bbb 1.3 1.2 na
O g To - Wetolag] o1V (= o] g - (o] USRS 1.4 1.3 na
USING @ MODIIE PRONE........oiiiiice et 1.3 1.2 na
Using other internet CONNECLE UEVICE........uovveieiire e st sne s 1.4 na na
Online banking, using a mobile banking appP.......cccoviverireiirirr e na 1.3 na
VL] o[- o Ua] (] T P 15 1.4 na
Underbanked financial servicest na na 1.4
Non-bank money order/cashier's check, check cashing, remittance, payday loan................... na na 1.3
Pawn shop, rent-to-own services, tax refund anticipation 10an............ccccceve e na na 0.8

* Bank branch visit is defined as visiting a bank and interacting with a teller or other bank employee. It does not include visiting an ATM
located at a bank branch.

T "Underbanked" is defined as having a bank account, and doing one of the actions listed in the past 12 months. These actions are based
on the FDIC definition of underbanked.

Notes: 1-4, 13.
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Table 20

Viewing Account Balances, in a Given Year
Percentage of consumers, except where noted

2012 2013 2014

Method of checking bank account BalancCe.............ccooviieierei i na 0.9 na
N I 1 PP OP PRSP na 14 na
BANK WEDSTEE. ...ttt bbbt bbbt na 1.3 na
Bank MODIIE @PP....ev oo nnn na 1.3 na
BANK TRIIET ...ttt na 14 na
WOICE CAILL ..ottt b ettt b e et b ettt b e et b e et abe et be et na 1.1 na
Paper Dank StALEIMENL..........cocoviieiieece et resre e ere e na 1.4 na
(@19 T=] SO ST USTRPRT na 0.4 na

Method of checking bank account balance, percentage of bank account adopters................ na 0.3 na
AT IV ettt bbbt h bt b oo Rt oAt R e R e R e ehe e bt e bt en b e eh e nteenteenrean na 15 na
BaNK WEDSITE. ...ttt bbb bbb b nae s na 1.2 na
Bank MODIIE @PP...c.ee e na 1.4 na
BaANK TEIIET ... bbb bbbt e na 1.4 na
WOKCE CAIL...e et bbbttt et b e bbbt n et na 1.2 na
Paper DANK SLALEIMENT..........coiiiii et et na 15 na
(@] 11 OO PSP na 0.4 na

Mean number of times consumers check their account balance, per month
BANK BCCOUNL......c.eiiiitiieiietcee bbbttt bbbt na 4.2 na
L0 =T 1) Ao o IO OSSPSR SOPR T na 0.4 na
o =T o UL I o Vo SRS na 1.7 na

Median number of times consumers check their account balance, per month
BANK GCCOUNL. ...ttt bbbttt et b e bbb et b e et et e nbe b e na 1.0 na
(01 1=T [ 0% T o IO RO USRI na 0.2 na
PrEP@aIA CAN......viieieietieee ettt bttt h et b e bbbt e s e b e b e na 0.2 na

Notes: 1-4.
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Table 21

Mobile Banking and Mobile Payments
Percentage of consumers, except as noted

Banking 2012 2013 2014
Current adoption and use of mobile banking...........ccccvvvveiii s, 15 14 na
Mobile banking app installed...........ccccooviiiieiieierc e 1.3 1.3 na
Check balance or recent transactions with mobile phone.........c..cccccoevevevciicininne. 1.4 1.3 na
Bill pay with mobile Phone..........ccovivriiice e 1.1 1.2 na
Receive a text message alert from your bank..............ccoovviviveienniie e, 1.2 1.1 na
Transfer money between two accounts with mobile phone...........cccccoeeveiviiviennns 1.2 1.2 na
Take a photo of a check t0 depOSIt it........cccoviierieiirr i na 0.9 na
Send a text message to YOUr DaNK.........cccoerviiriiie i na 0.6 na
Historical adoption of mobile banking..........cc.ccoovvieiiiniiiic e 15 14 na
Mobile banking app installed............cccooviieiieiere e 1.4 na na
Check balance or recent transactions with mobile phone.........c..cccccoeveveviicininne, 1.6 1.3 na
Bill pay with mobile Phone..........ccov v 1.4 1.2 na
Receive a text message alert from your bank.............cccoovvivieieniniic e, 1.4 1.2 na
Transfer money between two accounts with mobile phone..........ccccoveviiinininen, 14 1.2 na
Take a photo of a check t0 depoSit it..........ccvveriiiiiniiie s na 1.0 na
Send a text message to YOUr DANK............ccveriiiinieiinence e na 0.7 na
Discard rate of mobile banking.........cccccocveieiiiiiieicc e 0.8 0.1 na
Mobile banking app installed...........ccccooiiiieiicierc e 0.5 na na
Check balance or recent transactions with mobile phone.........c..cccccovveveviiiiiieinne. 0.8 0.5 na
Bill pay with mobile Phone..........ccoviviiiiee e 0.8 0.5 na
Receive a text message alert from your bank.............cccocvviviveienniic e, 0.7 0.4 na
Transfer money between two accounts with mobile phone...........cccccoeeveivrivinnnns 0.5 0.4 na
Take a photo of a check t0 depOSIt it........ccccviverieriir e na 0.2 na
Send a text message to YOUr DaNK.........ccccvreiiriiie i na 0.2 na
Payments 2012 2013 2014
Use of mobile payments on an annual basis...........c.ccoveiiiiienc i 1.2 1.3 na
TEXEISIMS ... bbbttt e bbbt ee 0.6 0.9 na
CONEACLIESS. ...ttt bbbttt bbbt bt ettt n s 0.3 0.3 na
SCANNEA 8 DAICOUE. ......eeeiiiiiee e 0.4 0.7 na
Used your mobile phone's Webh Drowser............cocooiieiiiiiicc e 1.0 11 na
Used @ MODITE @PP...cveieiieiieee s 0.8 0.7 na
Swiped card in device attached to mobile phone..........c.coooiiiiniii, 0.8 1.1 na
Made an iN-apP PUICRASE. ......ccuiiiiieieieee e e na 0.8 na
Use of mobile payments on an annual basis (percentage of Users)..........cccccceue.... 0.0 0.0 na
TEXEISIMS ...t bbbttt e bbbt ne 2.9 2.1 na
CONEACLIESS. ...ttt bbbttt bbbt bt ettt n s 1.8 0.9 na
SCANNEA 8 DAICOUE. ......ee i 2.4 1.7 na
Used your mobile phone's Webh Drowser............ccocooiiiiiiiiii e 3.2 2.2 na
Used @ MODITE @PP...c.veeeiieiieee s 35 1.8 na
Swiped card in device attached to mobile phone..........c.ccooeieiiniiic, 35 2.2 na
Made an iN-apP PUICRASE. ......ccuiiiiieieieee e e na 2.0 na
Notes: 1-4, 11.
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Table 22

Share of Consumers Using Payment Instruments, by Type of Asset or Liability
Percentage of consumers

Monthly Annual
2012 2013 2014 2012 2013 2014
ASSEES ..ttt 0.8 0.8 0.8 0.8 0.7 0.8
MONEY (ML)*....ciiiiiiiice e 0.8 0.8 0.8 0.8 0.8 0.8
(OF: S o I (o101 =10 103 RSSO 1.1 1.1 1.3 1.1 1.0 1.2
Traveler's checK.........ccoviiiiiiiii na na na 0.3 0.3 0.3
Demand deposit accounts, CONSUMET...........c.ccvervennene. 1.3 1.1 1.2 1.3 1.1 1.2
ChECKS. ..ttt s 1.5 1.3 1.5 15 1.3 15
Certified.......coviriieee e na na na 0.6 0.6 0.6
Debit Card........coovviriiiiiic 1.5 1.3 1.5 15 1.3 15
Online banking bill payment..........ccccccocevvvivivnnnnn. 1.4 1.3 15 1.4 1.3 1.5
Bank account number payment.........c..ccoceeverienienn. 15 1.4 15 1.5 1.3 1.5
Other deposit accounts, bank...........cccccevvvievivnivinnnnns na na na 0.8 0.8 0.8
Cashier's CheCK.........covrviiieneiie e na na na 0.8 0.8 0.8
Private CUFMTENCY.......cooo i e na na na na na 0.1
BILCOIN....eeieiiiice e na na na na na 0.0
Other kinds of virtual currency...........ccccceoevenciennne na na na na na 0.1
UnKNown asset typet......ccocvervienensienenseneee e 1.4 1.2 1.4 1.4 1.3 1.4
MONEY OFAET.....c.eeveieectiee e 1.1 0.7 1.0 1.1 0.8 1.0
Prepaid Card.........ccovevvereierinre e 0.9 0.7 0.9 1.1 0.9 1.0
LIADIHTIES. vvvevvcviciciccesc e 1.5 1.4 1.6 1.6 1.3 1.5
Credit or charge card.........c.ccooeveieieninieiee e 15 1.4 1.6 1.6 13 15
Credit.. .o na na na na na na
CRAIGE...ue i na na na na na na
Text/SMS mobile payment..........ccocooviiiniiiincieice, na na na 0.6 0.9 na
Other means of payment..........cccccocvivvivnivvieneciesces 1.0 1.0 1.1 1.0 1.0 1.1
Direct deduction from inCOME............ccovvvvrnivnirnienennns 1.0 1.0 1.1 1.0 1.0 1.1

* For official definition of M1, see Federal Reserve Statistical Release H.6.
T These types are "unknown" because it is unknown if the underlying funds are held in a deposit account or not.
Notes: 1-4, 7.
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Table 23a

Share of Consumers Using Payment Instruments and Other Means of Payment
Percentage of consumers

Monthly Annual
2012 2013 2014 2012 2013 2014
Paper iNSTrUMENTS........c.coevvvreiese e 1.0 0.9 1.1 0.9 0.9 1.1
€SNttt 1.1 1.1 1.3 1.1 1.0 1.2
CRECK ..t 1.5 1.3 1.5 15 1.3 15
Certified CheCK........coovviiiiiicc e na na na 0.6 0.6 0.6
MORNEY OFAEN.....coeeeeieciesie et 1.1 0.7 1.0 1.1 0.8 1.0
Traveler's CheCK........oooviiniice na na na 0.3 0.3 0.3
Cashier's ChECK.........cciriiiiieree e na na na 0.8 0.8 0.8
Payment Cards.........ooooiieiiiieieie e 1.3 1.0 1.2 1.3 1.0 1.2
DEDIt. .o 1.5 1.3 1.5 1.5 1.3 1.5
Credit OF Charge........ccoeieeeiiee e 15 1.4 1.6 1.6 13 15
Prepaid.......cccocevveeiiiee e 0.9 0.7 0.9 1.1 0.9 1.0
Electronic payments..........ccccvevvveivevenevesese s 15 1.3 15 1.5 1.3 1.5
Online banking bill payment...........ccccoovviiicrieicnenenn, 1.4 1.3 15 1.4 1.3 1.5
Bank account number payment...........cccocoeevrieivnninenn, 15 1.4 15 1.5 1.3 1.5
Unknown/unspecified instrument............cccccoceoovnenene. na na na 1.2 13 na
Mobile PaYMENTS. ..ot na na na 1.2 13 na
TEXUSMS....oiii e na na na 0.6 0.9 na
CONLACLIESS. ... e na na na 0.3 0.3 na
Scanned a barcode..........ocooeiiiiiiiiniiieee e na na na 0.4 0.7 na
Used your mobile phone's web browser..................... na na na 1.0 1.1 na
Used a mobile app......cooevereienineiineeee e na na na 0.8 0.7 na
Swiped card in device attached to mobile phone....... na na na 0.8 1.1 na
Made an in-app PUrchase.........cccoeeveieninenieieieee na na na na 0.8 na
Other means of payment...........ccccooevvinennininsienee 1.0 1.0 1.1 1.0 1.0 1.1
Direct deduction from inCOME............ccovvvvrnivnirnienennns 1.0 1.0 1.1 1.0 1.0 1.1
Notes: 1-4.
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Table 23b

Share of Adopters Using Payment Instruments and Other Means of Payment
Percentage of adopters*

Monthly Annual
2012 2013 2014 2012 2013 2014
Paper iNSTrUMENTS........c.coevvvreiese e 1.0 0.9 1.1 0.9 0.9 1.1
€SNttt 1.1 1.1 1.3 1.1 1.0 1.2
CRECK ..t 1.4 1.3 1.5 1.2 1.1 1.4
Certified CheCK........coovviiiiiicc e na na na na na na
MORNEY OFAEN.....coeeeeieciesie et 3.8 2.8 3.8 3.6 2.8 35
Traveler's CheCK........oooviiniice na na na na na na
Cashier's ChECK.........cciriiiiieree e na na na na na na
Payment Cards.........ooooiieiiiieieie e 1.2 0.9 1.0 1.2 0.8 1.0
DEDIt. .o 1.4 1.1 1.3 1.3 1.0 1.2
Credit OF Charge........ccoeieeeiiee e 15 1.3 14 1.4 1.2 1.3
Prepaid.......cccocevveeiiiee e 1.7 1.4 1.6 1.9 1.6 1.7
Electronic payments..........ccccvevvveivevenevesese s 1.2 1.1 1.0 1.1 0.9 1.0
Online banking bill payment...........ccccoovviiicrieicnenenn, 1.9 1.7 1.9 1.9 1.7 1.9
Bank account number paymentt.........ccocooveenernienennn 1.2 1.0 0.8 0.0 0.0 0.0
Unknown/unspecified instrument
Mobile paymentst ... na na na 0.0 0.0 na
TEXHSMS..oii e na na na 2.9 21 na
CONLACLIESS. ... e na na na 1.8 0.9 na
Scanned a barcode..........ocooeiiiiiiiiniiieee e na na na 24 1.7 na
Used your mobile phone's web browser..................... na na na 3.2 2.2 na
Used a mobile app......cooevereienineiineeee e na na na 3.5 1.8 na
Swiped card in device attached to mobile phone....... na na na 3.5 2.2 na
Made an in-app PUrchase.........cccoeeveieninenieieieee na na na na 2.0 na
Other means of payment
Direct deduction from incomeT.........ccocoevvviiinnennnn, 1.5 11 1.1 0.0 0.0 0.0

* Each payment instrument uses adopters of that particular payment instrument as the denominator. For example, in 2014, 1.3 percent of
cash adopters use cash in a typical month.

t Estimates are 100 percent whenever adoption is defined solely as annual incidence of use.
Notes: 1-4, 7.
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Table 24

Share of Consumers Making a Transaction, by Type of Transaction
Percentage of consumers

Monthly Annual

2012 2013 2014 2012 2013 2014

ANY tranSaCtioN.........cociviiviieeie e 0.8 0.7 0.8 0.8 0.7 0.8

ONling Or EIECLIONIC ..o 1.3 1.1 1.2 1.2 1.1 1.2

By mail, in person, or by phone ........ccccccevevivvivvvincneeee 0.9 0.8 0.9 0.9 0.8 0.9

Bill PAYMENTS... .ot 1.0 0.9 0.9 0.9 0.9 0.9

AULOMALIC. vttt eens 1.5 1.4 1.6 1.5 1.4 1.6

Direct deduction from inCOMe..........cccccvvveiieiiee e 1.0 1.0 11 1.0 1.0 11

ONIINE. ..ttt 1.5 1.3 1.5 1.5 1.3 1.5

By mail, in person, or by phone..........ccccccoeiniiiiiiieic 13 1.2 1.3 1.2 1.1 1.3

NONDIll PAYMENTS.......ccveiicececce e 0.9 0.8 1.1 0.9 0.8 1.1

ONline Or ElECLIONIC. .....c.cvviviiirieiicrece s 15 14 15 1.5 1.3 1.5

By mail, in person, or by phone..........ccceevevevvvivineieesce 1.0 0.8 1.1 1.0 0.8 1.1

Retail gOOUS......ccvivrieeecie e 1.2 0.9 1.3 1.2 0.9 1.2

SEIVICES. .ttt 1.2 1.1 1.3 1.2 1.0 1.2

Person to person 15 14 15 1.4 1.3 1.5

ONling or eleCtrONIC......ccveiieiicicce e 11 1.0 11 1.3 11 1.3

By mail, in person, or by phone..........cccccoviieiiieicnnn 15 13 15 1.4 1.4 15

Notes: 1-4.
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Table 25

Share of Consumers Using Payment Instrument, by Type of Transaction

Percentage of consumers

Nonbill payments

Bill Payments ) )
Monthly Online Not online*

2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014

Paper instruments............ccocoevverieicneennn. 14 1.3 14 1.2 1.0 1.2 1.1 1.0 1.3
Cash. ..o 14 1.3 14 na na na 1.2 11 1.3
ChECK...c ittt 1.5 1.4 1.5 1.1 1.0 1.2 1.4 1.3 1.4
MONEY OFdEr........coveiiiiiieiiiieie e 0.9 0.7 0.9 0.8 0.4 0.5 0.7 0.5 0.6
Traveler's checK.......ooovieviieiencieiee, na na na na na na na na na
Payment cards.......c.cccocvvvvvrivineneneeieinens 15 1.3 14 15 1.3 15 1.4 12 1.4
DEDIt...oiicie 1.5 1.3 1.5 1.3 1.1 1.3 15 1.4 15
Credit or charge........ccoovvveiveveereveseieinens 1.4 1.3 15 1.1 1.1 1.2 1.5 1.4 1.5
Prepaid.......cccoovveiiniiiiee e 0.7 0.5 0.6 0.7 0.5 0.5 0.8 0.7 0.8
Electronic payments...........ccccceeevencniennns 15 13 15 1.1 1.0 1.1 0.9 0.9 1.0
Online banking bill payment.................... 1.4 13 1.5 na na na 0.7 0.6 0.8
Bank account number payment................ 1.5 14 15 11 1.0 11 0.8 0.7 0.8
Other means of payment.............ccccceeeeene 1.0 1.0 1.1 na na na na na na
Direct deduction from income.................. 1.0 1.0 1.1 na na na na na na

Nonbill payments
Bill Payments
Annual Online Not online

2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014

Paper instruments............ccocooveevnieicnennn. 1.3 1.2 14 1.3 11 1.3 1.1 1.0 1.2
Cash. ..o 15 1.3 15 na na na 11 1.0 1.3
ChECK...c ittt 1.5 1.3 1.5 1.2 1.1 1.3 15 1.3 15
MONEY OFdEr........coviiiiiiieieiee e 1.0 0.8 0.9 0.8 0.5 0.6 0.8 0.6 0.7
Traveler's ChecK.......oooveiicieiencieiee, na na na na na na na na na
Payment cards.......c.ccccocvvvvvrivnveiereeieinens 14 1.3 14 15 14 15 1.4 11 1.3
DEDIt...oiicie 1.5 1.3 1.5 1.4 1.2 1.4 15 1.3 15
Credit or charge........ccoovevviveveeveieseieanens 15 1.3 15 1.4 1.3 1.4 1.5 1.4 1.6
Prepaid.......cccoovveviieneireeseee e 0.8 0.6 0.7 0.8 0.6 0.7 1.0 0.8 0.9
Electronic payments...........ccccceeereniienncns 15 1.3 15 1.2 1.2 13 1.1 1.0 1.1
Online banking bill payment.................... 1.4 1.3 15 na na na 0.8 0.7 0.9
Bank account number payment................ 15 1.4 15 1.2 1.2 13 1.0 0.9 1.0
Other means of payment...........ccccccoenne. 1.0 1.0 1.1 na na na na na na
Direct deduction from income.................. 1.0 1.0 1.1 na na na na na na

* Not online refers to retail goods payments, payments for services, and person-to-person payments.

Notes: 1-4.
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Table 26

Share of Consumers Using Payment Instrument, by Type of Bill Payment
Percentage of consumers

Monthl Automatic Online By mail or in person
on
y 2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014
ANy INStrUMENt........occooovveviceceeeece s 15 14 1.6 15 1.3 15 1.3 12 1.3
Paper instruments............ccocooeevnecicniennn. na na na na na na 1.4 1.3 1.4
CaSh....uicccc e na na na na na na 1.4 1.3 14
ChECK....uiiiicic e na na na na na na 15 14 15
MONEY OFdEr........coviiiiiiieiieiee e na na na na na na 0.9 0.7 0.9
Traveler's checK........ccocoovvviiiiciiniecien, na na na na na na na na na
Payment cards.......c.cccocvvvvvvivsvenenieneinens 14 1.3 14 15 1.3 15 15 1.3 15
DEDIt...oiicie 1.2 1.1 1.3 1.4 1.2 1.4 1.2 1.1 1.4
Credit or charge........ccooveveivevveieseseieanens 1.2 1.1 1.3 1.2 1.1 1.3 1.1 1.1 1.2
Prepaid.......cccoovvvvivivsieeieesese s na na na na na na 0.7 0.5 0.6
Electronic payments...........ccccceeeiencnennns 15 1.3 15 15 1.4 15 na na na
Online banking bill payment.................... 1.1 1.1 1.3 1.3 1.2 14 na na na
Bank account number payment................ 1.3 13 1.4 14 1.3 15 na na na
Other means of payment.............ccccceeenene 1.0 1.0 1.1 na na na na na na
Direct deduction from income.................. 1.0 1.0 1.1 na na na na na na
Automatic Online By mail or in person
Annual
2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014
ANy INStruUmMeNt..........cooooeiiieniceee e 15 14 1.6 15 1.3 15 1.2 11 1.3
Paper instruments..........ccccoevvevvivevevennennn na na na na na na 1.3 12 1.4
CaSh....ciiie na na na na na na 15 1.3 1.5
ChECK. .. na na na na na na 1.5 1.3 15
MONEY OFdEr.....coevveierieieieeeeeie e see e na na na na na na 1.0 0.8 0.9
Traveler's check.........ccooovvieneniiiencnen, na na na na na na na na na
Payment cards.........cocooeveneneninnnicie e 14 1.3 15 15 14 15 1.5 1.3 1.5
DEDIt. .o 1.2 1.1 1.3 1.4 1.3 1.5 1.3 1.2 1.4
Credit or charge........ccooeveeenieeieieiciee 1.2 1.2 1.3 1.2 1.2 13 1.2 1.2 1.3
Prepaid.......ccocoviiiiininiceee e na na na na na na 0.8 0.6 0.7
Electronic payments...........cccoceeevenivinnnnns 15 1.3 15 1.5 1.4 1.5 na na na
Online banking bill payment................... 1.1 1.1 1.3 1.3 1.2 1.4 na na na
Bank account number payment................ 1.4 1.3 15 1.4 1.3 15 na na na
Other means of payment.............ccccceeeeene 1.0 1.0 1.1 na na na na na na
Direct deduction from income.................. 1.0 1.0 11 na na na na na na
Notes: 1-4.
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Table 27

Share of Consumers Using Payment Instrument, by Type of Nonbill, In-Person Transactions
Percentage of consumers

Month Retail Services and other Person to person
Y 2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014
ANy INStruUmMeNt..........ccooove i 1.2 0.9 1.3 1.2 11 1.3 1.5 14 1.5
Paper instruments..........ccccoevvevvivevcvennennn, 14 12 15 14 1.3 15 1.5 13 1.5
CaSh....ciiiec 1.4 1.3 1.5 15 1.3 15 15 1.3 15
ChECK. .. 1.2 1.1 1.2 1.2 1.1 1.2 1.0 1.0 11
MONEY OFdEr.....c..evveierieierceeeeie e e 0.6 0.3 04 0.6 04 0.2 0.5 0.3 0.5
Traveler's check.........ccoovvvieiensiiencnen, na na na na na na na na na
Payment cards.........cccooeveneneninnnicie e 15 1.2 15 15 1.3 15 0.9 0.7 0.9
DEDIt. .o 1.5 1.4 1.5 1.5 1.3 1.5 0.8 0.6 0.7
Credit or charge........ccooevveeniecieienciee 15 13 15 1.4 1.3 15 0.5 0.6 0.6
Prepaid.......ccocoviiiiininiceee e 0.8 0.6 0.7 0.7 0.5 0.6 na na na
Electronic payments...........cccoceeevvrvinnnnns na na na na na na 0.9 0.9 1.0
Online banking bill payment................... na na na na na na 0.7 0.6 0.8
Bank account number payment................ na na na na na na 0.8 0.7 0.8
Other means of payment...........ccccccvenne. na na na na na na na na na
Direct deduction from income.................. na na na na na na na na na
Annual Retail Services and other Person to person
2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014
ANy INStrumMeNnt..........ccocooe i 1.2 0.9 1.2 1.2 1.0 1.2 1.4 1.3 1.5
Paper instruments..........c.ccoevvevviveveveneennn, 1.3 1.2 14 14 1.2 14 1.4 14 15
CaSh....ciiiec 1.4 1.2 14 1.4 1.3 15 15 1.3 15
ChECK. ..o 14 1.2 1.3 1.4 1.2 1.3 1.3 1.2 1.3
MONEY OFdEr.....c..evveriereireeeeee e e 0.6 0.4 0.6 0.7 0.5 0.4 0.6 0.4 0.6
Traveler's check.........ccoovvvieiensiieniennn, na na na na na na na na na
Payment cards.........cocoooeveienenininicie e 14 1.2 14 15 1.3 15 1.0 0.9 1.0
DEDIt. .o 1.5 1.4 1.5 1.5 1.4 1.5 1.0 0.7 0.8
Credit or charge........ccooeoveeniecieiencies 15 1.4 15 15 1.3 15 0.6 0.7 0.8
Prepaid.......cccoooviiiiiiiniceee e 0.9 0.7 0.9 0.8 0.6 0.7 na na na
Electronic payments..........ccocoovcvvericniene na na na na na na 11 1.0 11
Online banking bill payment.................... na na na na na na 0.8 0.7 0.9
Bank account number payment................ na na na na na na 1.0 0.9 1.0
Other means of payment...........ccccccvenae. na na na na na na na na na
Direct deduction from income.................. na na na na na na na na na
Notes: 1-4.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 28a

Number of Consumer Payments in a Typical Month, by Type of Asset or Liability
Number per consumer

Mean Growth rate (%)

2012 2013 2014 12-13 13-14

Total PAYMENTS. ...ceiiiiiice e 1.6 1.6 1.6 — —
AASSBES. ..ttt et e e e e b nre e 1.3 1.3 14 — —
MONBY (ML) ™ ...t e 13 1.3 1.4 — —
CaSh (CUITENCY)....eiuie ittt bt 0.7 0.7 0.7 — —
Traveler's ChECK. ... na na na — —
Demand deposit accounts, CONSUMET ............ccerererieeieieeneneeneeees 1.0 1.0 1.0 — —
CNBCKS. .. 0.3 0.3 0.2 — —
Certified......oiireieee e na na na — —

DeDIt Card.......coviieieieieee e 0.8 0.8 0.9 — —
Online banking bill payment...........ccooooiiiiiiiee 0.2 0.2 0.2 — —
Bank account number payment.............cocooviiiiiiicin i 0.1 0.1 0.2 — —
Other deposit aCCOUNTS.......cviiiiiiirieii e na na na — —
CaShier's ChECK........cuiieieiie e na na na — —
Private CUITENCY ..ot na na na — —
BICOIN. ... na na na — —
Other kinds of virtual CUITENCY........cccvivveierire e na na na — —
UNKNOWN @SSEt TYPET....cviiieciiiriei e 0.2 0.1 0.2 — —
MONBY OFAET.......eieiiieitieieeiee et 0.1 0.0 0.0 — —
Prepaid Card........oocooeieiiiiiieie s 0.1 0.1 0.1 — —
Prepaid card, per adopters..........ccovvvneniineieeecse e 0.2 0.2 0.3 — —
LiabilItIeS....veicecee s 0.7 0.7 0.7 — —
Credit or charge Card...........coovvveieeriere s 0.7 0.7 0.7 — —
CrEUIL. ... na na na — —

L0 o T o= TS na na na — —
Text/SMS mobile payment..........cccoveveeiinie i na na na — —
Other means of PAYMENT...........cooi it 0.1 0.1 0.1 — —
Direct deduction from iNCOME...........coceiiiiiiiiiiiiiieece s 0.1 0.1 0.1 — —

* For official definition of M1, see Federal Reserve Statistical Release H.6.

T These types are "unknown" because it is unknown if the underlying funds are held in a deposit account or not.
T Estimates are calculated using only adopters of a payment instrument, not all consumers.

Notes: 1-4.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 28b

Percentage Share of Consumer Payments in a Typical Month, by Type of Asset or Liability
Percentage per consumer

Share (%) Change
2012 2013 2014 12-13 13-14
Total PAYMENTS. ...ceiiiiiice e — — — — —
AASSBES. ..ttt et e e e e b nre e na na na — —
Money (M1)*............ na na na — —
Cash (currency) na na na — —
Traveler's ChECK. ........uii i na na na — —
Demand deposit accounts, CONSUMET ............ccerererieeieieeneneeneeees na na na — —
CNBCKS. .. na na na — —
Certified......oiireieee e na na na — —
DeDIt Card.......coviieieieieee e na na na — —
Online banking bill payment...........ccooooiiiiiiiee na na na — —
Bank account number payment na na na — —
Other deposit aCCOUNTS.......cviiiiiiirieii e na na na — —
CaShier's ChECK........cuiieiiiii e na na na — —
Private CUITENCY ..ot na na na — —
BICOIN. ... na na na — —
Other kinds of virtual CUITENCY........cccvivveierire e na na na — —
Unknown asset typet na na na — —
MONBY OFUET.....c.eiviieieiterieesie ettt sttt e sreseeneas na na na — —
Prepaid Card........oocooeieiiiiiieie s na na na — —
Prepaid card, per adopters..........ccovvvneniineieeecse e na na na — —
LiabilItIeS....veicecee s na na na — —
Credit or charge Card...........coovvveieeriere s na na na — —
CrEUIL. ... na na na — —
L0 o T o= TS na na na — —
Text/SMS mobile payment..........cccoveveeiinie i na na na — —
Other means of PAYMENT...........cooi it na na na — —
Direct deduction from iNCOME...........coceiiiiiiiiiiiiiieece s na na na — —

* For official definition of M1, see Federal Reserve Statistical Release H.6.

t These types are "unknown" because it is unknown if the underlying funds are held in a deposit account or not.
T Estimates are calculated using only adopters of a payment instrument, not all consumers.

Notes: 1-4.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 29
Consumer Payments in a Typical Month, by Payment Instrument

Mean Growth rate (%)
2012 2013 2014 12-13 13-14

Number per consumer

Total PAYMENTS....cciiicececec e 1.6 1.6 1.6 — —
Paper INSTFUMENTS.......cc.oiiiiiireiceee e 0.8 0.8 0.8 — —
L0 T OSSPSR 0.7 0.7 0.7 — —
L0 1o TSR 0.3 0.3 0.2 — —
MONEBY OFAET ...ttt 0.1 0.0 0.0 — —
Traveler's ChECK.......coeiicieee e na na na — —
Payment Cards.........oovvvieiieieiee et 1.1 1.1 1.1 — —
DEDIL. ...t 0.8 0.8 0.9 — —
Credit OF Charge......cov e 0.7 0.7 0.7 — —

o =10 U S 0.1 0.1 0.1 — —
Prepaid, Per adOpter®........ccoveieiereseseseeee e 0.2 0.2 0.3 — —
EleCtroniC PaymMEeNts..........cooiiiiieiiie e e 0.3 0.2 0.3 — —
Online banking bill payment...........cocoiiiiiiiiii e 0.2 0.2 0.2 — —
Bank account number payment............cccooiiininiininience e 0.1 0.1 0.2 — —
Other means of PAYMENT..........cccccvviv i 0.1 0.1 0.1 — —
Direct deduction from iNCOME..........ccoovviriiiiiniinececens 0.1 0.1 0.1 — —

Share (%) Change
Percentage share

2012 2013 2014 12-13 13-14

Total PAYMENTS. ...ceiiiiiieie e e — — — — —
Paper INSEFUMENTS......c.coiiiiecere e na na na — —
SNttt na na na — —
CRBCK ettt na na na — —
MONBY OFUET......cieiiiie ettt e na na na — —
Traveler's ChECK........cviiriiiicc s na na na — —
PayMENT CArdS.......ccviveriieiiiiiiicisi et na na na — —
DEDIL. ... s na na na — —
Credit OF ChAIgE......oove et na na na — —
Prepaid.......ocviiuiiiiieiieee e na na na — —
Prepaid, per adOPter®.........co i na na na — —
EleCtronic PaymMeNts........c.coevveieiesisie e eeeeee et na na na — —
Online banking bill payment...........ccccoovvieiieiencn e na na na — —
Bank account number payment...........ccocovvveiienieiineiesese e na na na — —
Other means of PAYMENT...........coci it na na na — —
Direct deduction from iNCOME...........coceiiiiiiiiiiiiiieece e na na na — —

* Estimates are calculated using only adopters of a payment instrument, not all consumers.
Notes: 1-4.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 30

Consumer Payments in a Typical Month, by Type of Payment Transaction

Mean Growth rate (%)
Number per consumer
2012 2013 2014 12-13 13-14
TOUAL .o s 1.6 1.6 1.6 — —
ONliNe OF EIECIIONIC ..o s 0.6 0.6 0.7 — —
By mail, in person, or by phone........c.cccoevveeivinive i 1.3 1.2 1.3 — —
Bill PAYMENTS. .. .ottt 0.7 0.7 0.7 — —
AULOMALIC. ....veiie et re e e e e 0.3 0.3 0.4 — —
Direct deduction from inCOME..........cccccvveviiieiieniic e, 0.1 0.1 0.1 — —
Other aULOMALIC.......cccveiieiecie e 0.3 0.3 0.4 — —
ONHINE....ei e 0.3 0.3 0.3 — —
By mail, in person, or by phone..........ccocooiiiiiiiiiiencee 0.4 0.3 0.4 — —
NONDIll PAYMENTS.......oiiiicice s 1.2 1.2 1.2 — —
Retail and SErVICES........ccuviiiiriiiire e 1.2 1.1 1.1 — —
ONling Or ElECLIONIC. .....veiieiriiicireec e 0.3 0.2 0.2 — —
By mail, in person, or by phone.........ccccocevvvivvvivieneceee 1.0 1.1 1.1 — —
Retail gO0US......cveiieiesice e 0.7 0.7 0.7 — —
SBIVICES. ...ttt e 0.5 0.4 0.5 — —
PErsON t0 PEISON.....cueiieeeeseiestr et eeee e se e nre e ens 0.2 0.2 0.3 — —
ONling Or ElECLIONIC. .....viiiiriiiciree e 0.1 0.1 0.1 — —
By mail, in person, or by phone.........ccccoevevivivvnniecneec 0.1 0.1 0.2 — —
Share (%) Change
Percentage share
2012 2013 2014 12-13 13-14
TOTAL v 100.0 100.0 100.0 — —
ONliNg OF BIECIIONIC ....veiviicviccie e na na na — —
By mail, in person, or by phone..........ccccooeiiiiniiicee na na na — —
Bill PAYMENTS.....cciiiiicecece e na na na — —
AULOMALIC. ..t na na na — —
Direct deduction from iNCOME..........cccoovvviririiiiniiiiiscnn na na na — —
Other QULOMALIC.......vvveveierierieesie e na na na — —
ONIINE. ..ot na na na — —
By mail, in person, or by phone..........ccocvevevenievennne e na na na — —
NONDIIl PAQYMENTS......ccoiiiiiiiiie e na na na — —
Retail and SErVICES.........ccvviiieiicice s na na na — —
ONling OF ElECIONIC......cccviiiiciece e e na na na — —
By mail, in person, or by phone..........cccocoveiiiiiiiniice na na na — —
Retail gOOUS......c.veiiieieiriceeee e na na na — —
SBIVICES. ..utiitieeiie ittt te ettt et st e e sre e ste e nre s na na na — —
PErsON 10 PEISON......cviuiieieiieiice et na na na — —
ONling OF ElECIONIC......cccviiiiciece e e na na na — —
By mail, in person, or by phone..........cccocoveiiiiiiincice na na na — —

Notes: 1-4.

Survey of Consumer Payment Choice
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Table 31
Use of Payment Instruments in a Typical Month, by Type of Transaction

Nonbill payments

Bill payments . —
Number per consumer Online Not online

2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014

Paper instruments.........ccccoevvevvivevvcrvennennn, 0.2 0.2 0.2 0.1 0.1 0.1 0.7 0.7 0.6
CaSh....ciiie 0.2 0.2 0.2 na na na 0.6 0.6 0.6
ChECK. .. 0.1 0.1 0.1 0.1 0.1 0.1 0.2 0.2 0.1
MONEY OFdEr.....coevveierieiercreeeie e e 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Traveler's check.........ccooovvieiensiienienen, na na na na na na na na na

Payment cards.........cocooevenineninnnicie e 04 0.5 0.5 0.2 0.2 0.1 0.7 0.8 0.8
DEDIt. .o 0.3 0.4 0.4 0.1 0.1 0.1 0.6 0.6 0.6
Credit or charge........ccooevveeiieeiciencies 0.2 0.2 0.3 0.2 0.1 0.1 0.5 0.5 0.5
Prepaid.......ccccovveieineneisenee e 0.0 0.0 0.1 0.0 0.0 0.0 0.1 0.1 0.1

Electronic payments...........cccoceeevvrvinnnnns 0.2 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.1
Online banking bill payment.................... 0.2 0.2 0.2 na na na 0.0 0.0 0.1
Bank account number payment................ 0.1 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0

Other methods of payment....................... 0.1 0.1 0.1 na na na na na na
Direct deduction from income.................. 0.1 0.1 0.1 na na na na na na

Nonbill payments

Bill payments
Percentage share Online Not online

2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014

Paper instruments...........ccoceevienvnenecns na na na na na na na na na
CaSh....ciiiec na na na na na na na na na
ChECK. ..t na na na na na na na na na
MONEY OFdEr......ccveeiiriiiiiiiec e na na na na na na na na na
Traveler's check.........ccooovvieiensiienienen, na na na na na na na na na

Payment cards.........ccoovvvvveriivneninnneninnns na na na na na na na na na
DeEDIt....oeiiiie e na na na na na na na na na
Credit or charge........ccooevveeiieeiciencies na na na na na na na na na
Prepaid.......ccocoviiiiininiceee e na na na na na na na na na

Electronic payments..........ccccoovvvvericninne na na na na na na na na na
Online banking bill payment.................... na na na na na na na na na
Bank account number payment................ na na na na na na na na na

Other methods of payment....................... na na na na na na na na na
Direct deduction from income.................. na na na na na na na na na

* Not online refers to retail goods payments, payments for services, and person-to-person payments.
Notes: 1-4.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 32
Use of Payment Instruments in a Typical Month, by Type of Bill Payment

Automatic Online By mail, in person,
Number per consumer or by phone

2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014

Paper inStruments..........ccccocvvvvenveieeneere e na na na na na na 0.2 0.2 0.2
CaSN...eciitec s na na na na na na 0.2 0.2 0.2
ChECK ..ttt na na na na na na 0.1 0.1 0.1
MORNEY OFAEN.....coveeereeeiiese e na na na na na na 0.1 0.0 0.0
Traveler's CheCK.......coocoveiiiiniieeee e na na na na na na na na na

Payment Cards.........cccooeieriniiiiieiiee e 0.2 0.3 0.3 0.2 0.2 0.2 0.2 0.2 0.2
DEDIt. .ot 0.1 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.1
Credit Or Charge........ccoceeeieiineiieeece e 0.1 0.1 0.2 0.1 0.1 0.1 0.1 0.1 0.1
Prepaid.......cccooeiiieiiieece e na na na na na na 0.0 0.0 0.1

Electronic payments..........ccccocvvvivneeieercnesesensenns 0.1 0.1 0.1 0.2 0.1 0.1 na na na
Online banking bill payment..........ccccccocevvvivivninnnn. 0.1 0.1 0.1 0.1 0.1 0.1 na na na
Bank account number payment...........ccocevenennnnnns 0.1 0.1 0.1 0.1 0.1 0.1 na na na

Other means of payment............ccccocviniiniiienenen, 0.1 0.1 0.1 na na na na na na
Direct deduction from income...........cccocevvveirennnans 0.1 0.1 0.1 na na na na na na

Automatic Online By mail, in person,

Percentage share or by phone
2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014

Paper inStruments..........ccoovvvvevvsieeneee e na na na na na na na na na
CaSh..uiiciicie s na na na na na na na na na
ChECK....vi ittt na na na na na na na na na
MORNEY OFAEN......oveeerieeeiese e na na na na na na na na na
Traveler's checK........cocovviiiciec e, na na na na na na na na na

Payment Cards........ccocovevvrerieiiieneisesieese e na na na na na na na na na
DDt e na na na na na na na na na
Credit Or Charge.........ooeeeieiireiieeece e na na na na na na na na na
Prepaid.......cccooeiiieiiiece e na na na na na na na na na

Electronic payments..........ccccoovvvvvneeieenenesesnniens na na na na na na na na na
Online banking bill payment..........cccccoocvvvvivivninnn. na na na na na na na na na
Bank account number payment.........c..ccooveeverienienn. na na na na na na na na na

Other means of payment...........ccccoceveivnievnienienienens na na na na na na na na na
Direct deduction from income............ccoceeevveiveennee. na na na na na na na na na

Notes: 1-4.
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Table 33

Use of Payment Instruments in a Typical Month, by Type of Nonbill, In-Person Transactions

Retail Services and other Person to person
Number per consumer
2012 2013 2014 | 2012 2013 2014 | 2012 2013 2014
Paper inStruments..........cccovvvvenveieeneee e e 0.4 0.4 0.4 0.3 0.3 0.3 0.1 0.1 0.2
€SNt 0.4 0.4 0.4 0.3 0.2 0.3 0.1 0.1 0.1
ChECK ..ttt 0.1 0.1 0.1 0.1 0.1 0.1 0.0 0.0 0.0
MONBY OFUEN ...t e 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Traveler's CheCK........cocvveiiiiice s na na na na na na na na na
Payment Cards.........cocooereniineniieiieieeee e 0.5 0.5 0.5 0.3 0.3 0.3 0.1 0.0 0.1
DEDIt. .ot 0.4 0.4 0.4 0.2 0.2 0.3 0.1 0.0 0.1
Credit Or Charge........ccoovvieeiecieiee e 0.3 0.3 0.3 0.2 0.2 0.2 0.0 0.0 0.0
Prepaid.......cccooeiiieiiieece e 0.1 0.0 0.0 0.0 0.0 0.1 na na na
Electronic payments...........ccooevevenvniesneinnneese e na na na na na na 0.0 0.0 0.1
Online banking bill payment..........ccccccocvvvivvvnnnne. na na na na na na 0.0 0.0 0.1
Bank account number payment...........ccccoeveieiennnns na na na na na na 0.0 0.0 0.0
Other means of payment..........ccccoovieneirsienenncennnn, na na na na na na na na na
Direct deduction from income..........ccccccevvevivernenen. na na na na na na na na na
Retail Services and other Person to person
Percentage share
2012 2013 2014 | 2012 2013 2014 ( 2012 2013 2014
Paper inStruments..........occoveveieneneiesenee e na na na na na na na na na
€At na na na na na na na na na
ChRECK ...ttt na na na na na na na na na
MONBY OFAET......cveieiieieie et na na na na na na na na na
Traveler's ChecK........ccocvviiiiiic i na na na na na na na na na
Payment Cards.........coooviriiinineinenecse e na na na na na na na na na
DEDIt....cviee na na na na na na na na na
Credit Or Charge........ccoovvvvieieeiescse e na na na na na na na na na
Prepaid.......cccoovviveiisieeiee e na na na na na na na na na
Electronic payments..........ccococvvvevieienieneienenieieseens na na na na na na na na na
Online banking bill payment..........ccccoooiiiinnne. na na na na na na na na na
Bank account number payment...........c.ccocerveeeriennn. na na na na na na na na na
Other means of payment.........cccocoovieniiiienensennnn, na na na na na na na na na
Direct deduction from income............cocoevvvriinine na na na na na na na na na
Notes: 1-4.
Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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Table 34

Payment Instruments Used in a Typical Period, by Type of Instrument and Transaction
Mean number per consumer

Month 2012 2013 2014

All payments (9 instruments available)...........cccocoovvviiiniviiciece e 0.1 0.0 0.1
PaPEr INSLIUMENTS. ... eviiieiee ettt sttt nre e ne e enee s 0.0 0.0 0.0
PaYMENE CAIUS. .. .vvevveieieiie sttt st re e e e s e e aesnenrenrs 0.0 0.0 0.0
EIECtIrONIC PAYMENES. . ..viiiieicie ettt et ere e neesnees 0.0 0.0 0.0
Bill payments (8 instruments available)t...........ccoiiiiiiiiiiie 0.0 0.0 0.0
PaPEr INSEIUMENTS. ....eviiteiei ettt bbb e 0.0 0.0 0.0
PAYMENT CANUS. .....eeeveeeee ettt bbbttt sae e e 0.0 0.0 0.0
EIECIIrONIC PAYMENTS. ... ittt bttt 0.0 0.0 0.0
Online payments (6 instruments available)t ..., 0.0 0.0 0.0
PaPEr INSLIUMENTS. ... eviiieiee ettt sre e neene e e e s 0.0 0.0 0.0
PaYMENE CAIUS. .. .vveveeiiieiiese ettt sre e e e s e e e e seesrenns 0.0 0.0 0.0
EIECtrONIC PAYMENTS. ....viiiieicieriesie ettt ne e snees 0.0 0.0 0.0
In-person payments (8 instruments available)**............ccocooiiiiiiiiiii s 0.0 0.0 0.0
PaPEE INSEIUMENTS. ...ttt et e 0.0 0.0 0.0
PAYMENT CANUS. ...ttt ettt e bbb e 0.0 0.0 0.0
EIECIIONIC PAYMENTS. ... ittt et 0.0 0.0 0.0
Year 2012 2013 2014

All payments (9 instruments available)............cocooiiiiiiii e 0.1 0.1 0.1
PaPEr INSLIUMENTS. ...ttt bbb bbb e 0.0 0.0 0.0
PAYMENT CANUS. ...c.eeeeeeete ettt ettt e sae e e 0.0 0.0 0.0
EIECIIrONIC PAYMENTS. ... ittt ettt 0.0 0.0 0.0
Bill payments (8 instruments available) ... 0.1 0.0 0.1
PaPEr INSLIUMENTS. ... eviiieiee ettt re st st e e e re e e e s 0.0 0.0 0.0
PaAYMENE CAIUS. ... .vveveeieieie sttt sttt e e e e s e e aeseenrenns 0.0 0.0 0.0
EIECtIrONIC PAYMENES. . ..viiiieicie ettt et ere e neesnees 0.0 0.0 0.0
Online payments (6 instruments available)t ... 0.0 0.0 0.0
PaPEr INSEIUMENTS. ....eviiteiei ettt bbb e 0.0 0.0 0.0
PAYMENT CANUS. ...c.eeeveeeee et b bbbt se e sae e 0.0 0.0 0.0
EIECIIrONIC PAYMENTS. ... ittt et 0.0 0.0 0.0
In-person payments (8 instruments available)**............ccccooevieiniiiinccce s 0.0 0.0 0.0
PaPEr INSLIUMENTS. ... eviiieiee ettt resresre e ne e enee s 0.0 0.0 0.0
PaYMENE CAIUS. .. .vveveeiiieiiese ettt sre e e e s e e e e seesrenns 0.0 0.0 0.0
EIECtIrONIC PAYMENTS. ....viiiieicieriesie ettt neeneesnees 0.0 0.0 0.0

t Traveler's checks are not presented to the respondent as an option for bill payments.

¥ Cash, traveler's check, and OBBP are not presented to the respondent as an option for online payments.
** OBBP is not presented to the respondent as a payment instrument for in-person payments.

Notes: 1-4, 6.
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Loss, Theft, or Fraudulent Use of Payment Instrument
Percentage of consumers or adopters and mean dollar value

Percentage of consumers 2012 2013 2014
Incidence in Past 12 MONTNS ........cccooviiiieiieece e 1.2 0.9 1.0
(O L o T OO TUO PP PRPRPRIN 1.0 0.7 0.8
CBCKS. ..ttt bbbt b b b e bttt e 0.3 0.4 0.2
(O =T 1) o T o IO ST SOUP T SOURTPSPRO 0.6 0.6 0.6
DEDIT CAIG. ..t 0.8 0.6 0.5
Incidence of identity thefl..... ... na 1.1 15
Myself and someone | KNOW Well............coooiiiiiiii e na 0.5 0.9
Someone | KNOW Wl ONIY ..o na 0.9 1.2
MYSEIT ONIY ... bbbt na 0.6 0.7
Percentage of adopters 2012 2013 2014
Incidence in Past 12 MONTNS ...t e 1.2 0.9 1.0
O T OSSOSO PPTPRSRPRIN 1.0 0.7 0.8
CNBCKS. ..ttt e na e 0.4 0.5 0.3
CrEAIT CANG. .. ettt bttt bbbt b et st sbe e 0.9 0.8 0.8
DEDIE CAN......eeeeie bbbt e b 1.0 0.8 0.6
Mean dollar value* 2012 2013 2014
Amount lost or stolen

(O T OSSOSO RTPSRPRIN 137 93 38

Amount of fraudulent chargest
CBCKS. ..ttt bbbt b b b e bttt e S S S
(O =T 1) o T o IO TSSOSO P TRV 173 197 193
DEDIT CAIG. ..t 62 26 91

* For each payment instrument listed, the value is the average amount for all consumers who experienced loss, theft, or fraud of that
instrument over the past 12 months.

t The amount of fraudulent charges may not be the actual amount of the loss borne by consumers. Actual consumer loss depends on the
policies of depository institutions and card network agreements.

Notes: 1-5, 14.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 36

Importance Rankings of Characteristics of Payment Instruments
Percentage of consumers

Most 2nd 3rd 4th 5th 6th Least

2012 important most most most most most important
Acceptance for payment.........ccoceveverieveninnin s e 1.3 1.2 1.2 11 0.9 na 0.8
ACqUISItIoN and SEtUP.......ccoveiiirieiriee s 1.0 0.9 0.9 1.0 1.2 na 1.4
CONVENIBNCE.....cviieieieite ettt 1.4 1.2 13 0.9 1.0 na 0.7
COSE ettt 1.3 1.2 1.2 1.0 0.9 na 0.8
PaYMENE FECOTUS.....c.veviiieieiiie et 1.2 1.2 1.2 1.1 1.1 na 1.0
SECUNEY ..eveierie st e et ns 1.5 1.2 11 0.9 0.5 na 0.5
2013*
Acceptance for payment..........ccooeeieienene s 0.8 na na na na na na
ACQUISITION aNd SETUP.......eiviiiiriiccree e 0.3 na na na na na na
CONVENIENCE. .....cviivirieiiieiieie et 1.3 na na na na na na
COST. e e 0.9 na na na na na na
PaYMENT FECOTTS.......cciiveieiiiieieieseee e 0.6 na na na na na na
SBCUNIEY ...ttt 1.2 na na na na na na
Characteristics of speed and security
Speed
At the time of payment.......c.ccccccvvevivvienivie e 1.0 1.0 11 11 0.9 1.0 0.9
When payment is deducted from account or card............. 1.0 1.0 1.0 11 1.0 1.0 11
When recipient receives payment..........ccoceevveveverereenienns 0.9 0.9 0.9 1.0 1.0 1.0 1.2
When payment is reported in account or card................... 0.9 1.0 1.0 11 11 1.0 0.9
Security
Preventing unwanted disclosure of Pll........c..ccccccccvvvvnnene. 1.3 1.2 1.1 0.9 07 0.6 05
Preventing permanent financial 10SS.............ccccooervienennn. 1.4 1.1 0.9 0.7 0.7 0.6 0.5
Confidentiality.......ccovevveveierisiese e 1.2 1.1 1.2 0.9 0.9 0.7 0.8
2014+ ' Most 2nd 3rd 4th 5th 6th ' Least
important  most most most most most  important
Acceptance for PayMeNt..........cocvvvvereiieneiineneese s na na na na na na na
ACqUISItIoN and SEtUP.......ccuvviiiireiciee s na na na na na na na
CONVENIBNCE.....cviieieieite ettt na na na na na na na
COSE ettt na na na na na na na
PaYMENE FECOTUS.....c.veviiieieiiiie et na na na na na na na
SECUNEY ..eveierie st e et ns na na na na na na na

*In 2013, questionnaire item AS012 was changed from a question about ranking to a question asking the respondent to choose the most
important characteristic.

t This question was not asked in the 2014 SCPC.
Notes: 1, 4.

Survey of Consumer Payment Choice Version of May 2016 ©2008-2016 Federal Reserve Bank of Boston
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37a

Assessments of Payment Instruments: Acceptance for Payment

Percentage of consumers

Rarel Occasionall Usuall Almost always
accepté/d accepted Y often accepted accepte}:j accepted ’

Cash

2012, 0.4 0.4 0.8 1.0 1.3

2013 0.4 0.4 0.8 0.8 1.2

2004 0.5 0.5 0.9 1.1 14
Check

2012, 0.6 1.1 1.3 1.4 1.2

2013 0.7 1.0 1.2 1.3 1.0

2004 0.6 1.2 14 1.4 1.1
Money order

2012, 1.0 1.2 1.3 1.2 1.2

2013. 1.0 1.0 1.2 1.2 1.1

2004 0.9 1.3 1.3 1.3 1.3
Debit card

2012, 0.4 0.3 1.0 1.3 1.5

2013 0.4 0.4 0.9 1.2 1.3

2004 0.2 0.3 0.9 1.4 1.5
Credit card

2012, 0.4 0.3 1.0 1.3 1.5

2013 0.4 0.3 0.7 1.2 1.3

2004 0.5 0.3 0.8 1.4 1.5
Prepaid card

2012, 0.8 0.7 1.2 1.4 1.5

2013 0.5 0.7 1.1 1.2 1.3

2004 0.6 0.9 1.3 1.4 1.5
Bank account number payment

2012, 1.4 1.3 1.0 1.1 1.1

2013 1.2 1.1 1.1 1.0 0.9

2004 1.2 1.2 1.3 1.2 1.2
Online banking bill payment

2012, 0.9 1.0 1.2 1.4 1.3

2013 0.8 0.9 1.1 1.2 1.2

2004 0.7 1.0 1.3 1.4 14

Notes: 1, 4.

Survey of Consumer Payment Choice

Version of May 2016
T-43

©2008-2016 Federal Reserve Bank of Boston



2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37b

Assessments of Payment Instruments: Acquisition and Setup

Percentage of consumers

Very hardto Hardtogetor Neitherhard Easytogetor Very easy to get
get or set up set up nor easy set up or set up

Cash

2012, 0.4 0.5 1.2 1.1 1.5

2013 0.4 0.6 1.1 1.1 14

2004 0.4 0.5 1.2 1.1 1.5
Check

2012, 0.5 0.9 1.3 1.4 1.3

2013 0.5 0.7 1.2 1.3 1.1

2004 0.3 0.8 1.4 1.4 14
Money order

2012, 0.8 1.2 1.4 1.3 1.2

2013. 0.8 1.1 1.2 1.2 1.0

2004 0.9 1.2 1.4 1.3 1.2
Debit card

2012, 0.3 0.7 1.2 1.4 1.5

2013 0.4 0.6 1.1 1.3 1.3

2004 0.3 0.7 1.2 15 1.5
Credit card

2012, 0.6 0.9 1.3 1.4 14

2013 0.6 0.8 1.1 1.3 1.2

2004 0.7 0.8 1.3 15 14
Prepaid card

2012, 0.6 1.0 1.4 1.3 1.3

2013 0.6 0.9 1.3 1.3 1.1

2004 0.6 0.9 15 1.4 1.3
Bank account number payment

2012, 0.6 1.0 1.4 1.4 1.2

2013 0.6 0.9 1.3 1.2 1.1

2004 0.6 1.0 1.4 1.4 1.3
Online banking bill payment

2012, 0.5 1.0 1.3 1.4 1.3

2013 0.5 0.9 1.2 1.3 1.1

2004 0.5 1.0 1.3 15 1.3

Notes: 1, 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37c

Assessments of Payment Instruments: Convenience

Percentage of consumers

Neither
Very . . . . Very
Inconvenient Inconvenient mconvenlgnt Convenient Convenient
nor convenient

Cash

2012t 0.6 0.8 1.0 1.3 15

2013, 0.5 0.8 0.9 1.2 14

2004 0.4 0.9 1.1 1.3 1.5
Check

2012, 0.9 1.2 1.4 1.4 1.0

2013, 0.7 11 1.2 1.3 1.0

2004t 0.8 1.3 1.2 1.4 1.3
Money order

2012t 1.3 1.4 1.3 11 0.7

2013, 1.2 1.2 1.1 1.0 0.7

2004 1.3 1.4 1.2 11 1.2
Debit card

2012t 0.4 0.5 0.9 1.4 1.5

2013, 0.5 0.5 0.8 1.2 14

2004t 0.4 0.4 0.9 1.4 1.5
Credit card

2012t 0.5 0.6 0.9 1.4 1.5

2013, 0.6 0.5 0.8 1.2 1.3

2004t 0.4 0.4 1.0 1.4 1.5
Prepaid card

2012t 0.9 0.9 1.4 1.3 1.3

2013, 0.8 1.0 1.2 1.2 1.1

2004 0.7 11 1.4 1.3 1.3
Bank account number payment

2012, 1.0 1.2 1.4 1.3 0.9

2013, 0.9 1.0 1.2 1.2 1.0

2004 0.9 11 1.4 1.3 1.3
Online banking bill payment

2012, 0.6 0.6 1.2 1.3 1.5

2013, 0.7 0.7 1.1 1.3 1.3

2004 0.6 0.8 1.2 1.4 1.5

Notes: 1, 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37d

Assessments of Payment Instruments: Cost

Percentage of consumers

Neither high

Very high cost High cost nor low cost Low cost Very low cost

Cash

2012, 0.4 0.3 1.3 0.9 15

2013, 0.4 0.3 11 0.8 1.3

2014t 0.6 0.4 1.2 1.0 15
Check

2012, 0.5 0.8 1.4 1.4 1.4

2013, 0.3 0.7 11 1.3 1.2

2014 . 0.4 0.8 1.4 15 1.4
Money order

2012, 0.7 11 15 1.4 1.0

2013 0.6 11 1.2 1.3 0.9

2014 0.7 1.2 1.4 1.4 1.0
Debit card

2012, 0.3 0.7 1.3 13 15

2013t 0.3 0.6 11 1.2 1.3

2014 0.7 0.7 1.3 1.3 15
Credit card

2012, 1.2 13 1.3 11 11

2013, 11 1.2 1.0 11 11

2014t 1.0 1.4 1.3 11 1.3
Prepaid card

2012, 0.7 11 1.4 1.3 1.2

2013 0.6 1.0 1.3 1.2 1.0

2014t 0.5 11 15 1.3 1.2
Bank account number payment

2012, 0.7 0.6 1.4 1.3 1.4

2013, 0.4 0.6 1.3 1.2 1.3

2014t 0.6 0.7 1.4 1.3 15
Online banking bill payment

2012, 0.6 0.6 1.3 1.2 15

2013t 0.4 0.6 1.2 1.2 1.3

2014t 0.6 0.6 1.3 1.3 15

Notes: 1, 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37e

Assessments of Payment Instruments: Payment Records

Percentage of consumers

Very poor Poor records Neither good Good records Very good
records nor poor records

Cash

2012, 1.4 1.2 1.2 1.1 0.9

2013 1.3 1.1 1.1 0.9 0.8

2004 1.5 1.2 1.2 1.1 1.1
Check

2012, 0.5 0.6 1.1 15 14

2013 0.4 0.5 0.9 1.3 1.3

2004 0.3 0.5 1.2 15 1.5
Money order

2012, 1.0 1.1 14 1.3 1.1

2013. 0.9 1.0 1.3 1.1 0.9

2004 0.9 1.2 14 1.3 1.0
Debit card

2012, 0.4 0.6 1.0 15 1.5

2013 0.5 0.5 0.9 1.3 1.3

2004 0.4 0.6 0.9 15 1.5
Credit card

2012, 0.4 0.6 1.1 1.4 1.5

2013 0.4 0.4 0.8 1.3 14

2004 0.4 0.3 1.1 15 1.5
Prepaid card

2012, 1.1 1.3 14 1.1 0.9

2013 1.0 1.1 1.3 1.1 0.8

2004 1.2 1.2 14 1.2 1.0
Bank account number payment

2012, 0.6 0.7 1.2 1.4 1.5

2013 0.6 0.6 1.0 1.3 1.3

2004 0.6 0.4 1.2 15 1.5
Online banking bill payment

2012, 0.5 0.6 1.2 1.4 1.5

2013 0.5 0.4 1.0 1.3 1.3

2004 0.3 0.5 1.1 15 1.5

Notes: 1, 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37f

Assessments of Payment Instruments: Security (overall)

Percentage of consumers

Neither risky

Very risky Risky nOT secure Secure Very secure

Cash

2012, 1.4 1.0 1.2 1.0 1.4

2013, 1.3 0.9 0.9 1.0 1.2

2014t 1.3 1.2 11 11 1.4
Check

2012, 0.8 13 1.3 1.4 0.9

2013, 0.9 11 1.2 1.3 0.8

2014 . 0.6 1.4 1.3 15 0.9
Money order

2012, 11 11 1.3 1.3 1.2

2013 1.0 1.0 1.2 1.2 1.0

2014 0.9 1.2 1.3 1.4 1.2
Debit card

2012, 0.8 1.2 11 15 11

2013t 0.8 11 11 13 0.9

2014 0.9 14 11 1.4 11
Credit card

2012, 0.9 1.2 11 1.4 11

2013, 0.9 11 1.0 1.3 1.0

2014t 0.9 13 11 1.4 11
Prepaid card

2012, 11 1.2 1.4 1.2 11

2013 11 11 1.2 11 0.8

2014t 11 13 1.3 1.3 1.0
Bank account number payment

2012, 1.2 13 1.2 1.3 0.9

2013, 11 1.2 1.0 11 0.8

2014t 11 1.4 1.2 1.3 0.9
Online banking bill payment

2012, 0.8 1.2 1.2 1.4 1.2

2013t 0.9 11 11 1.2 1.0

2014t 0.9 13 1.2 15 11

Notes: 1, 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37g

Assessments of Payment Instruments: Security of Personally Identifiable Information

Percentage of consumers

Neither risky

Very risky Risky nOT secure Secure Very secure

Cash

2012, na na na na na

2013, 0.9 0.7 1.0 1.1 1.4

2014, na na na na na
Check

2012, na na na na na

2013, 0.9 14 1.3 1.2 0.6

2014 . na na na na na
Money order

2012, na na na na na

2013, 0.8 1.0 1.3 1.3 1.1

2014, na na na na na
Debit card

2012, na na na na na

2013, 0.9 1.3 1.2 1.3 0.8

2014, na na na na na
Credit card

2012, na na na na na

2013, 1.0 1.3 1.2 1.2 0.8

2014, na na na na na
Prepaid card

2012, na na na na na

2013, 0.9 1.1 1.3 1.3 1.0

2014, na na na na na
Bank account number payment

2012, na na na na na

2013, 1.1 1.3 1.3 1.1 0.6

2014, na na na na na
Online banking bill payment

2012, na na na na na

2013, 1.0 1.3 1.3 1.2 0.8

2014, na na na na na
Notes: 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37h

Assessments of Payment Instruments: Security of Financial Wealth

Percentage of consumers

Neither risky

Very risky Risky nOT secure Secure Very secure

Cash

2012, na na na na na

2013, 1.4 0.9 1.0 1.0 1.1

2014, na na na na na
Check

2012, na na na na na

2013, 0.9 14 1.3 1.2 0.5

2014 . na na na na na
Money order

2012, na na na na na

2013, 1.2 1.2 1.3 1.1 0.8

2014, na na na na na
Debit card

2012, na na na na na

2013, 1.0 1.3 1.2 1.3 0.8

2014, na na na na na
Credit card

2012, na na na na na

2013, 0.9 1.3 1.2 1.3 0.9

2014, na na na na na
Prepaid card

2012, na na na na na

2013, 1.2 1.3 1.3 1.0 0.9

2014, na na na na na
Bank account number payment

2012, na na na na na

2013, 1.0 14 1.2 1.2 0.7

2014, na na na na na
Online banking bill payment

2012, na na na na na

2013, 0.9 1.3 1.3 1.2 0.8

2014, na na na na na
Notes: 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37i

Assessments of Payment Instruments: Security of Payment Transaction Confidentiality

Percentage of consumers

Neither risky

Very risky Risky nOT secure Secure Very secure

Cash

2012, na na na na na

2013, 1.0 0.8 1.2 1.2 1.4

2014, na na na na na
Check

2012, na na na na na

2013, 0.9 1.3 1.3 1.3 0.7

2014 . na na na na na
Money order

2012, na na na na na

2013, 0.9 1.1 1.4 1.2 1.0

2014, na na na na na
Debit card

2012, na na na na na

2013, 0.9 1.3 1.3 1.3 0.7

2014, na na na na na
Credit card

2012, na na na na na

2013, 1.0 1.3 1.2 1.3 0.7

2014, na na na na na
Prepaid card

2012, na na na na na

2013, 0.9 1.2 1.4 1.2 0.9

2014, na na na na na
Bank account number payment

2012, na na na na na

2013, 1.0 1.3 1.3 1.2 0.7

2014, na na na na na
Online banking bill payment

2012, na na na na na

2013, 1.0 1.3 1.2 1.2 0.7

2014, na na na na na
Notes: 4.
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2014 Survey of Consumer Payment Choice - Standard Error tables

Table 37j

Assessments of Payment Instruments: Speed at Time of Payment

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2012, na na na na na

2013, 0.3 0.7 0.9 1.3 1.4

2014, na na na na na
Check

2012, na na na na na

2013, 0.9 14 1.3 1.1 0.7

2014 . na na na na na
Money order

2012, na na na na na

2013, 1.2 1.3 1.3 1.0 0.6

2014, na na na na na
Debit card

2012, na na na na na

2013, 0.4 0.4 0.9 14 1.4

2014, na na na na na
Credit card

2012, na na na na na

2013, 0.4 0.4 0.9 14 1.4

2014, na na na na na
Prepaid card

2012, na na na na na

2013, 0.5 0.6 1.2 14 1.3

2014, na na na na na
Bank account number payment

2012, na na na na na

2013, 0.8 1.1 1.3 1.3 1.0

2014, na na na na na
Online banking bill payment

2012, na na na na na

2013, 0.5 0.7 1.2 14 1.3

2014, na na na na na
Notes: 4.
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Table 37k

Assessments of Payment Instruments: Speed of Payment Deduction

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2012, na na na na na

2013, 0.8 0.9 1.3 0.6 0.5

2014, na na na na na
Check

2012, na na na na na

2013, 0.4 0.5 0.9 14 1.3

2014 . na na na na na
Money order

2012, na na na na na

2013, 0.9 1.2 1.4 1.1 0.9

2014, na na na na na
Debit card

2012, na na na na na

2013, 0.3 0.5 1.4 1.2 0.6

2014, na na na na na
Credit card

2012, na na na na na

2013, 0.4 0.5 1.4 14 1.0

2014, na na na na na
Prepaid card

2012, na na na na na

2013, 0.8 1.0 1.4 1.0 0.5

2014, na na na na na
Bank account number payment

2012, na na na na na

2013, 0.4 0.6 1.4 14 0.7

2014, na na na na na
Online banking bill payment

2012, na na na na na

2013, 0.4 0.7 1.4 14 0.7

2014, na na na na na
Notes: 4.
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Table 371

Assessments of Payment Instruments: Speed of Recipient Receiving Payment

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2012, na na na na na

2013, 0.3 0.4 0.8 1.2 1.4

2014, na na na na na
Check

2012, na na na na na

2013, 0.7 14 1.4 1.1 0.6

2014 . na na na na na
Money order

2012, na na na na na

2013, 0.7 1.2 1.4 1.2 0.8

2014, na na na na na
Debit card

2012, na na na na na

2013, 0.2 0.5 1.2 14 1.3

2014, na na na na na
Credit card

2012, na na na na na

2013, 0.3 0.8 1.3 14 1.1

2014, na na na na na
Prepaid card

2012, na na na na na

2013, 0.3 0.7 1.3 14 1.2

2014, na na na na na
Bank account number payment

2012, na na na na na

2013, 0.5 1.0 1.4 14 0.9

2014, na na na na na
Online banking bill payment

2012, na na na na na

2013, 0.5 0.9 1.3 14 1.0

2014, na na na na na
Notes: 4.
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Table 37m

Assessments of Payment Instruments: Speed of Notification of Balances

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2012, na na na na na

2013, 0.4 0.4 1.2 1.3 1.4

2014, na na na na na
Check

2012, na na na na na

2013, 0.9 14 1.3 1.0 0.6

2014 . na na na na na
Money order

2012, na na na na na

2013, 0.7 1.1 1.4 1.1 1.0

2014, na na na na na
Debit card

2012, na na na na na

2013, 0.3 0.7 1.2 14 1.3

2014, na na na na na
Credit card

2012, na na na na na

2013, 0.4 1.0 1.4 14 1.0

2014, na na na na na
Prepaid card

2012, na na na na na

2013, 0.4 0.8 1.4 1.3 1.1

2014, na na na na na
Bank account number payment

2012, na na na na na

2013, 0.5 1.0 1.4 14 0.9

2014, na na na na na
Online banking bill payment

2012, na na na na na

2013, 0.4 0.9 1.3 14 1.1

2014, na na na na na
Notes: 4.
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Table 37n

Assessments of Payment Locations: Security
Percentage of consumers

Survey \(ery Risky Neither risky Secure Very
year risky nor secure secure
2012......... 0.2 0.4 1.0 1.3 15
In person 2013......... 0.2 0.5 1.0 1.4 1.4
2014......... na na na na na
B i ther deli 2012......... 0.5 1.2 1.4 1.4 0.9
y mattor other delivery 2013....... 0.6 1.3 1.4 13 0.5
service 2014......... na na na na na
2012......... 0.6 1.1 1.4 1.4 11
Landline phone 2013......... na na na na na
2014......... na na na na na
Lapt deskt ; 2012......... 0.7 1.2 1.3 15 0.9
.af op Sr eskiop computer 2013......... na na na na na
(internet) 2014......... na na na na na
Web browser on a laptop or 2012......... na na na na na
desktop computer, tablet, or 2013......... 0.9 14 1.2 1.2 0.5
mobile phone 2014......... na na na na na
Laptop or desktop computer 2012......... 0.9 14 14 11 0.7
(voice call using service like 2013......... na na na na na
Skype) 2014......... na na na na na
2012......... 0.9 1.4 1.4 13 0.7
Mobile phone (voice call) 2013......... na na na na na
2014......... na na na na na
2012......... 0.8 1.4 1.4 13 0.7
Mobile phone (internet) 2013......... na na na na na
2014......... na na na na na
2012......... 1.2 1.4 1.4 1.0 0.6
Mobile phone (text message) 2013......... 0.7 1.4 1.2 1.4 0.6
2014......... na na na na na
2012......... na na na na na
Mobile phone (app) 2013......... 1.0 1.4 1.3 1.0 0.4
2014......... na na na na na
2012......... 0.8 1.3 1.4 13 0.8
Tablet (internet) 2013......... na na na na na
2014......... na na na na na
. . . 2012......... 1.1 1.4 15 11 0.5
Tablet (voice call using service
like Sk 2013......... na na na na na
ke Skype) 2014......... na na na na na
Voice call (landline phone, 2012......... na na na na na
mobile phone, or internet 2013......... 0.7 13 1.3 13 0.6
service like Skype) 2014......... na na na na na
Notes: 1, 2, 4.
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Table 370

Risk of Overdrafting a Bank Account
Percentage of consumers

5 1
Extrem(el)y likely “) ®) ) Not at(al)l likely
Check
2012, na na na na na
2013, e 1.3 1.3 1.0 0.9 1.1
2014 na na na na na
Debit card
2012, na na na na na
2013, e 1.1 1.2 1.1 1.1 1.2
2014, na na na na na
Bank account number payment
2012, na na na na na
2013, e 1.0 1.2 1.3 1.0 1.2
2014 na na na na na
Online banking bill payment
2012, na na na na na
2013, e 1.0 1.1 1.3 1.1 1.2
2014 na na na na na
Table 37p
Assessment of Debit Authorization Mode
Percentage of consumers
Security Very risky Risky Neither risky nor Secure Very secure
secure
PIN debit card
2012, 0.7 11 1.1 15 1.3
2013, 0.7 1.0 1.1 14 1.0
2014 0.7 11 1.2 15 1.3
Signature debit card
2012, 0.6 1.2 14 14 1.2
2013, 0.6 1.3 1.3 14 0.8
2014 0.7 1.2 14 14 1.1
No PIN and no signature debit card
2012, 14 14 1.2 0.7 0.6
2013, 14 1.3 1.0 0.7 0.5
2014 15 14 1.2 0.8 0.6
Using a debit card online
2012, 1.1 15 1.3 1.1 0.6
2013, 1.1 14 1.2 1.1 0.4
2014 1.3 15 1.3 1.2 0.6
Table 37q
Preferred Way of Authorizing Debit Card Payments
Percentage of consumers
2012 2013 2014
PN et e 1.7 15 1.7
SIGNALUIE... ..ttt se bbbt 15 1.3 1.3
Either one is fine/I'm indifferent...........cccccoovv i 1.4 1.3 1.4
Neither one/ | prefer not to enter a PIN or give my signature................. na na 0.6
Notes: 1, 2, 4.
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Table 38

Demographics: Gender, Age, Race, Ethnicity, and Education
Percentage of consumers, except where noted*

2012 2013 2014

U.S. Population age 18 + older (millions)t — — —
Number of survey respondents — — —
Gender

IVIBIE ...ttt bttt bbbt b et n et nen 1.5 1.3 1.5

FRIMALE. ...ttt b e bbbt see bbb 15 1.3 15
Age

LBm24. bbbt 1.0 0.8 0.8

25734 bbbttt 15 1.2 15

S5 bbbt 1.1 1.0 1.0

ABB4 .ottt 1.1 1.0 1.2

BB et bbbttt 0.9 0.9 1.0

B5 AN OIABE ...ttt 1.0 1.1 1.2
Race

VWV NIEB. .ttt ettt sttt sttt b et nr e 1.6 1.2 1.4

2] o SOOI 1.3 0.9 1.0

AASTAN. .t b bttt bbb bt b et et n bbb e 0.5 0.4 0.4

L@ 13T SOOI 1.1 0.8 1.1
Ethnicity

HISPANIC OF LAtINO. .. ..ccvcieieiriesie sttt st snenns 1.3 1.1 1.3
Education

NO high SChool diplomMa........cciiiiii e 1.0 0.9 1.0

HIGN SCROOL. ... e 1.6 1.4 1.7

SOME COIBOR. ..t bbb 1.2 1.1 1.2

LO00] | [T TSR URUROPRN 0.8 0.8 0.9

POSt-graduate StUAY..........coeiiiiiieie e e 0.7 0.7 0.7

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
t Source: Haver Analytics. October estimate, Civilian Noninstitutional Population by Sex and Age
Notes: 1, 4.
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Table 39

Income and Labor Force Status
Percentage of consumers*

2012 2013 2014

Household income
LeSS than $25,000.........ccuiirieiiiirieise st sb e e e 1.4 1.2 1.4
$25,000-F349,999......ccuiiteiieiie e et 1.3 1.2 1.3
$50,000-F874,999......ccutiteieieite et 1.1 1.1 1.2
$75,000-399,999......ccutiteieieie b et 1.0 0.8 0.9
$100,000-F124,999.......c0cimiiiirieieiie et 0.8 0.8 0.9
$125,000 OF IMOTE.....cvvrieerereeeerereseerereseeseseseesesessesesessesesessasesessesesessasesessesesessasenensases 0.8 0.8 1.0
$125,000-3199,999......c0titiiiiiiiie e 0.7 0.7 0.9
$200,000 OF MOTE.....euveveriieerresieeeeseeteresiateseseeseessese e seesesessesesesseseessaseseseesessnsesens 0.4 0.4 0.4

Respondent income

Highest in hOUSENOI. .......c.ooiiiie e 15 1.4 15
About equal With NIGNESE..........ooi s 1.2 1.0 1.1
2N0 NIGNEST. ... bbb e 1.3 1.2 1.4
3rd NIGNESE OF TOWET ...t e 0.9 0.9 1.0

Labor force status
WWOTKING NOW.....eteitrsiesir et ettt te e ra e e et et e nbesneereeneeneeseennn 1.5 1.3 1.5
Unemployed and [00King for WOrkT ..o 1.0 0.7 0.8
Temporarily laid off, on sick or other [eave............cccccvvvvvivivceicre e 0.2 0.2 0.2
DISADIEM. ... et 0.9 0.7 0.9
RELITE. ...ttt 1.1 1.0 1.1
HOMEMAKET ...ttt bttt 0.9 0.8 1.0
L0 1 T=] SRRSOV 0.4 0.5 0.5

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
T The numbers for unemployment differ from the official BLS numbers because of differences between the RAND American Life Panel
and the BLS in the methodologies for collecting the data and computing the unemployment rate.

Notes: 1, 4, 5.
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Table 40

Consumers' Financial Responsibility in the Household
Percentage of consumers

Shared

None Some Most All
equally
Bill payment
2012 1.1 0.9 1.2 0.8 15
2003 e 1.1 0.9 1.0 0.8 14
2014 1.1 1.0 1.2 0.8 15
Shopping
2002, 0.9 1.2 13 1.0 14
2003, 0.8 11 11 1.0 14
2004 1.0 11 13 1.0 15
Saving and investing
2012 1.0 1.0 1.3 1.1 14
2013 e 1.0 0.8 1.3 1.1 1.3
2014 0.9 0.9 15 1.0 14
Other
2002, 0.9 11 1.3 1.1 14
2003, e 0.9 0.8 13 1.0 14
2004 1.0 0.8 15 1.0 15
Notes: 1, 2, 4.
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Table 41

Selected Assets and Liabilities
Percentage of consumers, except as noted

2012 2013 2014
HOME OWNEISNIP FALE .....vviveeeieice et s ettt enae e 15 1.3 15
Credit card debt
Carried unpaid balance at any time during the past 12 months ...........cccccceienene. 1.4 1.3 15
Carried unpaid balance 1ast MONth ... 1.4 1.3 15
Mean credit card balance unpaid, previous month (dollars)
Per credit Card adOPLer........civvv i 281 327 253
Per adopter with unpaid balanCe...........cccccovvviieiisieeice e 477 520 404
Median credit card balance unpaid, previous month (dollars)
Per credit Card Q0OPLET. .......coiiiie e 71 50 85
Per adopter with unpaid balanCe...........cccoiiieiiiiii e 344 295 314
Change in unpaid balance since a year ago
MUCKH TOWET ... ettt 1.5 1.5 1.5
LLOWVET ...t bbb r bbbt 1.9 1.9 2.0
ADOUL The SAME. ..o bbb 2.1 2.0 2.1
[ 1T 1T USSP 1.9 1.6 1.7
MUCH NIGNET ... nne s 15 1.0 1.1
Interest rate on card with largest balance
000. ettt et b ettt b et b et et b et ettt b et ane 1.5 1.2 na
0.015.00 11ttt bbbttt b renr e 1.0 1.1 na
B.0L=10.00...c0eueettieriett ettt rer e 1.9 1.8 na
10.01-15.00. .0 cteueeteieeieste ettt bbbttt n e tenen 1.9 1.6 na
15.01-20.00.....0cueeteieeristesieeete ettt nn et enes 1.7 1.6 na
20.00-25.00....000cutiieriitiiieiee ettt rens 1.5 1.4 na
25.001-30.00....000cttiteriitieieeee ettt nens 0.9 0.8 na
30.01-35.00....c00cttteriitiieeisti ettt rens 0.2 0.2 na
MOFE thaN 350.....eieiiieieieiee e bbb bbb 0.1 0.1 na
FAON'T KNMOW. ..ttt bbb sne e 1.0 1.2 na
Notes: 1, 2, 4, 5.
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